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This Extra Magazine Width 
Saves You Time and Money 


‘| hie WA WAP ae Ol thie Ncw I Cligiice red Rang master I no 
types are 342 inches wider than any other magazines available 

This extra width, a Linotype exclusive, enables you to set type 
izes through normal 36- and condensed 45 pt — All Uni qualled 
main magazine capacity! With these magazines you keyboard 
large headline and display sizes that ordinarily require ex 
pensive wixiliaries or costly hand composition 

Phe extra width magazine is only one of Linotype’s 
many exclusive features that cut costs and speed pro 
duction features that make Linotype the world’s 
leader in machine typesetting. If you want to 


speed production and save time and money, 


be sure to look at aI notype 








( « LINOTYPE - ) 


Mergenthaler Linotype Company 
29 Ryerson Street, Brooklyn 5, N. Y. 





Agencies: Atlanta, Boston, Chicago, Cleveland, Dallas, Los Angeles, New York, San Francisco. In Canada: Canadian Linotype, Limited, Toronto, Ontario 
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P “ Set Grocery Display the 
vee] —all-slug Ludlow way 
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Ruality—Bone in full cut 








Grocery display ceases to be a problem with a Ludlow in the 
composing room. Simplicity of 2-line composition is shown here 





1. The Ludlow matrices for the middle slugline were 


Beets assembled in the matrix stick and a slug cast 
2 ° 


. The top line (16 0z.) and the bottom blank slugline 
J ra were then cast in slugs fitting perfectly with the 
? ° 3] middle line as illustrated below 
$ 
Ludlow grocery composition eliminates all cutting and fitting of 
lines. One-line and three-line grocery combinations are likewise 
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Hawaiian Brand—Unsweetened 


Pineapple Juice .. 
Large and Tender—Rich in Vitamins 


California Raisins 2 
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Chouting trom the Housetops. . 





LETTERHEADS 
+ Look better 
Print better 
¥Serve better 


ON BRIGHTER, WHITER 


WESTON 
BOND 


25% RAG CONTENT 












Brighter, whiter Weston Bond really does 
things for letterheads. Blacks look blacker, 
colors sparkle, designs take on a new 
dimension. 

Along with a brighter, whiter white, new 
Weston Bond gives you a decided improve- 
ment in formation, texture and finish. All of 
which means that letterheads not only look 
better but print better and serve better. 





Shout as loud as we like about brighter, 
whiter Weston Bond, the proof is still in 
the printing. See for yourself how new 

\ Weston Bond will put your letterhead jobs 

\ a big cut above competition. Order a car- 

ton today. 
YOUR WESTON MERCHANT 

has Weston Bond in a complete range 
of sizes, weights and colors plus opaque 
white and white litho finish. Also en- 
velopes to match and typewriter cut 


sizes in junior cartons... a truly com- 
plete line. 


BYRON WESTON COMPANY 


DALTON, MASSACHUSETTS 





Makers of Fine Papers for Business Records Since 1863 


we 
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Synergetic—That's Us!! 
Editor, The Inland Printer: 

After receiving my July copy of The Inland 
Printer, | read it from cover to cover, which is 
my usual practice. 

Therefore, | couldn't help but notice your 
comment in “The Last Word” regarding our 
synergism booklet. i just wanted to thank you 
for your most complimentary comment which 
really makes me feel good since it emanates 
from an acknowledged expert in the fields of 
graphic arts and public relations. 

—F. J, Bagamery, Secretary and General Man- 
ager, Graphic Arts Association of Illinois, Inc., 
Chicago 


Four Proofreaders Missed It!! 
Editor, The Inland Printer: 

Although you ore a busy man, | sincerely 
hope you'll find time to read this letter from 
New Zealand, Being an admirer of Americans 
and their business methods, | feel that you will 
oblige by answering a question. 

In the April edition of The Inland Printer 
which our office regularly receives, | was in- 
terested to read on page 124 headed “The Last 
Word” some informative paragraphs. One of 
them recommended to proofreaders as a test 
from dictation ¢ ing “a harassed ped- 
dler—.” 

Reading through to the end, | found the word 
“dessicated” spelt with two (s) and one (c). Also 
the word “fulfill” with two final (I's). 

Here in New Zealand and | believe through- 
out the British Commonwealth, it is customary 
to spell “desiccated” with one (s) and two (c's) 
and “fulfil” with one final (1), 





(Turn to page 4) 
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Multiple Business Forms |; iaeonnn te 


FLEXOGRAPHIC COMBINATION PRESS FOR THE EDITOR 


e * 
Ingie rress-run eration | 
} | (Letters to the Editor began on page 3 


Naturally | checked with dictionaries and was 


PRINTS ONE OR TWO* COLORS IN HAIRLINE REGISTER... puzzled with your spelling. 


My query is: Is it standard American practice 




















to spell that way or, (and | pause to suggest) 







(*Also available with 4 colors) / NUMBERS could it be a mistake? 
J PERFORATES AND In view of the fact that so few mistakes occur 
in your journal | am curious 
| PUNCHES 17” Would it be asking too much of you to check 


and advise me at your leisure? 
H. J. Spence, Christchurch Press, Christchurch, 
| New Zealand 


AND 22 FORMS 





Editor's Note: We bow our humble head in 

shame. We were guilty of copying something 
without checking the spelling of each and every 

word with Webster. Desiccated is the one and 
| only way to spell the word, Webster says. How 
ever, a bright smile comes to our face when we 
tell you Webster spells it fulfill and fulfil in that 
order. It seems to be custom in the United States 
to spell it fulfill 






® FIELD TESTED 
PRODUCTION PROVEN Your Questions Overwhelm Us 
Editor, The Inland Printer 


There have been a number of articles in your 


© NEWER THAN NEW SINGLE COM- 
BINATION PRESS PRODUCES EITHER 17° OR 
22° FORMS .. . ELIMINATES NEED FOR TWO 
INDIVIDUAL PRESSES NORMALLY REQUIRED 





fine magazine and others about the need for 
trained personnel in the printing industry 
What part do the trade schools and colleges 
play in relieving this shortage? How valuable 
a Nothing like it ever produced before, this modern, flexo- wae testi me — wigdehagundns i 
R.1.T., say,) in getting a job, particularly in a 
graphic Combination Press is revolutionizing the business forms indus | small shop? 


try. Prints and processes paper in perfect register at speeds up to Is the craftsman with such a degree any 
| better off economically than the one who got 
800 feet per minute ically e one who g 
all his training in the shop? 
If so, how much percentagewise? 


& Standard 17 22° 2-color combination press. PACKER | Proportionately, how many graduates end up 


Press can be built 18°, 24°, 30° etc. in increments of 6 to cover in management and how many stay in the shop? 
The ar st that must be d 

any multiple width forms required. Machine can be furnished with ee ee ne ee re 
before a decision can be reached about the 


any quantity of numbering and punching units for printing unusually value of technical schooling to the individual 


small forms. Versatile mechanism for cross perforations skip per who will be tomorrow's craftsman 
| am trying to decide if the expenditure of 
forations and angle perforations. Continuous chain hole and file bind ° 
. two or three or four years of my time and sever 
hole punching as desired | al thousand dollars will be worth while in real 
izing my ambition to be a skilled stripper 


me Press also features barrel or straight type numbering mech cameraman 


Incidentally, why don’t you run a list of 
anism which automatically adjusts to different weight stocks without y y aa 
. schools where printing and/or litho instruction 


punch-thru” or offset and has synchronized throw-out device | is available? It would be a very useful quarterly 
Machine also features PACKER'S exclusive “Feather Touch” hydraulic feature if kept up to date 
Thomas Coates, Dallas, Texas 
control for equalized press impressions on paper at all times and for 
positive, instant color throw-outs Editor's note: You've given us a large order 
and we'll answer you in detail by letter since 
& PACKER forms equipment is also available with 3- or 4-color space is so limited here. Ask us another some 
time 
flexographic presses. Write for complete information. Dept. IP-2 


Wants Production System Articles 
Editor, The Inland Printer 


Why don’t you run some articles on produc 


Manufacturers of | 

lants? I’ve looked high 

ee | Seo 
PUNCH Gordon Johnson, Reno, Nevada 


Printing and 


Die Cutting two or three years? The Inland Printer has run 


G R E E N B A Y . wi s c 0 N s 1 N Equipment | at least half-dozen on this subject recently. See 


IP files in your library if you don’t have them 





Editor's Note: Where have you been for the last 
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*SNOWLAND BOND 


As flashing as top flight form on steep, snowy ski slopes is the daily performance of Snowland Bond... 
snowballing sales for this versatile sheet wherever it goes to press, Strong, clean, bright and 
uniform in quality, color and weight, this brand is a long time favorite where consistency counts 
most...on long, exacting runs or for rush jobs where deadlines loom close. Precision 
trimmed to accurate sizes for perfect register, speedy handling, 


ot proud results. Carried by leading merchants. 
5,500 square miles 
of scientifically con- 
trolled Fraser forests 
provide quality raw 


malarial for gupere FRASER PAPER, LIMITED 


today and tomorrow 
Sales offices: NEW YORK, CHICAGO 


Mill: MADAWAGKA, MAINE 











You can get it all from Mead — Papermakers to America 





For better impressions, whatever the job, print on Mead Papers. You have at your dis- 
posal a completely diversified line of papers in colors, weights and finishes for every printed use. Let 
your Mead merchant be your source of supply. He knows that the skills and resources of the entire 
Mead organization are concentrated on the job of making Mead Papers the best value in paper today. 


Mead Papers Help Lithographers Beat Deadlines 


on Long Press Runs 


Uniform quality holds press time to the minimum 


When time is a big consideration, and 
when quality in a job is all important, 
it pays to print on Mead Papers. You can 
rely on them for top performance and 
results because they are made with your 
needs in mind, Their built-in uniformity 
and quality are your assurance of trouble- 
free handling both on press and off, your 
assurance of delivering the kind of job you 
plan, on time and within the budget, 


Whether your next job is an annual 


report, booklet, catalog or brochure, you'll 
find a paper made by Mead exactly suited 
to your need, There’s Mead Moistrite 
Offset, a paper made especially to give 
exceptional brilliance to full-color process 
work, There's Northlite Offset, ideally 
suited for long-run economy and so pop- 
ular for its bulk and opacity, These are 
but two of the diversified line of offset 
papers which are standard Mead prod 


ucts, Let them work to your profit. 


THE MEAD CORPORATION 


papers 


6 


New York . 





Sales Offices: Mead Papers, Inc., 
Chicago ¢ Boston 


Papermaker sto Ameria 


118 West First Street, Dayton 2, Ohio 
Philadelphia « Atlanta 


Quality Offset Papers 
by Mead 

e Dilcol Offset Translucent 

e Printflex Offset Enamel 

e Printflex Offset Coated Cover 

e Richgloss Offset Enamel 

e Mead Opaque 

e Moistrite Offset 

e De & Se Tints 

e Northlite Offset 


Ask your paper merchant for samples 
of these papers 
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Your Best Buy 


Taoie aleliclale aa-ts3 


C&P NEW 


(1a ‘sma 


12x18 


14-INCH CAPACITY, both feed and delivery 
PRINTS 2-UP TO REGISTER 
DUAL IMPRESSION CONTROLS 
EXTRA LARGE SHEET SIZE 
TIME PROVED INK DISTRIBUTION 


HAND-FEEDING PRACTICABLE 





THE NEW THE 


(aft Wy CHANDLER & PRICE 


COMPANY 
6000 CARNEGIE AVE., CLEVELAND 3, OHIO 


BUILDERS OF PRINTING MACHINERY FOR 
NEARLY THREE QUARTERS OF A CENTURY 











ACCENT 
ON 
PERFORMANCE 


With today’s tough 


production s¢ hedules to meet 
the printing paper you choose mast give 
outstanding performance. And performance depends 
on many things—dimenstonal stability 
ink recepuvity, strength, foldability and a host 
of other qualitie s. You Il find all of these qualitie 5 

combined in a precise and caretul balance over 


rade line of Kimberly-Clark's Coated 

Printing Papers. You'll tind, too, that 
! 

Kimberly-Clark 


the critire 


papers a 


e remarkably uniform 
to pacl 


from pach from shipment to shipment 


It will pay you to compare Kumberly-Clarl Papers 
‘ vy way 4 | luc oth ‘ 
in ahy Way You Choose INnciuding Their Cost 
We're as Close to you as your nearest distributor 


Everything comes to life 


on Kimberly-Clark Papers ; 
for Modern Lat! f 


raphy Prentice Otf 


et Lnamel 
t Oftset knamel 


e Shorewood ¢ 


oated Oftset 
Fontana Dull Ce 


nile { Ott et 





rp Hifect Loamel 


e Crand 
oated Kook eM tifect ¢ 


Enamel e Trutect ¢ 


on 


oated Kool 


‘ 
Kimberly Clark 
COATED PRINTING PAPERS & 


Kimberly-Clark Corporation 
y f 





* Neenah, Wisconsin 

















ees N 99 512-R contains a solt polymer which will flow under heat and 
( if ic AN yW pressure. A proper amount of 512-R in the coating formula 


vives it a ‘cold flow” that leads to better smoothing undet 


calendering. 


solves hot problem e10-n is a strong adhesive. When used by experts, it’s the 


source of important advantages such as better folding with 
out fracturing .. improved water sensitivily .. improved 
dimensional stability . . . better finish, luster and brilliance 


DOW LATEX 512-R PROVIDES of printing. And 512-R does not mold! 
SMOOTHER PAPER DOW maintains a technical staff experienced in helping paper 


manufacturers produce the highest-quality coated stock. Why 


AFTER CALENDERING not call your nearest Dow office? Or write: THE DOW CHEMICAI 


company, Midland, Michigan, Plastics Sales Dept. PL 597BB. 
you can depend on DOW PLASTICS 
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When it comes to business forms... 
America does business on 


ARDOR sesisten Bont 


« 
\ - 








Here’s why Ardor Register Bond is a favorite of America’s leading printers 
of continuous business forms. Ardor Register Bond runs fast and smoothly 
... remains stable, even at high speeds. It comes in hard-wound rolls, with 
clean edges, and is uniform in caliper. Wrinkle-free and curl-free, its excellent 
surface-sized finish and high opacity make it the perfect paper for all kinds of 
printed forms on every type of press. Available in all accepted standard 
register weights... with frequent color runs to give needed service, 


MROOR REGISTER BOND 


By the makers of: Nekoosa 
Bond, Nekoosa Ledger, 
Nekoosa Mimeo, Nekoosa 


Duplicator, Nekoosa Offset, 
Nekoosa Opaque, Nekoosa 
Master-Lucent, Nekoosa 

PAPER  Manifold...and companion 
ARDOR papers. 


NEKOOSA-EDWARDS PAPER COMPANY + PORT EDWARDS, WIS. 


ANOTHER 





ONLY AMERICAN AIRFREIGHT OFFERS 


Advertising execu- 
tires who use air- 
freight to assure 
on-time deliveries of 
promotion material 
specify American 
Airfreight for these 
reasons: 


| ) 








COVERAGE 


Only American offers you the 
extra speed of direct one- 


carrier service to all ten lead- 


ing retail markets...more than 


two-thirds of the top thirty... 


alltwenty-three leading indus- 


trial areas, inthe United States, 


CAPACITY 


American has space for your 
shipment where and when it’s 
needed most. A combined 
daily lift potential of over a 
half million pounds gives 
American the greatest cargo 


capacity of any airline, 
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ADVERTISING EXECUTIVES ALL THESE BENEFITS 





FREQUENCY DEPENDABILITY AMER/ CAN 
SSeS SSS AIRUNES 
eee ae ae. Giga. ares AIR. F R, F /| GH, T 


than any other air carrier. dependable on-time deliveries. 


carries more cargo then any other airline in the world 


13 





















































Worlds Most Perfect 
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A further example 
of IPI Research 
at work for you 




















Memory For Color 





GIVES YOU PRECISE, PERMANENT STANDARDS 
FOR COLOR CONTROL 


Here is a precision laboratory instrument which 
measures and records color automatically and ac- 
curately, It is the latest model of the General 
Electric Recording Spectrophotometer—the first 
of which was built to specification by G-E engi- 
neers for the IPI Research Laboratories. 

\ trained human eye can distinguish one hun- 
dred thousand colors, yet the human mind cannot 


remember even one color with any degree of accu- 


racy. The Spectrophotometer identifies millions of 


colors ... measures, analyzes and memorizes them 


. writes its own exact and permanent record of 


any color sample. 

While all pigments change with time, the curve 
plotted by the Spectrophotometer remains un- 
changed over the years. The original color could 
be accurately reproduced tomorrow or one hun- 
dred years hence for checking against your visual 
color standards. 

But the precise measurement of color is only 


one of the many important contributions to print- 


ing ink progress that have come from LPI’s broad 
program of fundamental research. Another is the 
development of new inks that have revolutionized 
letterpress printing and offset lithography. One 
example is IPL Vaporin Inks that heat-set in a 
split second and are largely responsible for today’s 
high speed magazine printing. And there are the 
remarkable high gioss IPI flexographic inks for 
package printing—new inks for cellophane, poly- 
ethylene and foil. 

This “passion for improvement” is the working 
philosophy behind all [PI research. Scores of proj- 
ect groups are constantly at work in the IPI labo- 
ratories ... concentrating all of their efforts on the 
development and improvement of printing inks 
that will best serve the changing needs of printers 
every where. 

It is this IPI leadership in ink research that 
gives you the greatest assurance of continued high 
quality in printing inks. You can always rely on 


1P1—for better inks, better printing. 


IPI, IC and Vaporin are trademarks of Interchemical Corporation 


Interchemical 


CORPORATION 


Printing Ink Division + 


INTERCHEMICAL 
PRINTING INKS 





67 West 44th Street, New York 36, New York 


RELY ON IPI FOR LEADERSHIP IN INK RESEARCH 





5O years ago we shipped 


the first Harris offset press... 


1906 MOOE S4i— the first Harris offset press 
was shipped to Republic Bank Note Company, Pittsburgh 
It printed 22 x 30” sheets at speeds up to 4,000 an hour 


Mayea in produc tive service until 1941, 


Wer) {kech 
otf V 
% f 


a: 


1956 MODEL 477—one of the 16 standard Harris 
offset press models—can print giant 5244 x 77” sheets 


at a steady 6,000 per hour in four colors 


. and in the half-century since then, Harris presses 
have played a major role in the growth of lithography 


into a billion-dollar-a-year industry. 


Harris-Seybold and the industry grew side by side 
As we observe the Golden Anniversary of the first Harris 


offset press, two facts seem espec ially signi fic ant 


uP Ameri an lithographers today use more Harris presses 


than all other makes combined; and 


2. In this year’s awards competition of the Lithographers 
National Association, 68.6% of the award-winning 


entrics were printed on Harris presse 5. 


We see these as accomplishments, yes. But, more importantly, 
we see them as challenges for the future. That is why 
we are engaged in a broad—and continually growing 


program of engineering and research, 


In dollars, this program runs more than a million 
a year. In spirit, it is simply this: we are planning, 
working and t sting to be sure one thing is the same on the 


leading offset press of the future—the Harris nameplate. 


JE Re GIR Bs ARP PE 


SCIFI HARRIS PRESSES 


Cc 


Ja a-iejaen 


5 « Seybold Cutters + Harris Litho Chemica 
Special Products + Cottrell Presses + Platemaking Equipment 


Macey Collator 


OMPANY 
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Sinclair and Valentine Co. 


PRINTING INKS FOR ALL PURPOSES 
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Main Office and Factory. 611 West 129th St. New York 77. NY 





OVER 35 BRANCHES PROVIDE SERVICE FROM COAST TO COAST 











Ship fast q 
FASTER ON THE GROUND -— United uses special 
equipment to handle your shipment swiftly, deftly! | J 
FASTER IN THE AIR—United’s “Big Lift’ DC-6As with 

weather-mapping radar trim hours off coast-to-coast air time! (‘ 


Ship sure 


PRIN ED M ATI ER can be pre loaded On TeCcess¢ al wheel 
aluminum pallets for protection and speed in handling! 


RADAR, exclusive on United's DC-G6As, helps assure 


on-time dependability regardless of the weather! 


Ship United 


RESERVED AIR FREIGHT guarantees you space 


dependability on all Cargoliners—and Mainliners! 


AIR FREIGHT SHIPMENT with passenger-plane speed 


and dependability that’s United’s offer to you! 
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Examples of United's low Air Freight rates 


per 100 pounds” 





CHICAGO to CLEVELAND $4.78 
NEW YORK to DETROIT $5.90 
DENVER to OMAHA ; $6.42 
LOS ANGELES to SEATTLE : $9.80 
CHICAGO to LOS ANGELES beg $17.75 
PHILADELPHIA to PORTLAND $24.15 

hese are the rates for printed matter. They are often lower 
for larger shipments. Rates shown are for information onls 





ire subject to change, and do not include the 3 federal | ! 
tax on domestic hip ents fi ] 
} i 
4 / 
«=f —_ 3 : 
For service or information, call the nearest United Air Lines Representative. Write for free Air 
Freight booklet, Cargo Sales Division, Dept. IP-8, United Air Lines. 5959 $ Cicero Ave., Chicago 38 





New York 


PULP AND PAPER 


WEST VIRGINIA 
COMPANY 


fa | 
WAN 30 











ART TO MAKING 


THERE IS AN 
PAPER, TOO 
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For a fast, thorough clean-up job, 
nothing beats KLEX PUMICE SOAP! 
This hard-milled, mildly abrasive soap 
cuts ink, grease, dirt —fast! Cleans grimy, 
stained hands completely, yet gently. 
Exceptionally long lasting. Lathers freely 
in any water—hard or soft, hot or cold! 

Choose from 2 cake sizes: 

5 oz. or 1 oz. 



















Photoengravers tell us 
AJAX Cleans Copper and Zinc Plates 


FASTER ..,. BETTER... CHEAPER! 


Yes, photoengravers will vouch for it! AJAX —the “Foaming Cleanser’ 
~is great for cleaning copper and zinc plates before enamel is applied. 
AJAX cuts grease fast, eliminates possible trouble later. Costs less 
than other cleaning agents—washes easily down the drain without 
clogging. Make a note to try it—soon! 


















COLGATE-PALMOLIVE COMPANY 


300 Park Ave., N.Y. 22,N.Y. © Atlanta 5, Ga. + Chicago 11, Ill. + Kansas City 5, Kans. + Berkeley 10, Calif Order the economical 
125 or 200-ib. drum today! 
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Edgar Coating Clays—by M & C—give coated papers a perfect 
surface texture and smoothness—the kind of finish that labels 
your printing job “top flight” right from the start. 


Clay Scientists Work For YouM & C management emphasizes 


Here are Edgar Coating Clay crystals magni . : nan 
broad research, modern processing and strict quality control. They 


fied 30,000 times. Flat, plate-like “hexagons”, 


they orient themselves to form a paper select, mine and refine with papermaking in mind— striving for the 
surface that is smooth, clean, crisp, flat, bright top most qualities that give printers satisfied customers. repeat 
and non-abrasive with exceptional opacity jobs, consistent profits. 


and perfect ink receptivity. 
Add The Skill Of Papermakers—In the paper mill, our pure, 


satiny, super-fine clays join an adhesive. The mixture— ‘color’ 
by name—is applied to the paper by ever-improving coating 
processes to yield a surface of superb printability and appearance 
The Reward Is Yours—When you put these quality papers in your 
pressroom, you get clean, sharp, high-fidelity reproduction 
great brilliance . . . high opacity fast, trouble-free press runs 
... low ink costs. 

We Invite You—as a printing craftsman-—to specify papers 


coated with Edgar Clays probably as close as your nearest 





paper house 


EDGAR PRODUCTS from... 


MINERALS & CHEMICALS 
CORPORATION OF AMERICA 


7 ESSEX TURNPIKE, MENLO PARK, NEW JERSEY 


Finest Paper Clays Modern Technology Can Produce 
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Here’s why 


ATLANTI 


of all genuinely 


watermarked bonds 


Ist BECAUSE... Atlantic Bond 

is the only paper which shows the substance 
weight as part of its genuine watermark! 

Ist BECAUSE... Atlantic Bond is made better! 


It looks so much whiter, brighter. It snaps 
and crackles...feels so good to the touch! 


Ist BECAUSE... Atlantic Bond, “The Printers’ 
Paper,” assures you better impressions.,..sharper, 
clearer halftones...a constant affinity for ink! 


Ist BECAUSE... Atlantic Bond is 

moisture controlled for dimensional stability 
which assures accurate register on every run! 
Find out for yourself why Atlantic Bond 

is America’s best selling genuinely watermarked 
#1 Sulphite! Ask your Atlantic Merchant 

for a free sample packet. 


EASTERN 







\ 


Manifesy 
(Atlantic hy 


EXCELLENCE IN FINE PAPERS 



























ATLANTIC BOND 


- ATLANTIC OFFSET 
antic Papers | «= :: 


ATLANTIC LEDGER 
MANIFEST BOND 


Products of Eastern Corporation + Mills in Bangor and Lincoln, Maine 
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The surest way to more printing production profits is to increase output 
of your present equipment without sacrifice in quality. And, if you can 


improve quality at the same time, you are competition and hard to beat! 





NNOU 


NCING 








THE NEW, REVOLUTIONARY 


OXY-DRY SHEET GLEANER 


You BUY MORE PROFITS when you purchase the OXY-DRY 
SHEET CLEANER. Actual tests* show that your presses will 
deliver about 5% more impressions per hour, you'll stop 
the presses for wash-up about 12 times less per shift, save 
about 100 press sheets and the ink wasted in restarting 
after washups. This means that inside one year the OXY- 
DRY SHEET CLEANER will pay for itself...after that, it’s all 
profits for you. Maintenance, repair and service will be 
negligible...the equipment is engineered to last the life 
of the press. 

The OXY-DRY SHEET CLEANER is the only sheet cleaner 


1,/" 


that uses both air and suction * Operates within 's’ of 


* 5 Color Cottrell 36” «x 48°—Sheet Fed 
More details on request 





OXY-DRY SHEET CLEANER CORPORATION 


1134 West Montrose Avenue, Dept. |IP, 


CHICAGO 


NEW YORK 


Photo below shows close-ups of the OXY-DRY SHEET 
CLEANER vacuum-blower head and head face. 


sheet for positive consistent cleaning action * Improves 
register control * Dry spray can be used every time sheet 
goes through the press * Can be installed in two hours 
on either web or sheet fed presses * Flexible—one vacu- 
um-blower differential unit can be moved from press to 
press to operate any OXY-DRY cleaner head in your plant 
* Successful installations have been made in Meredith 
Publishing Co., Kable Bros., Popular Mechanics and other 
leading printing plants where speed and quality are con- 
stant aims...Increased profits they are getting can be 
yours too * To get more information on OXY-DRY SHEET 
CLEANERS, write, wire or phone us now. 


means more profits for the 
graphic arts industry 


Chicago 13, Illinois 


SAN FRANCISCO 


Photo below shows the vacuum-blower differential unit 
for the OXY-DRY SHEET CLEANER 











We have two 48 inch screens 
150-133 line to fit 
/ your big job..... also a 36 inch 
250 line for projection 


or fine reproduction 





A COMPLETE PLATE MAKING SERVICE FOR OFFSET, LETTERPRESS AND ANILINE 
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The Macey Collator 


... which automatically gathers printed sheets 
and mixed pieces of varying weights and sizes... 


Originators of the postage meter. 
with offices 


maker of mailing machines... 


in Y4 cities in the U.S. and Canada 


Gathering or assembling by hand is 
slow and tedious, usually takes a lot of 
time, a lot of people, or both; disrupts 
office routine, diverts high salaried 
workers from their regular jobs. 

This new Macey Collator is highly 
efficient, easy to operate—can gather, 
stack and staple from 3,000 to 4,000 
sets. or as many as 64,000 letter weight 
sheets an hour on the largest model. 

Itis wholly automatic, and extremely 
accurate. The top sheet is lifted by air. 
carried by suction to the conveyor 
tray. Each collated set is checked for 
thickness. A faulty set will cause a 


now sold & serviced by 


Pitney-Bowes 


o° leading 





Fast « efficient work saver-— 


stoppage. which is indicated by lights, 


and can he remedied in see onds. 

This machine is worth its cost in 
convenience alone, and soon pays for 
itself in personnel problems avoided, 
time saved, and faster distribution and 
mailing. Hundreds of users find the 
Collator invaluable in assembling form 
letters, bulletins, price lists, catalogues, 
instruction manuals, ete, 

The Macey Collator is now backed 
by Pitney-Bowes expert service from 
259 locations. Call the nearest PB 
office for information, or send coupon 
for free booklet and case studies, 





This & station model will 
gather up to 32 000 preces 

an hour... handles sheet sizes 
from 3°% 5" to 12% % 17"... Also 
avatlable in 4, 12 and 16 station 
models... Gan be equipped u uth 


automatic stacker, and wire stapler 


elt 






) 
| 
| 
| 
' 


~ 


Free 
Booklet 


| 

| 

| 

| Pitnes Bowes, Ine, 

| 4201B Crosby St., Stamford, Conn 
| Send free booklet & case studies 
| 

| 

| 

| 


Name 


Se 


Address 











your work is as good as your bond...and 








brings out the best in your work 





Hamilton Bond is so clean and flawless that it’s a pleasure just to 
look at it. Your pleasure mounts when you put it on your presses. For 
the beautifully smooth surface, the genuine watermark, and the pre- 
cision cutting all mean that it prints well. It is prehumidified and 
moisture-proof wrapped, too, so that it lies flat and feeds well. 


And there's no lint or fuzziness, for every sheet is surface sized. 





Always uniform in quality, Hamilton Bond is available in a bril- 
liant white and 10 practical colors. Here is a paper to give you 


satisfaction in all ways... always! 


HAMILTON PAPERS W.C. Hamilton & Sons, Miquon, Pa. ¢ Offices in New York, Chicago, Los Angele 
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Prints any number of colors in a single run 

Prints one or both sides at the same time 

Die cuts any size, any shape with male 
steel-rule dies 

Prints paper, board, silk, cotton, heat-seal, 
gummed, ungummed, or any type of label 
or tag material 

Slits, perforates, numbers, punches, eyelets, 
and patches reinforcements—as if prints 

Delivers finished product cut-off, rewound, 
or zig-zag folded 

Up to 7500 impressions per hour! 


Write for free New Era Bulletin today! 





These jobs from paper roll to finished product in one run: 


LABELS—gummed, ungummed, heat-seal, silk, cotton, 
TAGS— merchandise, shipping, manifold 

COUNTER DISPLAYS—up to 12” x 12”, 

BAG HEADERS~—and other specialties, forms, and tickets, 


Auxiliary equipment for Stringing, Knotting 
Wiring, etc, available from Graeber String 
ing & Wiring Machine Company, division 
of New Era Manufacturing Company 


Manufacturing Co. 
376 Eleventh Avenue, 
Paterson, N. J. 
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A BALTIMORE PRINTER 
SAYS... 


<, . Trojan 3-D 







| Gummed Paper 
/ saves me 50% 
j na In Costs , 
| Re otter printing 


A This enormous saving is realized through the bet- 


ter handling qualities of TROJAN 3D GUMMED 


Complete Line of 








Gummed Printing Papers PRINTING PAPERS . . . savings in trimming 
in Shenate end fete and diecutting, padding and boxing. The 3D proc- 
ess gives these remarkable papers the character- 
LABEL PAPERS istic of lying flatter over a wider range of humidity. 
STAMP PAPERS They also feed and deliver 
LAMINATED FOILS much faster and better. 
LAMINATED PAPERS 
q LAMINATED FABRICS 
yf HEAT SEAL PAPERS The 





HEAT SEAL FOILS 


GUMMED PRODUCTS 
Company 








. A subsidiary of 
St. Regis Paper Company 


Main Offices and Mills: TROY, OHIO —Sales Offices: Atlanta, Chicago, Cincinnati, Cleveland, Los Angeles, New York, 
Philadelphia, St. Louis, San Francisco — Distributors from coast to coast. 
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COLOR PHOTOGRAPH BY ANTON BRUEH) 


Ready... Set... Read ! 


Imagine this is your customer hold- 
ing your letter. Figure you have just 
two minutes to put your message 
make the kind of 


impression. How will you stand at 


across night 
the finish? 

Your answer depends largely on 
your letterhead. If it’s on Howarp 
Bonp you can be sure it shows off 


HOWARD PAPER MILLS, 


Howard 


INC. 


a crisp, clean typing job to full ad- 
vantage. You know your messages 
can be read quickly and easily 

And, with Howarp Bonp, you 
know your letterhead reflects your 
own fine business personality with a 
fine paper “feel” when it’s held in 
your customer’s hands 

If your present letterhead isn’t 


making the most of the two-minute 
“calls” you make by mail, ask your 
printer or paper merchant to show 
you Howarp Bonp samples, Avail 
able in whitest white and twelve 
attractive colors 

y y y 


PRINTERS! This message appears in adver 


tising magazines read by your customers 


¢ HOWARD PAPER COMPANY DIVISION, URBANA, OHIO 


“The Nation’s 


Companion Lines: Howard Ledger + Howard Mimeograph 


bond 


Business Paper” 


Howard Writing * Howard Posting Ledger 





LUM CHR 200M GAM ON VWpacwell Offer 7 


Howard Paper Mills, Inc LI Franklin, Ohio 


We'd be pleased to yo of our seven finishes and two tints 








~ NEWSLETTER 


UP-TO-DATE BUSINESS NEWS OF INTEREST TO MANAGEMENT IN THE PRINTING AND ALLIED INDUSTRIES 





Postal Rate Battle Off Administration lost battle to raise postal rates by some 
$430-million ... July 26 Senate sub-committeemen 
voted to table bill House passed 217-165 on July 6. 

rs Hearings started July 17 could not be completed 

before Congress adjourned. Battle will begin again when 
Congress reconvenes. 





As Congress Adjourns 








New Rotary Letterpress Sensational developments in letterpress field coming? 

It's rumored small-size rotary letterpress is now in 

the design stage in plant of leading press manufacturer, 
striving for press which will print from thin, wrap-around 
plates not more than .025-inch thick, etched as combination 
units. Plates would be made by photoengraving methods. 








Rumored in Design Stages 








PIA ‘55-'56 Ratios Show Printing Industry of America's 1955-56 Ratios for Printing 
Management are out. Net earnings in U.S. printing plants 
(including lithographic) same as 1954-55 .. . profits 
before taxes took another drop from 6.49% to 6.11%, but 
with lower taxes line has been held. Federal taxes in 
1954-55 report were 3.02% and 2.64% in current report 
lowest since 1945. Profit 3.47% after taxes both years. 





3.47% Profit Continues 


Er lll Oe 


92% of U. S. Printers Printing shops with 1 to 3 persons constitute 37.8% of 
U.S. printing establishments, according to American Type 
Founders survey; 4 to 7 employees in 23.9% of shops; 8 to 
19 employees, 19.8%; 20 to 49 employees, 10.6%; 50 to 99 
employees, 3.9%; 100 to 400 employees, 3.4%; 500 or more 
employees, .06%. 





Have 1 to 50 Employees 


New S. S. Benefits Up Your payroll tax rates will go up %% each on employer and 
employee next Jan. 1 to help pay for bigger and better 
benefits under liberalized Social Security. Means higher 
costs for business, more pressure to up prices. 


Payroll Taxes 4% Jan. 1 


George Rice, LA Printer, Printing Industry of America 70th convention in Los Angeles 
Oct. 30-Nov. 2 getting program details under way in new 
Washington headquarters. George Rice III of George Rice and 
Sons, Los Angeles, is general chairman. 


Chairman PIA Convention 


(Over) 
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Printing Employment Up 


Newsprint Still Tight; 
Paper Sales Soaring 


Gates of Hell Almost 
Trap GOP Committeemen 


Donnelley Report Shows 
Sales and Earnings Up 


ATF Will Distribute 
C & P Equipment Again 


Printed Matter Fourth 


11% Jump in Shipments 


For Nekoosa-Edwards 


(Continued) 


Employment in printing and publishing up 12%, preliminary 
census figures show. Up 47% in commercial printing, 100% 
up _in lithography. Figures are 1954 over 1947. 








Newsprint still in very tight supply .. . small users 
worst off .. . can't get any relief. Big demand seen for 
years to come. Paper sales still soaring and some grades 
in short supply .. . prices up a little in next few 
months. Paperboard stocks good . . . output below capacity 

. demand may rise this fall. Magazine publishers 
planning ad rate boosts to cover higher costs. 

















Collector's items now are the covers for the GOP convention 
program in San Francisco. GOP National Committee threw out 
the first cover and substituted another after SF printer 
had run two colors of 13,000. Reason: illustration on 

front featured Rodin statuary group representing three 
damned souls at the gates of Hell. Infernal significance 
finally dawned on GOP. New cover features Ike and Cow 
Palace where convention will be held. 

















R. R. Donnelley & Sons Co., giant Chicago printers, show 
increases in both sales and earnings in first published 
semiannual report .. . first public offering of company 
stock was made in June. Net income for first 6 months 
ended June 30 was $3,697,000 compared with $3,208,000 
for same 1955 period. Sales increased to $52,212,000 
from $45,773,000 in first half of 1955. 














American Type Founders, which sold and distributed Chandler 
& Price products from 1892 to 1952, is again handling 
complete line of C&P presses, paper cutters, accessories. 
Details in September IP. 














Printed matter ranked fourth in tonnage among all types of 
air freight flown by United Air Lines in 1956 first half. 
Machinery and machine parts in first place. 








totaling $20-million for first 6 months of 1956, Nekoosa- 
Edwards Paper Co. shareholders told at annual meeting July 
28 .. . 11% greater than same period last year. 
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Financing Printing Plant to Success 


@ Here's how the Bodine Printing Company of Michigan City, Indiana, achieved an enviable record 


®@ Photography studio in 1940 bought small offset duplicator, got into printing business fast 
@ In the red $9,000 in 1941, company had over $400,000 in sales in 1955, 6.29 per cent profit 


& This is a case history of how a plant 
with trom to SO personnel, and with 
significant changes in its sales volume, has 
managed its working capital and ar 
ranged its own financing—in our case, all 
of this through a local bank in Michigan 
City, Ind 

Here, then, is a brief bit of background, 
then the chronological order of sales in 
creases, percentages of profit, and a re 
cording of each loan made 


In 1940 a photography studio is 


Michigan City, Ind., had the brilliant idea 
that the purchase of an offset duplicator 

perhaps some of you will recall the ads 
Any of 


) which would en 


in the trade publications then 
fice girl can run one! 
able the studio to promote, through direct 
mail, industrial photography within the 
Calumet area. Before the first piece of 
lirect mail was even designed, one of two 
local factories which had been informed 
of this revoluuonary printing device pur 
chase started sending the studio their en 
gineering tracings for standard 81x11 
black and white reproductions 

I didn’t start with the firm until April 

141, but to the best of my knowledge 
nothing was ever printed on that original 


luplicator by way of sales promotion for 


Sy Dou TH. Hixon 


President of the Bodine Printing Company 


the Bodine Studio for it was kept busy 
with customers’ work! 

In October, 1940, the owner decided 
to buy a new 17x22 Harris offset press 
Salesmen sold in those days and the studio 


accepted shipment of a 20x24 darkroom 
camera, plate whirler, vacuum frame, 
hand lever cutter and a supply of film and 
zinc plates. These were unpacked, un 
crated, and installed in the basement of 
a barber shoy next door (obviously no 
one had heard about the effect of high 
humidity on lithographic materials ) 

Then came the press, too big for the 
door going down into the basement, so a 
room was rented about half a block away 
There the press, together with all the 
other related equipment which was 
brought up from the dark, musty bas« 
ment, was installed and the Offset Print 
ing Division of the Bodine Studio was 
In DUSINEss 

All equipment purchases Ip to then 
had been on a sales contract basis: 10 per 
cent down, ten years to pa the manutae 
turer for the balance. Fortunately, the 
studio had the 10 per cent cash, borrowed 


nothing 


Well, we had the equipment and per 
sonnel, we had the materials, we had the 
customers——and we certainly had our 
troubles! Ic was at that ume | was em 
ployed to run the duy licator that the of 
fice girl couldn't run! Also, | got my dail 
workout on that hand lever cutter, And | 
got paid overtime, too, for running the 
baler at night, bundling up the spoilage! 

The owner was becoming less and less 
interested in this new-born offset print 
ing division, but still envisioned possi 
bilities if more capital was acquired 
he invited his brother-in-law, who 
vested about $127.500 

By the end of the year 1941, the com 
bined | hotography studio and printing 
operations had sustained losses of appre 
imately $9,000, The were also some 
what behind on their payments to equiy 
ment manufacturers, suppliers of paper 
and ink, and a couple of people on the 
payroll, especially the one who was put 
ting in overtime on the baling machine! 

In 1942 this brother-in-law and 1 be 
came partners in the printing busine 
bu ng out the original owner In 
partners Case, it Was a Matter of trading 
off photography studio stock: in my case 


1 
it Meant securing a personal loan from 


Don Nixon and Charles Norris Brought Bodine Printing Company to Financial Success 


Don M. Nixon, president of Bodine Printing 
Co. in Michigan City, Ind., originally presented 
material in the accompanying article at the 
Louisville conference for financial executives 
sponsored by Printing Industry of America 

Mr. Nixon is a graduate of Culver Military 
Academy, Culver, Ind., class of 1929. From 1929 
to 1934, he worked with U.S. Army intelligence 

Then he joined the advertising department of 
the Chicago Herald-Examiner. When his father 
died in 1935, Mr. Nixon came to Michigan City 
and joined the advertising department of the 
Michigan City Dispatch, which his father owned 

In 1941, he joined Bodine Studio os a Mult 
lith operator and Varitypist, buying into the 
firm as a partner in 1942. By 1945, the printing 


operation outgrew its status os a part of the 


photo studio. The company was reorganized 
under its present name with Mr. Nixon as presi 


dent and ge neral manager 


Charles D. Norris 


Don M. Nixon 





Mr. Nixon helped to organize and was second 
president of the Michiana Club of Printing 
House Craftsmen. He is secretary-treasurer of 
Associates Imprinting Co. and is a director of 
Printing Industries of Indiana, Ine 

Charles D. Norris is chairman of Bodine 
board of directors and sec retary treasurer of 
the corporation. He's a native of Ohio, attended 
Ohio State, worked as a mechanical engineer 
for several years 

Mr. Norris was originally part owner of Bo 
dine Studio, retained ownership of studio for a 
short time after operations were se parated 
later sold it to invest more capital in printing 
fire He has been principally active in real 
estate, production, and maintenance phases of 


the companys operation 
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Most printing plants require their 
bookkeeper or accountant to furnish 
them with a periodic balance sheet 
and operating statement. Unfortu- 
nately, many firms do not require 
that their accounts “run the critical 
ratios” on the statements 

Many employers look only at the 
last figure on the operating state- 
ment—net profit—and then file the 
report. This is like reading the end of 
a novel and skipping all the rest. 

Running the critical ratios on your 
financial statement reveals many 
business ills and furnishes the base 
on which management should be 
guided in its business decisions. What 
ratios should be run? What should 
the ratio be? What do they tell 
owners? 

1. Current Ratio: Current assets 
divided by current liabilities (rule of 
thumb—3 to 1, reflects ease-of-pay 
ment position; bankers watch this 
one) 

2. Working Capital Ratio: Work 
ing capital divided by total debt (1'2 
to 1) 

3. Turnover Ratio: Net sales di 
vided by accounts receivables—turn 





Financial Statements Are to Management 
What X-rays Are to Doctors 


overs for year—(10 to 1); 365 days 
divided by turnover—number of days 
average sale was carried on the 
books (average 40 days). 

4. Debt Ratio: Net worth divided 
by total debt (2% to 1—reflects capi- 
tal owned to capital borrowed). 

5. Fixed Assets Ratio: Net worth 
divided by fixed assets (2 to 1 or 
better—reflects any over investment 
or decline in working capital). 

6. Volume Ratio: Sales divided by 
net worth (22 to 1—reflects total 
volume). 

7. Net Profit Ratio: Net profit, be- 
fore federal income taxes divided by 
net sales. (8 per cent to 10 per cent 

reflects rate of return on sales). 

8. Net Return Ratio: Net profit di- 
vided by net worth (at least 6 per 
cent after taxes—reflects rate of re- 
turn on capital invested). 

Ask your accountant to run the 
above critical ratios on your next 
operating statement and balance 
sheet. Do it periodically thereafter. 
Plant owners will reap dividends 
from the critical ratio information 
obtained. Successful diagnosis de- 
pends on analyzing all symptoms. 








the bank. Personnel changes resulted in 


iy taking over the financial and sales 


! 


management, while my partner handled 
the production end of the business. Sales 
in 1942 amounted to $21,000, out of 
which we squeezed a profit of $% This 
was after taxes, and after our magnificent 
salaries Of $45 pet week 

In 1944 sales climbed 50 per cent, but 
so did expenses, and the partners con 
tinued on the $435 weekly salaries in order 
to purchase miscellaneous small pieces of 
equipment then, as now, pure hased new 

In 1944-——and this was another lush 
ear for anyone who went after business 

sales climbed another 5 per cent 
Good men were on premium wage scales 
ind while we didn't patronize the black 
market, some of the paper and inks wer 
i little gra 

Ky 194 we were convinced that ther 
was a place for us in the printing indus 


tf Locally 


none of which 


there were six other print 


shops however, had 


tackled the mysteries of offset. On the 
other hand, we had not yet acquired any 
letterpress equipment except a small 
snapper used for numbering, scoring and 


perforating 


And as yet, ever since forming 


partnership, we had not borrowed an 
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money for operating capital. The partners 


remained on very low salaries and fought 
for profits with which to expand 

Toward the end of 1945 1 was decided 
that some type, type cabinets, makeuy 
stone, saw, and other composing room 
equipment and materials would provide 
escapement trom the trade houses in 
Seuth Bend, Chicago, and elsewhere, and 
we approached one of the local banks for 
the first time 

You can imagine our chagrin when we 


look« d 


properly askance at our shaky position in 


were turned down! This bank 


dicated by lack of sufficient working capi 
tal, over-expenditures for equipment and 
inventory, poor history of credit relations 


with several suppliers 


Appealed to Suppliers 

Though dismayed, we were still deter 
mined. My partner and | made personal 
visits to cach and every one of our suy 
pliers. With them we briefly discussed our 
past, but dwelt at length on the 


future. We 


of our balance sheets and operating state 


possi 

bilities for the resented all 
} 

ments and in effect laid out all our cards 

face up on the table 


With but one 


liers said, “Go back t 


exception, these suj 


| your business and 


continue with your expansion plans. W« 


will supply your needs and we will extend 
our discount terms 90 days. We like your 
forthrightness and want to hely 

One of these suppliers, moreover, sug 
gested that we affiliate with the Printing 
Industry of America and revise our a 
counting procedures in accordance with 
those of PIA’s Accounting and Cost Find 
ing Manual, We did so immediately and 
found this to be the best advice ever of 
tered us. We set up a cost-finding system 
balance sheets, and operating statements 
which could be used to compare with the 
Ratio Studies 

This done, we approached a second 
bank in town and were granted our first 
per cent, secured by 
Between 


loan—$2,000 at 4! 
an equipment chattel mortgage 
then and the end of that year, 1945, it was 
decided to incorporate our firm, and all 
ot the 
ner, myself, and our wives. It has re 


stock was purchased by my part 


mained a closed corporation, with the ex 
ception of minor share holdings by our 
art director, ever since 

Sales at the end of 1945 totalled $81 
000, with a profit of 16.86 per cent be 


fore taxes 


Definite Knowledge of Costs 


While we had continued as a predomi 
nantly offset firm, expansion into the let 


Within 


our area, there were no printers out trying 


terpress field seemed desirable 
to sell any type of printing; they were all 
patiently waiting for customers to come 
into their shops and buy. It was felt that 
in addition to having full time outside 
salesmen, we would have an even better 
tool by setting up our own creative art 
department. This was done. The combina 
tion of having a definite knowledge of 
our costs and basing our selling prices on 
these, plus the enlargement of our crea 
tive department, have up to now been the 
continuing stimulants to our growth 

Through grapevine sources, we wer 
able to learn that our principal compet 
tor, which was the job printing depart 
ment of the local newspaper, was able to 
sell che aj ly because costs of that opera 
tion were absorbed by the newspaper 
There was seemingly no way of outsell 
ing such competition, so in May of 1946 
we approached the bank for a second 
time 

An RFC participation loan of $34,260 
was made; 80 per cent of this RFC at 4 
per cent interest, 20 per cent of the loan 


with the bank at 5 per cent. This loan was 


{ 


secured by mortgaging all equipment at 


the newly acquired building (a converted 


garage into which we moved the fol 


lowing month 
At the conclusion of negotiations for 


our purchase of the newspaper job de 
partment, which, incidentally, was com 
pletely letterpress, we were able to bor 
row a second time during that same 


month of May, this time $5,200 at 5 per 
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cent, used to make the down-payment to 
the paper. At the same time, we started 
on a regular monthly payment schedule 
with the bank 

By June, two years later in 1948, our 
mortgaged indebtedness had been re 
fuced about $11,000 to $28,600. Princi 
pal stockholders were continuing to draw 
very modest salaries; no dividends were, 
or ever have been, paid. Thus, when we 
decided to buy a new 22x34 Harris offset 
press that month, the bank extended us 
a loan of $21,500. Our mortgaged in 
debtedness then totalled its all-time high, 
$50,100 

You will recall that our sales in 1945 
were $81,000. In 1946 they were $150, 
260, much of the increase due to taking 
over some accounts pre viously serviced by 
the newspaper job department. Profit was 
5.68 per cent. Sales in 1947 were just 
under $200,000, profit 6.89 per cent. In 


1948 sales reached $2 


38,000, with profits 
at 5.25 per cent. The year 1949 showed 
$254,000 in sales, 8.45 per cent profit 

In 1950, after steadily reducing our 
borrowed indebtedness to the bank, it was 
casy to make another loan of $3,000 
This was secured by a real estate mort 
gage on ground purchased to set up an 
athliated specialty imprinting corporation 


in another part of town 


Triple Payments Reduced Interest 

Sales in 1950 reached $271,000, with 

| per cent profit, and in January, 1951, 
another loan was made tor $2,400 for 
equity interest in more equipment. All 
our loans had been made at 414-5 pet 
cent interest per annum on the unpaid 
balance. We made many double, an occa 
sional triple, and sometimes more than 
that, payments in order to reduce interest 
expense 

In 1951 sales were $289,000, profit 
per cent, and 1952 sales totalled 
$415,000, with 9.13 per cent profit. To 
ward the end of 1952, all outstanding 
loans wer consolidated into one real 
estate loan amounting to $20,000, again 
at 5 per cent. This reflected the $40,000 
payments made on the $50,100 mortgage 
of three years previous 

This line of credit was again steadily 
reduced through profitable operations 
Sales in 1953 were $340,000, profit 2.09 
per cent. In 1954, for the first time in our 
brief history of operations, sales dropped 
below the preceding year, $4,000 to be 
exact, so that volume was $346,000, bur 
profit was higher at 4.45 per cent. This 
drop acted as a stimulus—yust as does our 
liking tor fair competition—and in 195‘ 
sales exceeded $404,000, with a 6.29 per 
cent pront 

Sales forecasts for this year, based on 


sales budgets and first quarter billings, in 


licate close to $450,000 for 1956. Profit 


this year to date is 12.4 per cent 


At the close of business April 40 


1956, our total mortgaged indebtedness 








Next Month... 


Activities of the National Associa 


tion of Photo-Lithographers will ge 


considerable space in the September 
issue of The Inland Printer in con 
junction with the organization's an 
nual convention in New York City’s 
Hotel Commodore, Sept, 19-22. Other 
top articles will include two new 
plant stories small plant Barnes 
Printing Co. Kalamazoo, Mich., and 
large plant, Publishers Printing 
Rogers Kellogg Corp., Long Island 
City. Watch, too, for the second of 
two articles on how to plan and build 
your new printing plant by Paul 
Ocken, and for additional chapters in 
the series on “Modern Type Display” 
by ] | Frazier ind screen process 
printing by Victor Strauss. Work 
simplification is very much in’ the 
news, always is, so be sure to read 
another one on the subject hy Lillian 
Stemp, this time Fetter Printing Co 
Louisville. Many other good, short 
irticles, too, of the how-to-do-it kind 


and lots of entertaining departments 








estate 


square block of | 


amounted to $26,400, consisting of three 


loans. The balance on the original real 


on equipment chattel mortgages down to 
$12,000. The difference, $14,142, was ; 


new real estate loan made to purchase 


the next two years we hope to construct 
brand new air-conditioned, humidit 
controlled building 

All of our borrowed money came trom 
same bank which extended the origi 


nal line of credit back in 1942: and 


loan was down to $1,158, balance 


roperty on which within 


terest today is 5 per cent per annum on 
the unpaid balance 

For several years we made muluple 
payments on our schedules with the bank 
We tele chat this reduction in interest was 
worthwhile, even though our ratio of 
working capital to total debt was at times 
disturbing. Recently, however, this prac 


tice has been discontinued 


Banker Helped on Case History 


Naturally | visited with our banker to 


some time before preparing this case his 
tory, What | asked for was the basis tor 
extending a line of credit to us in the vers 
beginning, and upon what different basis 
now was extension of credit continued 
You will remember, perhaps, that our 
second loan was an RFC-bank participa 
tion capital loan, and the principal tactors 
insotar as both RFC and bank were con 
cerned at that ime were the character and 
integrity of management and the capacit 
to build. I'm happy that the Bodine Print 
ing Company qualihed! 

Now, with the bank alone extending 
this credit line, its president said that th 
bank's loan committee uses the four "C's 
in determining risk. These are: Chara 
ter, Capacity, Collateral, and Capital, in 
that order, Strength in any two of these 
is sometimes enough, and our bank's 
president admitted that the initial loan to 
is had been made at a time when chara 
ter and capacity were evident, but col 
lateral and capital almost nonexistent 
Since then there has been obvious im 
provement 

There is one point | would like t 
make clear right now. No printer without 
customers ever made a profit. No bank 


lurn to page dU 








Last 18 3/4 Minutes of Day Are Profit Minutes 


Production employees who work eight hours each day will work the fol 
lowing hours and their work will accomplish the following 


8 Hours x 60 Minutes Equals 480 Minutes Per Day 


168 Minutes (2 hours, 48 minutes) 


17'4 Minutes 

180 Minutes (3 hours) 
51 Minutes 
45 Minutes 


461'4 Minutes to Pay Expenses 


480 Total for Day 
461'4 For Expenses 


18% Minutes for Profit 


It is plain to see what happens when a press or a Linotype, a cutter or a 
folder starts five minutes late in the morning and at lunch and stops five 
minutes early in the afternoon. That leaves three and three-fourths minutes 
for profit, and if the employee drank one Coke that day and cut off his 


machine to doit... 


This is slicing the pie very thin, but if it encourages one more printer to 
take a closer look at his operation, and keep a closer check on his produc 


tion, it’s worth the effort. 


Plant Wages, Light, Power, Spoilage 
Executive and Office Salaries, Bad Debts, Payroll Taxes 
Selling Salaries and Commissions, Traveling 


Materials Used 


Rent, Insurance, Taxes, Etc. 


and Advertising Expenses 
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% Safran Printing Co. of Detroit is now 


using work simplification training as a 






natural sequence to its LTF—PIA for 





man's management (FM) program. For 


the original 41 supervisors, foremen, and 






assistants who took the FM course at Sat 





ran and for new people in this capacit 





work simplification supplants the job 





methods portion For hourly rated em 





ployees, the work simplification program 





iS a Separate project. It is taught as a four 





week course, two and a half hours a ses 





sion. Many of the principles of job rela 





tions and job instructions from FM are 





emphasized 
More than 150 of Safran Co's, 220 


employees have finished work simplifica 







tion training and have received gold 





filled mechanical pencils with the inscriy 
non, “Safran Printing Company—W ork 


Simplification Course and pocket-size 







certinicates 






Transition Smooth and Logical 





Several developments have contributed 






to the success of the program. Wm. H 
Kronberg, who taught FM to Safran su 


pervisors, commented that the transition 






from the thinking introduced at FM 





classes to that found in work simplifica 





tion was a smooth and logical one 






For example, in FM he said, “the jol 





methods section will help to produc 





greater quantities of quality products in 





less time by making the best use of the 





manpower, machines, and materials now 





available. The program will not make 





people work harder, or in a hurt 





As work simplification Coordinator, Mr 





Kronberg says the same thing but en 





larges upon the illustrations, tools, an 





technique $s to achieve improvements 








oe 






Top: W. H. Kronberg, work simplification coér 





dinator at Safran Printing Co. in Detroit, at mat 






moulding press. Flow process charts for right 





and left hands determined this improved layout 





The work is faster with 11 mats more per hour 






Center: Old method of trimming printed copies 





required reversing half of lift before trimming 





head and tail. At delivery end, lift was again 





reversed for delivery face up. New method with 





reversing omitted was tried, found to work well 






Bottom: Camera foreman and assistant check 





new down-draft table whose installation could 






have involved considerable plumbing expense 





if it had not been for careful work simplification 








oreman’s Management Program 
ids Work Simplification Training 


More than 150 of 220 employees of Safran Printing Company in Detroit 


have completed work simplification training with satisfactory results 


Sy Lillian Stemp 


Another factor concerns Mr. Kronberg 
Having been a stereotyper tor 27 years, 
he had always prided himself on doing 
things the casiest way, and thought he had 
succeeded. To test work simplification 
after his return from the PIA-sponsored 
work simplification course for the graphic 
arts industry, held in December, 19‘ at 
Lake Placid, N.Y., he tried his own de 
partment first 

Among the tools he used was the right 
and left-hand chart to indicate the opera 
tion of “bump” molding stereo mats 
When he got through he found that by 
changing the layout the work was made 
much easier, could be pertorme d with less 
congestion, and with a savings of time 
so that he could mold 11 more mats per 
hour 

Another improvement in his own de 
partment involved picking up molded 
mats from a table and placing them in a 
rack. The better way resulted in a savings 
of 12 feet of travel, tour Operations, and 
[wo fransportations 

With the old method, after a package 
of 5O mats had been molded, they were on 
the table in helter-skelter manner. It was 
necessary to pick up about half of them, 
jog them, and take them to the rack, then 
return to the table pick uj the other 
portion, jog and carry to the rack 

A special table was built with elevated 
stops on two adjacent sides. The top of 
the table is tilted with the corner of the 
table, where the two elevated sides meet 
being the lowest point 

Atter each mat is molded, it is tossed 
on to the table and usually slides down 
into place in the corner. If it does not, the 


Operator has time to push it into | 


} 1aCC AS 


the pressure is being built up when mold 


ing the next mat 


Resembles Vibrating Jogger 


Ihe table resembles a vibrating jogger 


used in a bindery department but without 


a motor. By the new method, the entire 


0 mats can now be picked up and ¢ 


t | 
] ifficad 





to the rack without having to jog them 
The time tor the operation has also been 


reduced trom to seven seconds 
While Mr. Kronberg is enthusiastic 
about the various charts that are available 


program, he 


in the work simplification | 
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Safran Printing Co. has just completed a 95x145-foot addition to its plant in Detroit and has installed two new rotary four-color offset presses to 


climax a million dollar expansion program for itself and associated Rotary Manifold Forms Corp. Total manufacturing space is now 120,000 square feet 


warns that many employees seem to ac 
quire the idea that work simplification ts 
strictly chart making 

He points out that charts are generally 
made on certain jobs so as to break them 
down into details for easier analysis. Also, 
that they are a means of measurement in 
comparing a new method of doing a job 
with the way it was done previously 

Charts have a definite and valuabk 
place in the program, especially on a re 
petitive job where even the slightest im 
provement is multiplied by the number 
of times the job is done 


Big Savings in Trimming 
Mr. Kronberg tells of an improvement 
that involved the Brackett trimmer. The 
estimated time saved per lift of 25 COpics 
was eight seconds. Although this doesn't 
sound like a big saving, actual time re« 
ords show a reduction in trimming time 


315 hours per issue of 


on the job from z 
a publication to about 16, The reason 
there were 1,800 lifts of 25 copies in a 
run of 45,000 

The men responsible for the savings in 
time and effort include John Wiebe, 
bindery foreman, and operators Lester 
Short and Harvey Laskaska. The usual 
procedure was to trim the edge of a lift 
of printed copies, then reverse half of the 
lift before trimming the head and tail so 
as to balance the lift. Ordinarily, the 
stitched edge of the lift is thicker than 
the open edge 

Similar jobs were stacked on a skid as 
they came off the delivery belt. But in this 
case the company that mailed the publica 
tions wanted them all delivered face uy 
This meant that the take-off man had to 


turn the part of the lift, which had just 


been reversed, back to its original posi 
tion. When the steps were challenged it 
was found that the operator could trim 
the job without reversing half of the lift 

It is often said that placed in the right 


climate” work simplification will grow 


fast. The right ‘climate’ has existed at 
Safran Printing, particularly in the matter 
of the consultative approach, one of the 
basic principles of the work simplification 
program 

Hyman and David Safran and the su 
perintendent of the plant meet with their 
foremen weekly to discuss production 


problems. “Every Friday morning at 
nine’ is a habic. When men get in the 
habit of discussing their work problems 
with one another at the meetings, it ts 
easy to extend that type of management 
to the floor the rest of the week 

Here is what can happen when that ay 


proach is used. Jack Dempsey, camera ce 








Safran people respond more quickly to work 
simplification examples geared to the industry 
Here's flow process chart showing steps needed 


to take galley of type proof if return if 


v 


SuM 











SAFRAN PRINTING COMPANY 
| oer WORK SIMPLIFICATION PROGRAM 


ent LOW PROCESS CHART raat 1 oF 1 


NO 


Pulling a Proof on Gelley of 
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partment foreman, his cameramen, Gene 
(rotceau and George Morris, and Henry 
Nowakowski of the mechanical depart 
ment, studied the problem of better dis 
tribuuon of light in the contact room 

The exposing light in the contact room 
had been installed 18 inches below the 
ceiling because the sprinkling system pipe 
was in the way. This did not give an even 
listribution of light on the printing frame 
vometimes Causing Contacts on Cecftain 
jobs to be uneven 

By rearranging equipment in the con 
tact room, raising the exposure light to 
the ceiling and exchanging the light 
source from an enlarging bulb to a photo 
flood bulb, the department cut the ex 
posure me on their own repro proots 
from one and a half to a half minute 

On four-color work, with proofs com 
ing from the outside and on heavier stock 
the tume was cut from five and a half min 
ites to one and a half minutes, This repre 
sents a four-minute saving on every color 

A much more even distribution of 
light on the printing frame improved the 
quality of the negative and this alone 
justified the new method 

The new layout creates a better flow of 
work and saves a few steps on the part of 
the worker, too. The saving of one minut 
on regular repros and four minutes on 
proots on heavier stock multiplied by the 
number of contacts made of each type in 
a year make a sizeable annual savings 

A pencil has been described as the 
magic wand” for working out ideas on 
paper, Some persons are averse to using a 
pencil, however, and for them a piece of 
string 1s a dramatic way to show how 


much space is covered in doing a job. Mr 


PIA in New Headquarters Building 


Printing Industry of America was 
scheduled to dedicate its new headquar 
ters building on Aug. 9, with the Gray hu 
Arts Association of Washington, D.C., as 
host to industry members who tour the 
structure at 5728 Connecticut Ave., N.W 


Kronberg got the string idea from a pam 


phlet developed by Wayne University’s 
home economics department 
When using a floor plan to scale of a 


pins or tacks are used to 


department 
lesignate various working centers. The 
string is unrolled as the various points are 
reached. The same thing is done with a 
proposed method of doing a job. Then 
the lengths of string are compared and 
a graphic idea of savings results. If the 
Old and the new methods are designated 
by colored strings, this adds to the visual 


impact 


Work Simplification Effective 

Hyman and David Safran report that 
the work simplification program as a 
channel for the submission of improve 
ment proposals has been far more effec 
tive than the suggestion system 

They said, “we cut the suggestion plan 
out because not cnough of the suggestions 
were of a practical nature. They did not 
r¢ } resent a COSst Saving, OF an increase in 
production, or if an investment was fre 
quired, they did not specify how long it 
would take to get the investment back 

For those who have not had work 
simplification training, the door for ideas 
is still open through an appeal made by 
the Safran brothers We want to make 
our plant better. We are asking for your 
help. Write us some suggestions that will 
make ours a better plant in every way 

Certain kinds of proposals lend them 
selves to expression more aptly through 
a work simplification program than 
through a suggestion plan. For example, 
when a new down draft table was pur 


chased for the plateroom, the tendency 


in one of the most beautiful sections of the 
nation’s capital 

Now operating in the new building 
along with PIA are the headquarter staffs 
of the Research and Engineering Council 
of the Graphic Arts Industry, the Educa 


Printing Industry of America, Inc., moved into its new headquarters building in Washington Aug. 9 


Built at cost of over $250,000, the new structure has over 10,000 square feet of air-conditioned space 
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was to place it in relation to other equi 
ment as had been done in the past 

One of the problems this arrangement 
imposed was the need to move some soak 
ing and finishing sinks. The plumbing 
expense for the move would be costly. In 
studying the problem, it was determined 
that by moving the staging table adjacent 
to the down draft table, the other changes 
would not be necessary. Besides the costly 
plumbing expense, there was a savings of 

feet in distance traveled per plate 

To maintain interest in work simpli 
fication, Mr. Kronberg uses printing ex 
amples whenever possible. The employees 
respond more quickly when he uses an 
example such as “pulling a proot on gal 
ley of type” in explaining a flow process 
chart 

Safran Printing Company has a hous¢ 
organ, Shop Talk, in which items con 
cerning work simplification are pub 
lished. Mr 
bulletin, The Smart Worker, for the pur 
pose of ‘promoting the Saf-ro-man Work 
Simplification program 


Kronberg issues a monthly 


Because of the confidential nature of 
some of the work done at Safran as well 
as the multiplicity of his duties, Mr 
Kronberg does not comply with requests 
for visits to review the program and see 
it in operation. However, he uses ‘the one 
best way at this ume’ to share informa 
uon by attending various conferences 


Additional work 


provements as well as further progress of 


simplification im 


the program, particularly in connection 
with problem-solving teams, will be re 
ported in fucure issues of THE INLAND 
PRINTER as a means of sharing informa 


von with the industry 


in Washington 


tion Council, and the International 
Graphic Arts Education Association 

Their new home represents a PIA in 
vestment of more than $250,000. Ten 
thousand square feet of fully air-condi 
tioned space includes a board room where 
many industry meetings will be held. In 
the Colonial style lobby, there's a perma 
nent record of the individuals, companies 
and associations whose subscriptions made 
the industry's new headquarters possible 
Adequate space for PIA expansion was 
provided 

Elmer G. Voigt, chairman of the proj 
crtiics Management Committee, | ointed 
out that housing all of PIA’s Washington 
work in modern and adequate office set 
ups under one root would increase the 
Organization § Operating effectiveness 

Serving with Mr. Voigt on the Pro; 
erues Management Committee for plan 
ning, directing and financing, and s Iper 
vising construction of the building ar 
John M. Wolff, Elmer M. Pusey, and Alex 
Dittler. Many other PIA members served 


on the fund-raising committec 
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Today’s new printing plants come into being after much careful planning on the part of the owners and his architects and advisers. Buildings for printing 





and publishing companies are planned for light availability and for ease of maintenance as well as for convenience of location. Whether a single-story 





or a multi-story structure is required to serve the owners’ needs, efficiency is the keynote in the building layout. Air conditioning is a ‘must’ for printers 








When You Get Ready to Build a New Plant 


® Many printing companies, large and small, face serious problems because of outmoded plants 


@ if they don’t modernize in this competitive age, they will find it hard to stay in business 


@ Here are some suggestions to consider when you start planning a new building for your plant 


& Many graphic arts organizations, both 
large and small, are confronted with a 
serious problem, largely because they are 
operating in outmoded plants. This pres 
ent intensely competitive period demands 
efficiency of the highest order, so it logi 
cally follows that if these companies do 
not modernize they will find it extremely 
difficult to stay in business 

From humble beginnings, some firms, 
like Topsy, “just growed.” But in the 
growing process, new equipment is fre 
quently placed wherever there is avail 
able space, regardless of efficiency. As a 
result, Management inevitably discovers 
that its productive capacity is hindered 
Such handicaps are often reflected in 
inefhicient layouts, limited expansion fa 
cilities, poor working conditions, and in 
ability to utilize modern production 
methods because of building limitations 
Because of increased labor costs, these 
deficiencies magnify year after year 
Hence, the logical solution to insure ef 
fective production is a properly designed 


plant 


Need to Build New Plant 
As a result of high production costs 
and keen compcutuion, the printer may 
by, } 


confronted with an alternative pro 


lem the ileamate necessit of locating 
in a new plant 
Two essential factors must then be con 


sidered |) whether to lease or buy an 


First of Two Articles 


Sy Paul J. Ocken 


Vice-President and General Manager of 
Graphic Arts Industry, Inc., and president of 
Poul J. Ocken and Associates, Minneapolis 


existing building; or (2) erect a new 
structure, which implies exploring the 
advantages and disadvantages of both of 
the alternatives 

In the graphic arts, as in any basic in 
dustry, it should be recognized that there 
is a relationship between profits and capi 
tal invested in equipment 

When a firm builds or purchases an 
existing plane without borrowing, a por 
tion of its capital funds is invested in the 
building. These funds should earn divi 
dends (or save costs) the same as those 
invested in every other phase of the busi 
ness. By the same token, when money is 


borrowed from a bank, the owner gener 


able for 


ally puts it to work where it will earn in 
terest. When we lease quarters from a 
landlord, we make a payment on his in 
vestment in land and building 

When the allotted capital funds are in 
sufficient or the financial Condition of the 
company is such that it is unable to bor 
row, a leasehold may be the most desir 
able mie thod ot securing new quart rs 

To arrive at a safe decision whether 
to build or rent new quarters, the pros 
and cons of cach alternative should b 


considered carefull 


Advantages of Leasing 
There are several advantages in leasing 
The investment in fixed capital assets 3 
minimized, and company funds are avail 
equipment and production ex 


penses There is less need for bank loan 


and the company can operate with 


Good transportation facilities are important in planning a new printing plant. The building shows 


below is close to a good four-lane express highway and is also adjacent to a railroad spur. Make 





it easy for your employees to get to the plant. Rail sidings are important for deliveries of materials 





A combination of good furniture, good lighting, 


' 


air-conditioning, semi-private cubicles providing 





ample working space for salesmen all add up to increased efficiency in conducting business. Blond 


wood finishes and light-colored decorations, as in the case of the office illustrated above, make a 
g , 


most attractive atmosphere for employees and visitors as well, creates a favorable impression, too 


capital, And, as a temporary measure in 


umes Of high costs, leasing permits a 
company to postpone building until a 
time when costs may be lower 

But leasing has its disadvantages, too 
The long-term profits go to the lessor, 
ind any improvements or alterations in 
the property become part of the land 
lord's investment. The landlord-and-ten 
int relationship always offers possibilities 


And leased proj; 


erty offers no opportunity to build asset 


for dithculties to arise 


n securing business loans 


value for use 
at a later date 

Many businessmen, faced with the 
| uild ofr le ANC que sion, have discove re d 
another advantage in building. The costs 
of dismantling, moving, and erecting all 
the equipment in a plant are high; the 
loss of production during a changeover 
may be costly, Because these costs will be 
incurred in any event, many plant owners 
have decided it would be better to build 
to their specific needs. Then they are as 
sured that the plant will operate efficient 
ly in its new quarters, and the costs of 


moving will not be 


wasted 
to build, management 


W hat is 


Because most 


Having decided 
is faced with another question 
the best way to proceed? 
printers have little experience or know] 
cdge in the building field, they must make 
i choice among the many technical and 


pre fessional services architects con 


tractors, industrial engineers 


Choose Designer Carefully 

Choosing the professional designer or 
engineer should be done only after a 
thorough investigation of his record and 
methods of operation 

from a public relations standpoint, a 
i putable local architect should be used 
On the other hand, don’t overlook the fact 
that the average architect knows nothing 
of the printing and publishing business 
ind its work flow and materials handling 


by] 
propicms 
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Ihe answer is a two-part one: get a 
layout from someone who does; secondly 
get a prearranged credit or reduction in 
fee from the architect for having this serv 
ice performed elsewhere. In most cases, 
the architect's tee is 6 per cent. A credit 
or reduction of 25 per cent can usually be 
obtained if a professionally executed lay 
out is furnished, This arrangement must 
be negotiated before the contract with the 
architect is executed 

Reasonably 


what management desires, should be sub 


complete data, based on 


mitted to the designer engaged for the 


work. Then competitive bids can be s 
cured from several general contractors, 
or one contractor, for a fee, may be ap 
pointed to secure competitive bids from 
subcontractors 

When it comes to the matter of basic 
design, the trend toward single story 


plants continues strong. Printers have 





found that the all-on-one-floor plan has 
several distinct advantages. Materials 
handling costs are always lower in a one- 
story building, because horizontal trans 
portation always costs less than vertical 

There is more usable space in a given 
area, because the room needed for stair 
ways, ramps, and clevators can be used 
for other purposes. The costs of elevator 


operation and maintenance are elimi 
nated. And, provided it is well designed 
the one-story plant offers greater safety 
from fire and other hazards 

Types of construction will vary. The 
architect is the best authority on whether 
the building should be constructed of con 
crete, brick, masonry, steel and brick, et 

Since a modern plant should be air 
conditioned, the architects might consider 
overhanging sunshades or eaves to be 
placed around the perimeter of the build 
ing, reducing the heat of the mid-day sun 
and keeping the glazed portions shaded 
during much of the day. This would re 
duce air conditioning costs, particularly 
in warmer sections of the country. Sky 
lights should face the north and incline 


at an angle to avoid the rays of the sun 


Let Insurance Company Advise 

While an adequate fire prevention and 
sprinkler system should be planned, the 
blueprints should be submitted to the 
insurance company for its approval. Ad 
vice along these lines will probably re 
duce insurance premiums and give sub 
stantial protection against fires 

The location of the new plant obvious 
ly is one of the most important points to 
be considered. Most plant locations are 
the result of compromise, because a site 
with every desirable advantage is virtual 
ly impossible to find. However, attention 
to a few important details will make it 


relatively easy to select a suitable location 


Well furnished private offices are standard practice these days. What might have been considered 


too ritzy for printers ten years ago is today considered no more than reasonable. Clear glass par 


titions with colorful, decorative surroundings and first class functional furniture feature modern offices 
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Moving of printing equipment, if done expedi 
tiously with present day, heavy hauling equip 
ment, can be done with a minimum of down-time 


and economically if planned enough in advance 


Among the factors to be considered are 
the size of the plot and the availability of 
room for future expansion. Management 
should check, too, on access to transporta 
tion facilities and to sources of supply 
Then there are questions about the labor 
market: Will sufficient labor be available 
in the area, and what is the local wag 
structure? It is also important to check on 
the availability of water, gas, electricity, 
and sewage disposal facilities, as well as 
tax and utility rates 

Before purchasing any plant site, the 
prospective builders should have ground 
tests made. Otherwise, unexpected ground 
conditions may skyrocket the costs of 
building 








For example, a plot of land at 5O¢ a 
square foot may be less desirable than an 
other which costs $1.50 a square foot, if 
the expense of sinking piling on the 
cheaper plot might go as high as $2 a 
square foot 

The decision to purchase one site in 
stead of another could be influenced by 
the propose d location of « mployees 
homes. To check this point, a map of the 
areas under consideration should be 
mounted on a board. On it the location 
of each home can be pinpointed accu 
rately. Use different colored pins to show 
skilled, semiskilled, and unskilled em 
ployees. This will give a comprehensive 
view of the home location of all person 
nel, enabling management to determine 
whether there is any likelihood of losing 
a portion of the company’s skilled help 


Employees Will Travel 30 Miles 
Studies made by national magazines 
reveal that competent employees will con 
tinue their connection with the plant if 
its new location is not more than 30 miles 
from the former site. It has also been 
ascertained that labor can be drawn trom 
a radius of about 40 miles, provided good 
roads are available; otherwise, the draw 
ing distance is reduced to about 15 miles 
Firms which have moved from larger 
cities to suburban areas have found that 
the former city dwellers welcome the op 
portunity to join their “country COUSINS, 
particularly if the plant is within a rea 
sonable distance from their homes 
Most banks, building and loan associa 
tions, insurance companies, and other fi 
nancial institutions, as well as individual 
investors, have funds available for bond 
and mortgage loans. These firms lend 
money On notes, accepting re al estate 
deeds as security. Such bankers will ex 


tend a loan to cover 70 per cent or more 


Good offices, be they large or small, are characterized by good lighting, air conditioning, cheer 


ful decorative schemes, and modern furniture in keeping with their surroundings. Acoustical ceil 


ings help to deaden noise, and rubber or cork floors aid in keeping quiet, echoless atmosphere 


ght einer 


pet 





Paul J. Ocken, vice-president and general man 


ager of Graphic Arts Industry, Inc., Minneapolis 
Minn., has just been reélected to that post for 
another five-year term by his board of directors 
He is also president of his own company, Paul J 
Ocken and Associates. He has held his GAI posi 
tion since 1939. GAI is one of the oldest con 
tinuously functioning trade organizations in the 
printing and publishing field in the United 
States, having begun operation in 1877. Mr 
Ocken is a native of lowa and is the author of 
the book, Job Analysis and Job Evaluation in 
the Graphic Arts 


of the cose of the proposed plant, if con 
ditions are favorable 

There are many forms of bond inden 
tures and you should obtain professional 
advice on what kinds are available, in 
cluding the pros and cons of each type 
Che lawyer or accountant familiar with a 
particular financial situation can render 
advice on the most advantageous type to 
fic specific needs. Advice about the type 
and size of loans can also be rendered b 
experienced mortgage brokers 

Part Il in September issue 


Gravure Research Program 
Aimed at Presses, Color 


Gravure Research, Inc., nonprofit or 
ganization representing leading gravure 
printers and suppliers, is carrying on a 
two-point program at its new laborator 
in New York Cit 

Aim of one project is to improve per 
formance of rotogravure presses by cde 
veloy ing a way to measure web tension 
accurate] This includes studies of web 
tension influences such as drying temper 
atures, rubber impression rollers, and 
cylinder diameters 

Improvement of color reproduction is 


sought through study and evaluation of 


color separation, tone and color corres 
tion methods, including electronic color 
correction. Procedures and information 
stemming from this research will be 
recommended to member personnel for 
reducing the cost and bettering the qual 


ity and uniformity of gravure color 
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Poster points form a thick, 


three dimensional layer 


& We begin our detailed discussion of 
silk screen printing media with the oldest 
of all, poster paint 
more technically, oleo-resinous inks 


or as they are called 


ut first, a word on terminology. What 
is the proper name of the stuff we use for 
printing in silk screen’ Paint or ink? Let 
us consult the American College Diction 
ary, there we read: “Ink—a fluid of vis 
cous substance used for writing and print 
ing Paimt—a substance composed of 
solid coloring matter, intimately mixed 
with a liquid vehicle and applied as a 
coaung 

In the recent past, both terms, ink and 
paint have been em loyed interchange 
ably, Some persons, uninformed about the 
trends of language in the industry, believe 
that these terms are applied to distinguish 
two groups of physically different mate 
rials. Inks, for instance, dry faster than 
paints, they think, This opinion needs cor 
recting. The words ink and paint are ay 
plied in the industry without any objec 
tive distinction and indiscriminately to 
the same kinds of materials 

Poster paint, or oleo-resinous ink, dom 
inated the field until approximately 1950 
About that time, different types of ink be 
gan to find more and more general ac 
ceptance. Poster paints have contributed 
a great deal to the success of silk screen 
A screen print produced with poster 
paints really looks as it should; full, 
strong in color, matte, brilliant and almost 
three dimensional. Poster paints are easy 
to print and very opaque, but they have 
one decided weakness: they dry very, very 
slowly. It takes 24 hours for poster paints 
to dry through and through, and not just 
on the surtace 

A line of poster paints consists of 20 to 
0 colors, of which white and super-white 
are not the least important. Super-whit 
is a color of extra strong opacity and 
therefore suitable for printing white on 
dark colors or even on black The regular 
white, also known as poster white, stand 
ard white, or mixing white, is used for 
mixing and unting 

Poster paints, like most screen paints 
ire sold by the gallon. Supply houses, as 
i rule, stock quarts, but not smaller quan 
tities, Reducing varnish, transparent bas 
and extender base are three items which 
belong in every line of poster paints. The 


ire aids for adjusting the printing quali 
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oster Paints and Enamels 
id Screen Process Success 


@ Screen process printers need to understand differences in inks 


© Most screen inks will cover 100,000 square inches per gallon 


Thirteenth of a Series 


Sy Victor Strauss 


Presentation Press, New York City 


tics Of the ink. Poster paints are packaged 
in a heavy, creamy body and most manu 
facturers suggest that they be reduced for 
printing by adding 10 to 15 per cent re 
ducing varnish 

Transparent base has several interest 
ing functions. Reducing varnish makes 
the ink thinner, but transparent base is 
used for the contrary effect. Transparent 
base is honey colored and heavy bodied, 
a transparent paste of buttery consistency 

This buttery consistency is one of the 
reasons why transparent base is put into 
screen inks. It makes the ink short, a very 
desirable feature for printing fine detail 
and small type. Transparent base is added 
in small amounts, rarely more than 10 
per cent. The very name, ‘transparent 
base,” points to another purpose in addi 
tion to those already mentioned 

Sometimes iC 1s Necessary to print trans 
parent colors, and the regular colors of 
the poster line cannot be used for this 
purpose as they are formulated for very 
good opacity, the contrary of transparency 
The transparent colors are made by tint 
ing transparent base either with colors 


Transparent base is “‘buttery,”’ can be scooped 

















from the poster lines or with toners, as 
highly concentrated colors made for tnt 
ing are often called 

The last item on our list is extender 
base. This is used mainly for cutting the 
cost of inks. If you are not interested in 
mass production but in quality, you have 
no use for extender base. Extender base is 
a grayish paste of heavy body which can 
be added in a proportion of 25 to 100 
per cent to colors without changing them 
radically. It is true that extended colors 
lose opacity and brilliance, but they still 
remain acceptable in many cases 

Oleo-resinous inks form a rather heavy 
deposit. The thickness of an ink layer de 
pends upon many factors, of which the 
mesh number of the screen and the thick 
ness of the stencil are only two. Oleo 
resinous ink films are approximately 
0015-inch thick 

It can be said, as a rule of thumb, that 
most inks yield 600 to 650 square feet of 
screen printed area per gallon. For pur 
poses of calculating, I suggest that you 
assume 700 square feet, or roughly 100, 
000 square inches per gallon 

It is much easier to figure in inches 
throughout than to convert into square 
feet. The inaccuracy in our assumption 1s 
of no consequence; you can never hope to 
mix exactly as much ink as you need and 
you must add enough ink to keep your 
screen wet anyway 

Printing of enamels is a specialty of 
silk screen. Enamel prints are very beauti 
ful; their strong gloss and their very heavy 
ink deposit make them look as if they had 
been embossed. Greeting cards, formal] in 
vitations, covers of catalogs and annual 
reports are often screened with enamels 

But their beauty is not the only reason 
why enamels are selected in most cases in 
preference to poster paint, which is not 
only less expensive but also much easier 
to screen. Enamels have considerably bet 
ter wearing qualities, better adhesion and 
flexibility and become much harder than 
poster paints. They are, consequently, very 
widely used in industria] screen printing 
Metal signs, dials, decalcomanias, toys, 
leather goods and bottles are some ex 
amples of industrial applications of screen 
enamels 

A line of screen enamels consists of 
approximately 20 colors and reducing 


varnish. It is not necessary to have a spe 
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cial transparent base for enamels because 
the regular poster line base is compatible 
with most enamels and can be added in 
moderate quantities. Most manufacturers 
of enamels also make a high gloss over 
print varnish 

Enamels need much longer ume for 
irying than do poster paints; in most 


cases, prints must stay in racks from 12 to 


»4 hours before they can be stacked 
Enamel printing is, therefore, very rack 
and space consuming. With poster paints, 
a multicolor job can sometimes be com 


pleted within one day, but such feats are 























Baked enamels are tough and scratch resistant 


obviously not possible with enamels 
Enamels, in general, should not be printed 
through screens of very high mesh num 
ber. Few printers like to go higher than 
No. 12. Sometimes it is even preferable 
to go back to a No. 10 silk if very heavy 
leposits are a must 

Enamel printing is hard work; it takes 
much more force to push viscous enamels 
than is needed for short poster paints 
Nor is it advisable to reduce enamels to a 
Consistency Casy CO | ush. This remedy can 
kill not only the disease but also the pa 
uent. If you thin enamels too much, you 
impair exactly those qualities for which 
the enamel was chosen 

A coarser screen, No. 10 tor example, 
and a correspondingly bolder design are, 
certainly for the beginner, the best solu 
tion of the problem. Through a coarser 
screen, you can print with less pressure 
and you can deposit a thicker film of 
enamel than through a finer screen 

Overprint varnish and enamels are 
sometimes full of air bubbles when you 
litt the screen after printing. But enamels 
and overprint varnishes of good qualit 
will level out, and air bubbles will dis 
appear completely within a few minutes 
atter printing. Enamels can be both air 
lried or baked. Baked enamels have a ver 


tough finish, difficult to scratch and mar, 





and they are very often highly resistant to 

chemicals. Bottles for man products and 

particular for cosmetics are often baked 

© are metal signs, toys and dials, But even 
if ename have good wearing 
ert in fe 








¢ Subject: Vogue + 


Issues Of May | and 1S and June | 


132 one- and two-page advertisements 


cluded in the tabulations Layout, Illus 


Type Faces Employed 


Bodoni Book { tg } 
Bodoni M alte 


Century Schoolbook (T ) g analysis. It should be mentioned als 
that the display of 19 advertisements 


tration, and General Effect below and 


sO have their effect in the complet 


Century Expanded (T) 


Century Old Style (T ) >? credited to traditional types in the list 
Garamond Old Style (7 6 of Type Faces Employed is in type of 
Venus Light (M 6 modern character. More advertis 
Vogue Bold (M ments in the issues checked are there 
Vogue Light (M fore modern in so tar as type is con 
Caledonia (1 cerned than the 61 to 34 totals might 
limes Roman (1 j SUsBgRest 

Fairheld (T) i 


Weight of Type 


Ads set in light-tace type 


Baskerville I 
Scotch Roman (7 


Bernhard Modern Roman (M 2 Ads set in bold-face type 0) 
Fortune Light (M ) » Ads set in medium-tace type 
News Gothic (M ) 2 

Iypewriter (M | Layout 

Excelsior (1 | Conventional 

Bulmer (T) | Moderately modern 
Perpetua (1 | Pronouncedly modern 


a | Traditional; * *M—modern 


Ads set in traditional types 61 Illustration 
Ads set in modern types 94 Conventional 90) 
Thirty-seven advertisements are not Moderately modern 
) ‘ 
represented in the foregoing tabulation — Pronouncedly modern ) 


because cight are completely hand - , 
lettered, all in the modern manner, and General Effect (all-inclusive) 

the remaining 29 are set in a mixture Conventional iO 
of styles without one predominating Moderately modern \ 


enough to be credited. These 37 are in Pronouncedly modern 


Scorekeeper is again handicapped in showing the best conventional and modern adver 
tisements in the issues checked. Frankly, no truly excellent truly conventional one was 
found. Preponderance of the modern in the all-inclusive classification (above) might suggest 
selection of the best would be simple However, as already shown type was the deter 
mining factor in there, and most of such ads were nondescript of layout and a modern 
illustration was rare. Scorekeeper considers the page on the left a “beauty effective 
too. The illustration and, particularly, the block of text reflect one modern principle, 
the vertical is the line of strength.’ However, such layouts were not unknown before the 
current modern design was thought of—elements forced them. Call it modern or conven 


tional, as you like. The vertical is emphasized, in fact, it is the key motif in the other ad 


CELAPERM 
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The Inlend Printer maintains a Book Department and copies of the Book List may be obtained by 


PRINTER 


writing the megezine, 79 West Monroe %., Chicago 3, Ill When so noted, books reviewed here 


moy be obtained by sending money order or chec 


Selling Printing Creatively 

How TO SELL PRINTING CREATIVI 
LY, by Mendel Segal (THE INLAND 
PRINTER Book Department. $25.45 for 
first copy, $20.45 for additional copies ) 

For an analysis and philosophy of sell 
ing in general, and the techniques and 
atuitudes important for selling printing in 
particular, this book should prove very 
effective. A chart on keeping one’s own 
daily personality record, advice on facing 
the customer when the inevitable errors 
occur, information on how the salesman 
should spend his ume to the greatest ad 
vantage both with the prospective cus 
tomer and alone in preparing himself for 
making sales, case histories, sales record 
forms, and other useful data are all con 
tained in this book 

The author is a past president of Print 
ing Industry of Atlanta, Inc., and is a 
printer in Atlanta. His basic premise in 
writing the book is that since people gen 
erally tall into selling as a career without 
going through years of specific training 
which other professions require, there is 
1 great need for a text in the fundamentals 
of selling and one with application to the 


held of printing 


The Art of Lettering by Hand 
LETTERING AND ALPHABETS, by J 
Albert Cavanagh (Dover Publications, 
Inc Dept. DA, 920 Broadway, New 
York 10. $4 cloth edition, $1 paper) 
This book was first published in 1946 
under the title, Lettering, and again in 
1955. It is intended to show the practical 
application of the fundamental lettering 
styles and how to do them by hand. In 
struction in technique, advice on style, and 
examples of popular alphabets, scripts 
and old fashioned lettering are given in 
alphabets designed and rendered by 


the author 


Writing Copy for Advertising 
ADVERTISING COPY AND COMMUNI 
CATION, by 8. Watson Dunn, Ph.D. ( Mc 
Graw-Hill Book Co., Inc, 340 W. 42nd 
St, New York 46. $ 
The theory and the practice of writing 
>< 


co based on an original survey of ) 
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with order, Price includes 35¢ handling chorge 


practicing Copywriters are explained 
Among topics covered are their opinions 
on training, research, idea sources, and 
social and economic usefulness of adver 
tising in general. Various media are dis 
cussed including radio, television and 


mail 


Linotype Operation as a Career 
THE LINOTYPE OPERATOR, by Oscar 
R. Abel (Bellman Publishing Co., P.O 
Box 172, Cambridge 48, Mass. $1 ) 
This is No 


and professional monographs. It is in 


4 in a series of vocational 


tended to help the person considering 
Linotype Operation as a Career 

What a Linotype machine is and its 
major parts are briefly given along with 
information on where to get training, 
a typical course outline, working condi 
tions, employment outlook, schools for 


the handicapped and a bibliography 


Penrose 50th Annual Out 

THE PENROSE ANNUAL, Vol. 50, 
edited by R. B. Fishenden (THE INLAND 
PRINTER Book Department, $8.85 
Printed in England ) 

More than a review of printing and the 
graphic arts, this jubilee edition is a beau 
tiful example itself of quality in the 
graphic arts field. Color reproductions, 


Rotogravure, a textbook on the industry sched 
uled by MacKay Publishing Co., Lyndon, Ky., for 
next October is being examined by its authors, 
Herbert Mills Cartwright (left), head of photo 
graphic processes at London (England) School 
of Printing and Robt. MacKay, president, South 
ern Gravure Service, Inc. Methods, producis and 


procedures in Europe and America are included 








variety of papers used, printing techniques 
represented, examples of typography, 
photography, poster and advertising art, 
all are included to extend the knowledge 
and appreciation of design in the field 
Sources for material have come from all 
over the world 

Artistic and technical interests should 
be stimulated by articles by Peter Selz and 
Robert Kostka on American graphic de 
sign, Beatrice Warde on typography, G 
R. Mott on Xerography and J. A. C. Yule 
and R. E. Maurer on posterizing tech 


niques simplified 


A Better Business Letter 

COMMON SENSE IN LETTER WRIT 
ING, by William H. Butterfield (The In 
terstate, Jackson at Van Buren, Danville, 
Il. $2.25) 

This book is intended as a guide to 
better results by mail by demonstrating 
how to write clearly and concisely, how 
to build good will with courtesy, how to 
appeal to the reader's interest, how to give 
a positive twist to negative elements, and 
how to use tact and the human touch in 
delicate situations. Sound techniques and 
their application are explained along with 
the correction and avoidance of common 
faults in writing business letters 


Direct Mail and Advertising 

THE STORY OF DIRECT ADVERTISING 
(Direct Mail Advertising Association, 3 
E. 57th St, New York City. $1 per copy, 
$.50 for ten or more ). 

Ten differences between direct mail 
and other forms of advertising are clari- 
fied in this 34-page manual with emphasis 
on the mail medium’s flexibility. Func 
tions of direct advertising and printed 
promotion are reviewed to aid in selecting 


the best forms for specific jobs 


Specialty Papermaking, Uses 

GLASSINE AND GREASEPROOF THI 
WONDER PAPERS FOR PROTECTIVE 
PACKAGING (Glassine & Greaseproof 
Manufacturers’ Association, 122 E. 42nd 
St., New York. $2) 

This book is designed for persons who 
use or are involved in making packages 
It tells how these special types of papers 
are made, details their differences, reviews 
their protective qualities, and illustrates 
typical applications. The printability of 
the papers by various processes is de 
scribed, as are surface treatments, such as 
waxing, lacquer coating and lamination, 


for producing different qualities 


Strike While the Eye-On Is Hot 

THE Copy CATALYST, by P. K. Thom 
ajan (P. K. Thomajan, 544 Hackensack 
St., Carlstadt, N.J. $1 

Advice to Copy writers comes in a vest 
pocket edition containing such words of 
wisdom as “Enthusiasm, slightly chilled, 
improves its quality,” “Create enchanted 
I'lls,” and “Verbalace nets the ladies.” 
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OFFSET 


Copy Preparation +« Camera + Darkroom « Dot Etching 


Platemaking + Ink + Paper + Presswork + Chemistry 


ffset Information Available to Letterpress Printer 


@ Salesmen of offset equipment are well-informed to discuss competition 


@ Trade publications offer basic comparisons of offset and letterpress 


® Specialists can give technical opinions to aid in meeting customers’ needs 


There are two forces bearing upon let 
terpress printers who may plan the in 
stallation of a small offset plant, or whi 
at least ought to have in mind this impor 
tant step. Neither of these is compelling 
but as each of them is fairly constant their 


combined pressures cannot be ignored 


One of the forces results from the in 


creasingly intelligent competition of 


plants having both letterpress and offset 
equipment. The other comes from. the 


work of well-informed salesmen of ma 


chines—ofttset press and camera—whos« 


practical experience, in One or other divi 


rinting business, fits them 


to discuss current production problems in 


sion of the | 
terms of linking the two processes 

As should be expected, the enlivened 
interest in Offset 1s not uniform ever 
where. The sharpened competition of off 
set with letterpress and the stepped-ujy 
sales effort by offset equipment manufac 
turers kee} them both to a fairly even 
pace to match the trade situation as slow 


Where oftset 


compeutuon with letterpress is most ac 


moving OF KalcidoscopK 


tive, there 11 S¢ is provide {i the widest 
range of offset machines 
Ihe reason tor this condition is ol 


plants there are in an 


vious. The more 
trade zone featuring Offset as an attractive 
art of their service, the more seriou 
must be the attention piven to the newer 
rocess Dy OWners Of Lette rpress shoy s wht 
meet this compennon on all sides Thu 


the situation Decomes more inviting t 


sales companics oftering basic machine 
for printers 
As buyers of printing learn how offset 
in be used to advantage, then must the 
thinking include the 
process. Equipment salesmen know that 
ISINCSS eveliops trom such broadene 


il interest. It adds the strongest pos 


a Straightforward presenta 


i J eT raiit t! if 
ind the pressroor 
ifapbie to the Cal 


Second of Two Articles 
By Fred W. C. French 


era-and-plate room and the pressroom in 
ottset. As with all other generalities, this 
comparison breaks down trequently when 
a specific application is to be made; yet in 
a large way it is supported by the fact that 
a number of manufacturers of small offset 
presses recoprnize the functional separa 
tion and therefore do not feel obliged 
to Make cameras or plate machines 

For the benefit of plant owners and of 
equipment sellers alike there is one rather 


accurate guide 


This indicator is the num 
ber of men engaged in production in let 


terpress and in offset 


Depending in detail on the observer's 
point Of view, it 18 Safe to estimate that 


per cent and 85 per cent of 


between 65 | 


all printing is done by members of unions 

In letterpress, the Typographical Jou 
Nal Prints cae h month the total of all dues 
paid in, broken down by local unions 
W hile these figures cannot be analyzed to 
show the exact number of members in 
each city, from month to month they show 


the cities of greatest Concentration 
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For oftset, the Lithoerapher Jon 
several times a year prints the number of 
its members, city by city, over the entire 


country and Canada 

In each international union's figures 
there is recognized a certain lack of defini 
tion so tar as concerns this study. For e 
ample, the typographical union in ludes 
many thousands of newspaper composi 
tors and machine operators who have ne 
connection with commercial printing 

In like uncertaint the lithographer 
union, Organized on a vertical basis, in 
cludes many pressmen and workers in 
other sections who are entirely apart trom 
camera OF | latemaking operations, Since 
the differentiation of skilled employees 1 
more or less constant trom shop to shoy 
the figures form a basis for comparison 
that on the whole is akin to accura 
still further, 1 


letterpres 


Extending this inquir 


1 
citics where there are man 
workers and also many lithographic work 
ers, most certainly there 1s to be found a 


large volume of printing. Omitting a list 


ing Of detailed specifications, many classes 
of printing find substantial production a 
vantages in the offset proces Quit is a 
matter of course, these clements are 


tressed in a plant's selling program 


Equally of course, a | lant with both pron 


esses CNyjO i very real supernorit ve i 
sho that has iectterpress oni Thi i 
Vantage works toward building up an « 
clusive service relationship with the ¢ 
tomer. Fairly used on both sick uch a 
relationshy results in mutua itisfaction 
[housands of words have been writt 
to Outline the differen between work 


better suited to Offset and that belonging 





to letterpre Then other thousands di 
pute not the general statement but sor 
ot the immediat issiznment f tl 
1 hv Oopport it On f t ifaw pon 
the managerial exper me of the chiet 
ecutive if i | With sore OO O00 
{ od ti th lett r i 
f annual | ni pr 
tise 
The printing plant that of the | 
rsit f Pens inia, and the mana 
. ‘ 
Mr Ann | Har tor Vith no pl 
‘ ‘ f ‘ t ri f | 
j { ithe graph irt i 
f with thought of h furure 
Mrs. Hamy the staff twent 
: i} i if t f | I if if i 














after supervising many plant operations 
she was made manager. After ten years on 
the job she had become a thoroughly sea 


soned print shop manager 


Speaking as would any veteran of pro 
luction systems, Mrs. Hampton is of the 
opinion that the big trend today in print 
ing 1s toward offset. “I don't say offset is 
the answer to all problems, but I think 
i great many leaders in the industry agree 
that if you don't have it you are not uy 
Contunuing, Mrs. Hampton declares 
You've got to know whether a job should 
be letterpress or offset If the material has 
a lot of cuts or if more than ten thousand 
copies are required, you re better off with 
offset. If the makeup is intricate or 1s to 
be broken tor color, offset is to be pre 
ferred, Otherwise, letterpress may be de 


sirable 


Not only must Mrs, Hampton decide 
which process to use for a job, she has to 
visualize its Consecutive steps, she must 
set an advance price, and then she must 
keep the cost within that figure. In the 
end, her prices are expected to be “at the 
market.” How well Mrs. Hampton has 
succeeded 18 shown best by her long tenure 
and by the executive comment that “she 
knows as much about it as anybody 

The letterpress printer stands today at 
the crossroad of decision. If negative, he 
merely has delayed, and has closed no 
loor against future action. If his plant is 
small, he should be able to continue his 
business existence for many years just 
about as it is now, his market will be r 
duced, but with more sales work his vol 
ume can be close to its present figure 
However, it he us inclined to give himself 
the probable advantages that come with 
offset, he wall find two present-day condi 
Hons quit he Iptul 

First, if he prefers to install a complete 
plant wish camera, platemaking equy 
ment, and presses, he can do so with small 
er and lower priced units than were read 


ily available some twenty-odd years age 


Second, if a greater measure of con 
servatism appeals to him, he can set up his 
presses Only, and buy both camera work 
ind press plates from firse class track 
shops. To meet some local situations, he 
can buy the camera only, and make all of 
huis Press | lates 

Sull another variation is to buy color 
camera work and color press plates, doing 
complet black and white work in his own 
shop. Varying needs of offset printers have 
secured these several services and have 


kepe the 


products on a plane of high 
qualit 

Not too many years ago, a letterpress 
house going into offset would buy a good 
sized camera, presses up to 5x4) of 
larger, with whirler and vacuum trame or 
photocomposer to match. When consulted 
by other printers, the executive head 
would refer an inquirer to his cost man, 


ofr he might State in all hone St scriousness 
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™t PROGRESS LITHOGRAPHING co. 


eS oi 


ie 





Passenger transportation between Greater Cincinnati Airport, a distance of approximately 20 miles, 


and the plant of the Progress Lithographing Co., 


is greatly speeded up by the use of a helicopter 


The front lawn of the company makes an ideal heliport. Both customers and employees use the service 


the many thousands of dollars he had tied 
up, and add the hope and belief that 
eventually it would pay out all right. In 
point of fact, by far the greater number 
of such plants did rather well over the 
cars 

The letterpress-and-oftset printer has in 
his favor very many conditions. As never 
before, sources of the most reliable in 
formation are open to him, whether he ts 
inclined more to the practical or more to 
the administrative 

Of extreme importance 1s the fact that 
today buyers of printing know more about 
oftset breque ntly it is to be pre ferred be 
cause it can do some work much better 
than can letterpress 

With its wealth of technical booklets 
and its reliable advisor work on execu 
tive methods, the Lithographic Technical 


Foundation has dispelled the mystery of 


production and the uncertainty as to value 


Jacob Greenberg (right), president of Lutz & 
Sheinkman, New York City offset house, receives 
scroll from Donald S. Hutchinson, vice president 
in tribute from friends and associates for his 


leadership at the company’s 60th anniversary 


testimonial dinner at the Lotus ¢ lub, New York 








in oftset. Whatever the angle of his aj 
proach, an interested printer remains on 
solid ground 

Ihe list of smaller offset machines 
shows that responsible manufacturers re 
ognize and appreciate the importance of 
the existing market. As a whole, their 
representatives cover the entire field of 
those who might iy expected to install 
small units. These men have a practical 


pproach to the problems that a printer 


d 
must examine when he thinks of offset as 
a means of maintaining himself in a com 
petitive sense. There is no obligation in 
consulting these manufacturers, and they 
are qualified to be definitely helpful both 
betore and after their equipment is placed 
in the plant 

Every letterpress printer knows the 
value of service by a trade plant Man 
times its availability has been almost liter 
ally a lifesaver. Not the least of its ad 
vantages is the thorough understanding 
by its salesmen of practical typographic 
matters, and the general ability of its shoy 


people to follow through has supported 


/ 


good relations between the printer and 
his customer 

In a general sense, the litho trade shops 
serve offset printers almost identicall 
Users are advised of short cuts and com 
binations where they can be contrived, 


printer is helped especially in pre 


and the 
analysis when it 1s necessary to 


b 


liminary 
bid on work scheduled to be don 
offset 

A number of letterpress trade shops 
now operate cameras and other basic off 
set equipment. Where these machines are 
not in the letterpress trade shops ver 
close Operating arrangements have been 
set up in many cases with litho trade 
shoy s. Thus, the printer has the advantage 
of sound technical opinions in both meth 


od and cost when either of the services 1s 


© hye ised alone _ or whe n the two are to 
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be combined to produce the quality or 
the convenience needed to satisty the cus 
tomer’s best interests 

These trade shop men, both letterpress 
and offset, are specialists. Not only are 
they practical on basic procedures; they 
are informed fully also on innovations 
that from time to time are suggested either 
as production shortcuts or as helps toward 
higher quality. Their competitive posi 
tion requires them to be alert—it enables 
them as well to determine readily if such 
novelties have value. Through their trade 
houses, letterpress and offset printers alike 
have ready access to what in reality are 
testing laboratories manned and equipped 
better than in many other industries 

In any discussion of production meth 
ods, two fundamental conceptions always 
are to be kept in sight. First, an under 
equipped workshop cannot produce a 
profit. Second, profits actually are made 
secure in the front office 

Wise management places efficient ma 
chines in the shop—machines that have 
proved the soundness of their design to 
make the products for which there 1s a 
plainly seen market. It is suggested that 
offset, plus letterpress, plus wise manage 
ment, constitute today’s answer to today’s 
challenge in the printing business 
Editor's Note: In Part | of Mr. French's 
article in the July issue of THE INLAND 
PRINTER 


presses which might have been included 


pages 1-77, a number of 


were omitted from both the letterpress 
and offset press categories. In the letter 
press list, such presses as Original Heidel 
Kluge Auto 


12x18, and the 


berg 10x15 and 12x18, 
matic LOxl5S and 
Thompson-British Automatic 10x15, 
among a number of others, might have 
been included. The ATF Chief 14x20 
Royal Zenith 14x20, 


others, could also have appeared on the 


and the among 
oftset list. Presses listed in Mr. French's 
article were apparently intended to be 


representative rather than all-inclusive 


Fotosetter Council Meet 
Features Panel Talks 


W. E. Trevett of Cooper & Beatty, Ltd., 
Toronto, Canada, is serving a second term 
is president of the Fotosetter Technical 
Council, whose members are owners and 
operators of plants using Intertype photo 
graphic line composing machines. H. J 
Echele of Warwick Typographers, Inc 
St. Louis, was reelected vice-president 
Continuing as secretary is W. E. Switzer 
of International Typographic Composi 
tion Association headquarters in Phila 
delphia, Pa 

The council's second conterence, in 
New York Cit 


of panel discussions. Topics were opera 


teatured a four-day series 


ting and makcuj rocedures, darkroom 


} 


techniques, new applications, and uni 


form standards of performance 


Designing Lithographic Plant on Agenda 
Of NAPL 34th Convention, Sept. 19-22 


Biggest and best session featuring a 


program rich in Management vitamins ts 
the National Association ot Photo-Lithoe 
raphers torecast tor its 24th annual con 
vention and exhibit, Sept. 19-22, at Hotel 
Commodore, New York City 

Due for speaker and panelwise treat 
ment are topics ranging from designing a 
lithographic plant to self advertising of 
services. More than 5O makers and suy 
pliers of materials, equipment and acces 
sories will display their wares 

Designing and building a plant is the 
topic assigned to F. Arthur Bickel, presi 
dent, Brown & Mathews, Inc. Rex G 
Howard, NAPL president who heads the 





Rex G. Howard, NAPL president 


Howard Co. in Peoria, IIL, will cell how 
to design a self-advertising program. Mar 
shall L. Russell, assistant general sales 
manager, Spaulding-Moss Co., will deal 
with building and supervising a sales 
force, and George A. Mattson, executive 
lirector, Chicago Lithographers Associa 
tion, will discuss general supervision in 
the lithogray hic industr 


Up-to-date news about paper availabil 


ity will come trom John L. Kronenberg 
S. D. Warren Co. Subject for review | 


lithographic consultant John Wilkinson 


is costs from the viewpoint of small plants 
ising Multilith, Davidson, and Rotaprint 
units. Dr. Walter Clark, Eastman Kodak 
Co., will discuss the color correction phase 
of photomechanical reproduction. Prog 
ress Of quality control 1s to be reported b 


Stanley R. Rinehart, printing division 


manager, FE. 1. du Pont de Nemours & Co 


Copy is coming up for two-way stud 
The viewpoint of customers, salesmen 
estimators, and crattsmen will be ex 
pressed by S. G. Hall, assistant manager 
Graphic Reproduction Sales Division 
Eastman Kodak Co, Walter Conway, pres 
ident, Walter Conway & Associates, 1s 
slated to preside during a round-table par 
ley on art and copy preparation, Discus 
sion is expected to cover such subjects as 
planned production tor adding new busi 
ness, examples of copy prepared for the 
camera, and telling the customer how to 
prepare his copy 

Roundtable study of small equipment 
and its use is scheduled to include David 
son, Multulith, Miehle, Harris, and Web 
endorter units, plus presensitized plates 
materials, supplies, production proce 
dures, and short cuts. Questions suggested 
for discussion include the desirability and 
operating cost of small equipment, wheth 
er plates prepared by customers afe suit 
abl im terms of corrections, production 
costs, and profits; and industry experienc 
with different kinds of plates for small 
lithographic equipment 

Another roundtable will deal with 
single-color presses in the 17x22-45x4 
range. Sub-topics listed include presenss 
tized plates, scheduling work, makeread 
and presswork, how to run off the most 
jobs each day, when automatic wash-uy 
equipment proves advantageous, how 
many rollers justify the use of dampenes 
wash uj equipment, and controlling the 
quantity and quality of water in the foun 
tain of the press for the best reproduc 
non results 

William J. Stevens, Miehle Printings 
Press and Manufacturing Co., will chat 
tinal day workshop sessions, where a panel 
of experts will answer questions on pr 
fuction, materials, and equipment 

William W 


slide-sllustrated talk on the new 


Garth, Ir will give a 
#200 
Series Photon photogs phic COMpOSition 
machine, which will be shown in opera 
non along with a 11S} lay of the work ut 
docs 

Annual dinner dane ind entertain 
ment 1s tamed tor Sept. 21. Special enter 
tainment, a boat ride around Manhattan 
Island and a tour of United Nations head 
quarters are among the events planned for 
the ladies. Fees of $45 for men and $20 
for ladies cover a registration pitt, one 


dinner, and one luncheon ticket 


Offset Comes to Silver & Co 


Silver & Co. Printers Cory has in 
stalled an offset press to make it a com 
i ination letter| ress ina oltset plant iti 
new and larger quarters at 209 \& th 
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Harry A. Porter Retires 
After 50 Years of Service 


After more than 50 years of outstand 
ing service to the graphic arts industr 
Harry A. Porter has retired as a company 
otheer. He will become a consultant to 
Harris-Seybold, according to George § 
Dively, chairman and president, who 


made the announcement in Cleveland 





Harry Porter received case of silver dollars from 


Harris Division Foremen’s Club when he retired 
after 50 years with company. Harry traditionally 


gives silver dollars to close friends on birthdays 


Mr. Porter was vice-president in charge 
of sales for Harris-Seybold from 1928 to 
1952, and senior vice-president during 
the past four years. In his consulting ca 
pacity, he will continue his many active 
contacts with printing industry trade as 
sociations, particularly in the educational 
held, and will advise on Harris-Seybold's 
over-all marketing and product develo; 
ment programs 

On April 14 of this year, Mr. Porter 
celebrated his golden anniversary with 
Harris-Seybold, He joined the firm at 19 
when it was the Harris Automatic Press 
Company of Niles, Ohio. A tew months 


A steering committee is handling the many details involved in producing H. McCabe, Jr 


the L.T.F. Technical Forum in Pittsburgh. From left to right are J. N. Ken main of Herbick & Held Printing Co., and general chairman of the com 


nelty, Emerson Press, Inc 


of America Local No. 24; M. T. McGrew of Ketchum, Macleod & Grove, Inc 


and president, Pittsburgh Club of Printing House Craftsmen, and Thomas 
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Theodore T. Myers, Amalgamated Lithographers 





ater, Harris shipped the first commercial 


practical Offset press, Starting the long 
sociation that brought Harry recogni 


The Champion of Offset Lithog 


ti0n as 


h He became sales manager in 


Od” 


resident in LY. and a 
director in 19 ¢ 

In recent months Harry had been the 
recipient of many honors from the print 
ing imdustr In 1955 he was named 
Graphic Arts Man of the Year.” Last fall 
the annual convention of the National 
Association of Photo-Lithographers pre 
sented him with a certificate of apprecia 
tion and gratitude This year the 20th 
anniversary edition of the Gra hic Arts 
Education Association Yearbook was ded 
icated to him. Recently, he was elected 
the fourth Life Member of the Direct 


Mail Advertising Association, in recog 


Two-Day Offset Forum 
In Pittsburgh Oct. 5-6 


Printing Industry of Pittsburgh will 


sponsor a two-day Lithographic Technical 


Forum on Friday and Saturday, Oct. 5-6, 


for offset lithographic craftsmen in the 
Pittsburgh area. This two-day display of 
technical know-how will be produced and 


directed by the Lithographic Technical 


Foundation and will feature a four-hour, 


closed-circuit’ television demonstration 
KDKA, Pittsburgh's pioneer station, will 
handle the television production 


Ihe Technical Forum will be held it 


Thistle Hall on the campus of Carnegi 
Institute of Technology where the Print 
ing Management Department has made 
available its lithographic platemaking fa 
cailiues for the television demonstrations 

The Amalgamated Lithographers of 
America Local #24 and the Pittsburgh 
Club of Printing House Craftsmen are 
also helping to promot this industry 


wide educational eftort 


McVicker, William G 


he 


mittee; Henry G. Maurer 





nition of outstanding presidency of that 


national group in 1949-50 
Harry's furure plans include keeping 


the print 


ip with his “lifelong hobby | 


ing industry.” He has been especially a 
tuve on behalf of the Education Council 
of the Graphic Arts Industry, Inc., and 


recently completed a 5,000-mile tour 


Cleveland Lithographic Institute 
Holds Graduation Exercises 

One hundred twenty students received 
certificates at the second graduation cere 
mony of Cleveland Lithographic Institute 
recently. They had com} leted courses in 
layout and stripping, dot etching, plate 
making, pressmanship, and a survey of 
lithography 

Harry A. Porter, Harris-Seybold Co 
senior vice-president and member of the 
Institute's board of directors, was guest 
speaker 

Che school is planning its third year of 
courses to start in September and will add 


new courses to its curriculum 


Fred Merrick, Merrick Lithographic Co., presi 
dent, Cleveland Lithographic Institute, presents 


Harry Porter, speaker at Institute's graduation 





Printing Industry of Pittsburgh. Standing is Leo M. Car 


Allegheny Lithograph Corp.; Frederick J. Amery 
and Kenneth R. Burchard of Carnegie Institute of Technology; Edward J 
Johnston Co., and Robert Hostetter of the PIP staff 
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Checking Honor and Minutes 
Q.— We have come up with something 


new on the agenda, an honor system tor 


checking the salesmen. Forms have been 


provided on which we have to account tor 


every minute of our day, including non 


ling 


selling time such as lunch, etc. Accor 
to the information, there will be no in 
vestigation of our claims, but we are 
honor-bound to give the facts, All this 
seems a bit too schoolboyish to me. What's 
the percentage in this sort of management 
double-talk 7 


A.—An honor system to check sales 
men does seem a bit coy. Your firm could 
be more direct. Evidently they want to 
gauge actual time spent, and decided on 
this method. But why be so circumspect? 
Subterfuge has a way of boomeranging 
on management. The best approach is to 
suggest to the company that they actually 
spot-test salesmen instead of depending 
on what salesmen may or may not choose 
to divulge. Basically, it isn’t a question of 
trusting or not trusting the men. It is a 
question of accurate information and you 
can't depend on haphazard methods to get 


this done. Let's do it right or not at all 


Good Will Calls Take Time 


Q.—I recognize that not every visit to 
a prospect should be for the express pur 


pose of a sale. But when | am asked to 


all on house accounts purely for the goo 


will involved and at the same time am 


held to tough quotas, | don't think it 1 
fair. Surely good wall calls should be the 
concern of a person compensat { for thi 
jot 

A If you are referring to mission 
aries, such personnel are employed in 
some trades, not only with house accounts 
buc generally, for the purpose of pre 


paring the way for an actual order 


printing trade, where the margin 


In the 
is small and the business very competitive 
employment of missionaries would prove 
too costly 

This does not argue against tair treat 
ment for salesmen who are held to quotas 
yet made to give time free. At the most 


onl a few calls tor purposes solely of 
700d will should be charged ag 
g00d will should be charged against men 


By Tring Sherman 


Mr. Sherman is available for consultation on a 
fee basis. Address him c/o The Inland Printer 


on drawing or men held to strict quotas 
All calls over and above a set quantit 
should be credited either in quota points 


or actual remuneration 


Planning Is Important, Too 

Q.—My record indicates that | am a 
star salesman. As I see it, this is because 
I spend most of my time with my accounts 
and the office sees very littl of me. Yet 
my superior is not satisfied. He makes the 
point that if | did more planning at the 
othice | would do even better than I am 


now doing. But he has not sold me on this 








An elephant never forgets — 


DON’T YOU FORGET 


to enter the 
P.I.A. 
Printers’ and 
Lithographers’ 
Self-Advertising 
Exhibition and Awards 


$3000 


in cash awards 2 


and 


9 “Benny’’ 
statuettes 


For rutes and entry blanks write 


Printing industry of America, Inc. 
5728 Connecticut Ave., NW 
Washington 15, D.C 











point. How does anyone know that more 
ume spent on planning calls proportion 
ately steps up the orders 

A You are right in your view that 
pertormance tells, not the theories about 
it. There is no denying that you are dons 
well, but how well? This is the crux of th 
issue between you and your superior, To 
fate, you imply that the office has kept 
hands off, and you have been on your own 
How about reciprocating’? Give your su 
perior a chance to see what can be done his 
way? Isn't it possible that with better con 
trol of your time your performance ma 
} 


j 
improve immeasuradily It is worth a tt 


and you should not hesitate to risk it 


Printing Experience Valuable 
Q.—Would you say that ime spent as 

in apprentice printer contributes to the 

effectiveness of a printing salesmen and 


has not bee n wasted 


A.— Experience as an apprentice print 
er is valuable because it gives a knowl 
edge of processes and quality work and 
enables a printing salesman to make cleat 
tO a prospect why certain work is desir 
able or why it costs whatever it does 

This is not-a matter of eloquence, nor 
does it arise from any special knack. It is 
in essence, a transterence of knowledge 
from one source to another. As such, it 
exemplifies what selling is: the transfer 
ence of goods or services from one source 
to another 

But « Xperience as a printer means more 
than this to a printing salesman. It means 
that he acquires a feeling for his trade, an 
athinit 


for what printing does, and with 


this as a mot the printing salesman give 
cach sale that something extra, that added 


touch that makes the salesman stand out 


Little Jobs vs. Big Ones 

Q.—I am continually being remin 
not to ignore the small fry tor busine 
But after | have busied myself trying to 
sign up small try, management turns 
with the complaint that the game 1s not 
worth the candle. Why are they kicking 


W ho started the game in the f 


f é 4 


A Onid pro 40 i the Komans 


ised tO $a Don't confuse solicitude for 


ba with the necessity for havin il 

quat all over you ign up small tf but 
not at the expense of th iz margin 

This in all likelihood is what i cating 

our superior foo man printing sar 

men gravitate to those ca order on 


which the margin is low if not even non 


xistent, whereas the get cold teet when 


Areal Dig joD 18 In prospect. Small jf 

ount but printing plants cannot thrive on 
mall jobs alone I hie must have the bis 
runs, the big orders, with color and di 
its and the tan frimmings to survive 


(set the small jobs | it see that these are 


well interspersed with the 


| iz jonos that 
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LESSON OF MONTH 


FOR COMPOSITORS 





By J. L. FRAZIER 


Sampled Type Should Dominate a man in overalls, say, would do his. How- 


BUFFALO TYPE SERVICE CORPORATION of ever, a point arises which we feel should be 


Buffalo, New York From the standpoint of 
promotion and insofar as layout and display 
are concerned. your series of monthly blot to provide interest and attractive appearance 
ters offering service with different types is ‘ype, Wf readable and not ugly, may be run 
very good indeed. We have one suggestion Of mine without special character. It may 


brought to your attention, and to the atten 
tion of all readers. Where there’s illustration 


to offer, however; the type presented should be “invisible,” as Beatrice Warde writes it 
dominate more than it does in some in- should be. When a job involves just type, 
stances. As an example, consider the one the call is for a style, at least for major 
about Century Schoolbook. As an accent display, which is a bit decorative (so “color 
and because it functions in a way as art or ful”) and certainly one which has not been 
decoration, adding “color,” the bold sans figuratively worn threadbare. Here is where 
serif reversed in the black panel on left is one of the great advantages of the more 
quite all right. However, with the paneled — picturesque faces, designated as “occasion- 
signature set wholly in an extended block al,” comes to the fore. Some such are 


j ON EXWIBIT 


8 MO  AOGEET AG TNE TERRI mE. BOREL HET em 


mmm | 1 N\175¢c//any of Creative Typography 





AT THE 


William Esty Company, Inc. | 





The 6 by 9-inch cover reproduced above probably cre 


ated favorable comment. The “B-C” initial panel may 





| 
| 
have aroused curiosity. Most likely reason for comment | 
however, is brilliance of red and black, shiny as a new } j 
| . os | 
dime. We feel it could be better design wise. With \ ~ | Q 20) 19 6 | 
Apri to 2VU, 1450 
practically everything all that's weighty, at least—in 
j 
upper holf, page is top heavy. With oversize initials } 
HeOUGH the year at Advertisir A gence Service Company, we have accu 
crowding lett side, it is also overbalanced there. Date } 
| 
s needlessly small and alignment varies os between | lated many examples of our craftsmanship in type arrangement, which 
| 
initialed lines. We had stats made of the page parts from time to time we dust off and proudly place on exhibition, This is such an 
| 
educed diflerently assembled these and came up with | xeasion, and we appreciate the fact that the William I Company, Inc., is host to this 
page shown (reduced also) below. What do you say? w , iso. t , . Gad thet — , 
xhibit 1 Ippy 4 cause a busy modern agency can find the time to glance a 
t af ach t apt jisplay. | ' t of the work showr the 
exhibit is the iit of the sheer joy it is to do an idealized job of type arrangement, And 
the exa exercises to which we put ourselves make for that nearer-to-perfection quality 
which anima all the ¢ y we do for our chent ne 3=Advertisir Apencn 
Ser Company, lr Creative Typographer 216 East 45 Street « New York 17, N.Y 
Chaste, yet attractive and impressive 11- by 8'2-inch announcement for one of exhibitions of outstanding adver 


) oston’s 


tising typography by Advertising Agencies’ Service Company, New York, each at different agency, each modi 


fied to fit room and client's line. According to ‘Check List and Comments,” in which data about pieces appears 
4 display at Esty’s required forty-five panels. Ace typographer Albert Schiller often employs old Caslon as above 

\ 
ft ics type, the Schoolbook is, figuratively, given Legend, if appropriate; Chisel; Prisma, if 
N ra opl the back seat-——other styles dominate. The all-cap line is suitable; and Stradivarius 
atmosphere” of the particular type is not These have picturesque qualities, absent in 
reflected in the whole. We think the signa types in which readability is the prime or 
ture lines should have been in the School- — all but prime consideration. Some, of course, 


book for another reason because then there make a fetish of using types just because 

would be a greater sampling of it they are new, “modern,” and decorative 
Overuse is worse than sticking too close to 

Spot for Decorative Type the “old” and standard styles. You are good 

ACME PRINTING COMPANY of Louisville, — printers. 

Kentucky..-We have, as we recall, com- 

mented favorably upon your blotters in the “Good Company” Is Good Name 

past. Your latest, featuring the new tele- THE KRISSON PRINTING COMPANY, Lon- 

phone number in big square-serif type across don, England.—-The work you submit is 





about the middle, in red, will do the job as very good, especially so with respect to 
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“color,” by which term here we refer 
to strong display in good taste in con- 
nection with a fresh and not too lively 
layout. There is nothing dull or drab 
in anything you do. We especially ad- 
mire the magazine published for the 
employees in the Comino companies, 
of which Krisson is one. We are espe- 
cially intrigued with the name of this 
magazine, Good Company, one which 
might well be but so far as we know 
has not been used by any other com- 
pany, anywhere. It may be slanted sev- 
eral directions, all to the benefit of the 





an effect of making more than normal 
space between words necessary. Too, 
there’s a second angle. There is nearly 
four times the space between the 
words than between the ends of the 
line and side edges of the page. The 
effect is of the line being two things 
instead of one, so lack of unity results. 


This View Book Sparkles 


ATLANTIC PRINTERS, Miami Beach, 
Florida.-Bravo! You have glorified 
yourselves and the craft of printing in 
the production of the 212-page, 10- 
by 13'2-inch “Florida Architecture” 
book with its extra-heavy paper cover, 
gloss-coated on outside to permit the 
finest production of process color il- 
lustrations on front and back. Leaving 
rough side of paper, pages 2 and 3, 
unprinted contributes one suggestion 
of worth, subtle though it may be, but 
desirable in connection with an item 
marked $2.00. Over a band of white 
(paper) three inches in depth across 
the top of the front, the title is strik- 


ingly lettered with “Florida” in ex- 





| 
| 


Many printers have a pet device. Found in numerous items from Yakima, Washington, printer of 8 


by 6!4-inch spread above, that company’s is the shaped color mass, sometimes like brush strokes 


organization. As for employees, the 
implication is that, with reference to 
fellow workers, they're in good com- 
pany. On customers and prospects who 
see it, the impression that yours Is a 
good company is a natural one. Who 
knows but that these may be influ- 
enced to think that in doing business 
with you they will be in good com- 
pany? Subtlety may and often does, 
accomplish more than anything akin to 
force, certainly anything blatant. A 
weakness in your work—fortunately 
only on occasions—is emphasized by 
the name as the masthead of the cover 
of the Winter, 1955-56 issue of the 
magazine. A cardinal rule in spacing be- 
tween words is to have no more than 
necessary to set them definitely apart. 
You have near double as much be- 
tween “Good” and “Company” as nec- 
essary or desirable. Letterspacing has 


serif and 
in a sharp script, the 
striking 


its center 


tremely bold 
“Architecture” 


Sans Caps 
beginning and swirling “A” 
across “Florida” at about 
There follows a process-color illustra 
tion nine inches deep and bleeding off 
at the sides, this of a typical Florida 
home almost completely 
and almost completely surrounded by 
beautiful blue—sky, lagoon, and pool 
[here are two lines of sans serif type 
across the space below the picture. We 
come now to something which greatly 
impressed us at first sight. Lettering 
across top and type at bottom of page 
is not printed in routine black, but in 
a red softened as with orange. To 
imagine these lines in black seems 
ridiculous. Inside page make-up simu- 
lates that of smart magazines like 
Vogue. The really tremendous number 
of halftones, however, are of homes, 


glass-sided 


¢ 
*4 


Adver 
CREATIVE 
| 216 East 45 


2.2.8.6 
PP 


}-8-8-$--S-8-S-S- 1 


>—ZW 





OS SERRE BRS BSG: OE Oe 


nA 

. er ed eh 

Agency Exhibits ®& 
L956 4, axe 

: ae 
THE CREATIVE WORK OF {3% 
nn 

Avgenci Service Company, Inc a 

ADVERTIS!I \ TYPOGRAPHERS Pe 

Sop 

Street, New York 17, N.Y, 72 4, 

| sep ei 
DATOOTOoOTrToaTrToaTrToaTrToarTroorbleo 
eee 
eu APEATREATEA oP) SDA RBA 





An item of printing serving two purposes is rare as rain on the 


Sahara, so consider this one by Albert Schiller issued to promote 


exhibits of his company. Original is printed in a rather heavy rose 


on 5'2 by 8'2inch sheet, same form also on one of letter size, of an 


tique cream-toned stock 








Another dual purpose 
Message to customers 


AN OPEN LETTER 


A SPECIMEN BOOK PAGE 


Space below design is for letters and notes 








IN THE FORM 


OF | 


item, this from New York's Marchbanks Press 
and prospects is set as two pages of a fine 


book would be, one opening a chapter, sampling Marchbanks quality 
Color on toned paper is brown, infinitely more suitable than our red 
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Unusual format features six-page invitation (stitched on left) to exhibition of treasures of members of Chicago's if there were no longer a place for refined print 
Caxton Club at the Lakeside Press Galleries of R. R. Donnelley & Sons Company, foremost printers, Lettered device ing of classic mold, Joseph Thuringer, top flight 
and ‘classic’ type are suitably esthetic, command attention as surely as the blackest, most blatant so-called ‘‘modern Rochester (N.Y.) advertising typographer, wouldn't 
display and inspire interest much more certainly, Reproduction above is of 9 by 5-inch item aos first seen (closed have handled this 4'2- by 6-inch cover as he did. He 
One alluring novel feature is achieved by middle of three sheets of heavy, rough cover stock required being of a gray is not only able but adept in all modes, including 
brown hue, this between two of white. Other intriguing feature is thot first (front) leaf is one-third width of normal best of modern. Original is printed in black on 
and second is two-thirds, thus the three-unit lateral division. Type and device of short front leaf, reversed in black rough-finished brown paper, right-hand side deckled 
plate, do not show white paper, but ore filled out by a second printing to match the tan color of the second section Reduction overemphasizes fine quality of restraint 
outside and inside views. There of types seems definitely to have forms in a color harmonizing wouldn't be so modest with re 
is little type, the big halftone il resulted from picking and choos with the paper—-a deep rose, for spect to type sizes, for one thing, 
lustrations being spotted inform ing among the many fine styles example, on pink. Again, you if we were in a spot like yours 
ally, most bleeding off one side not commonly used, with the ac wisely depend a lot on grades Even so, other readers would do 
or another. or two and three cent on the moderately decora and finishes of paper, even nov- well to be influenced to some ex- 
ich The bleeding of pictures tive. You consider paper more elty ones such as those simula tent on occasion by your way 
is highly desirable in a work like seriously than most, using col ting grained birchwood. There is of doing things. 


this: it not only contributes an ored stocks especially of pastel much to say in favor of the way 


air of modernity but utilizing hues, where many would, un you work, little if anything to Best Not Too Good 


marginal space allows for making fortunately, think only of white say against it except that which THE CLeGG ComMPaANy of San 
them bigger. More than almost More than the average printes might reasonably be regarded as Antonio, Texas It must be 
any kind of printing, an item like you seem to avoid cold, dull prejudiced, We grew up in more _ great, being actually in the print 
this requires the finest press and stodgy black ink, printing of a commercial atmosphere and ing business and having an an 


work. That you also delivered 








“Occasional” Types Pay 

lun AcoRN Press of Rivet 
borest, Hlinos Character 1s a m \ A IN 2 ( MW / 
vital attribute, and it applies to wy) 
things as well as beings, at least Hi 
oO far as individual qualities are {1 ‘ “ \ | 
concerned, Your work has char v [ ‘ \ ) ) / \ 
ictel along with excellence * 
Many ttems would appeal to an | — s 
esthete more than to a hard Ye | . \ ( | | | } R | | | )¢ : 
boiled business man. This means PAD 
invthing, but that the h. b. b. m i yA ) ( 
couldn't use the mode profitably e } \ Re ee ' 
even where suttabk which it | j i [ | \ [TE 


wouldn't be as in the case of a 


=— 
r 


fire al or tractor sdvertise 

ment. Layout is not emphasized » f 

in most items; generally speak ty | 1 | ) ] 

inv composition and display ule Hy Ld \ 

traightaway, Of course, you { 

have talent for non-standard at ~ \ | KX ] \ 

rangement; some ttems demon ell \ , 4 ‘N ‘N Se ee 

strate that. On the other hand " LE el 

there is One item bearing just 

two lines of type-——-and it rings | 

the bell. The lines are in a mod 

erately decorative type which ts | 

rarely seen, printed in a soft | 

color on a tinted stock having 

deckled edges, Here, then, are Charming title page from folder of Chiswick Bookshop of New It would be like gilding the lily to accompany the elegant 
the reasons for the character ot York, announcing book. On cream stock of the original 7'2 by 11 Centaur type with decoration claiming attention to itself 
your printing Your assortment inch page, decoration is in deep gray green, the type in dull orange Type makes big folder —title page above, spread at right 
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HE’S BACK! 


Front of 6-page French-style folder of Rochester Mono 
type Composition Company. Color band along right is on 
the third section, disclosed by short front leaf from the left 


nual project to see through as if 
it were a hobby. The great house 
of Donnelley has its hard-bound 
Lakeside Classic to get out each 
Christmas; you have the elab- 
orate and beautiful program for 
the annual San Jacinto. 
The made with 
reason. We believe such projects 
constitute the best of low-pres- 


Fiesta 
observation is 


sure advertising. That's the banal 
reason, justified, of course. We 
confidently believe such projects 
have still greater value in their 
influence upon the printer’s staff. 
Workers are influenced to be- 
lieve they are with a top-flight 
institution having high ideals and 
standards. For 
none too good, and the workers 
Isn't it natural to as 
sume the effort at excellence will 
be reflected in work for custom- 
ers? Space doesn’t permit an ade- 
quate description of the I1'2- 
hy 15! 


such the best is 


realize it 


inch brochure of eight 


_— ARROW 


Spread—20 by 14 inches 
paper of original, side bands 


represented here by benday screen 


copy promoting Mr 


pages and extension cover, the 
treatment of which results in a 
beauty and im- 
pressiveness seldom seen 
pages are replete with full-color 
line and benday pictures illus 
trating people in festive activi- 
ties, lithographed on very, very 
heavy rough paper of top qual 
ity. A big process color print of 
the Alamo done by letterpress on 


combination of 
Inside 


coated paper is tipped onto page 
brief story about 
which identified 
“climactic victory of the 
Texas Republic’ on April 21, 
1836, the anniversary of which 
the Fiesta With the 
best of everything, including 
craftsmanship, it might seem 
that a couple of small details 
shouldn't be mentioned. We re 
gret “The,” starting the display 
“The Fiesta San Jacinto Associa 
tion” on page one Is Overempha 
much. The 


two above a 
the fort 


with the 


Was 


celebrates. 


sized so remaining 


Page at right is from outside, folded inward 


Amantia appears 


and important words scarcely 


stand out. The idea, possibly, 
was that the word as handled has 
Lines of the 


decorative value, 


head on three are notice 
ably crowded, due especially, to 
there being so much open space 


on the page 


page 


Dramatizing Growth 

ST. PETERSBURG PRINTING 
COMPANY, St. Petersburg, Flori 
da.—-While layout and typog 
raphy, as will be seen, are in 
volved to a smaller degree than 
usual in your booklet “Speaking 
of Telephone Directories,” and 
your presswork has been con 
sistently good, the item should 
interest Our master printer read 
ers. It reflects growth and pros 
eight-year 


perity over the 


period in a way all should agree 


past 


is authentic, specifically in re 
cording the growth in number 
of telephone directories you 


RUDGE 


Wiliam E SUDCES SONS 


230 Contr Sereer 
New You & New Tat 
Tew: BANte 





INC 


ARROW PRESS 
Ble Limes Awomar a <o)h Senet 
New Yo New Tot 


Teteptnome roe 5 


> 


of folder announcing consolidation of two leading New York printing organizations. On heavy white 


are printed in pale gray of a yellow-green hue and what's 


in color is in deep red. Short fold of the front leaf allows band of tint color from page 3 to show at the right of the title page 


Portrait is on first inside page (2 


JOHN AMANTIA 





to left. It hides pages two and three of inner spread on which 


Color is a dull and deep yellow 


green, in our opinion about the best choice, especially considering large area of color on page at the right 


have printed for the Peninsulat 
Telephone System since you en 
field in 1947 
other 


tered that It sug 


gests a slant specialist 
printers might give to their own 
advertising, whatever the field 

subtle, low-pressure advertising 
but eflective 


valuable 


because content ts 
growth 


Exc epl 


and your own 


is Obviously consistent 
for the cover, the foreword by 
your president, Dixie M. Hollins 


and a page of explanation fol 


“CO crs n mtH Sooman 





Front of approximately 4 by Vinch 6 
page folder by Freddy Pannebaker, Den 
ver lithographer Advertising message on 
inner spread is headed ‘‘Let Freddy Go 
to the Mat for You” and illustrated by 
oun thumbnail sketches showing as many 
ways in which wrestlers 


drop” oppo 


nents. Copy, also humorous, is consistent 


that, inside 
utilized for two forms of graphs 
That on left-hand pages 


number of telephone books is 


lowing pages are 


show } 


sued in a particular city or area 
that on right-hand pages the 
number of directories 


for the 


pages in 


corresponding city of 
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Because they have, perhaps, the greatest opportuni'y among all who sell to printers doesn't minimize the credit due paper makers 


for the craft lore and business-stimulating ideas so often associated with their sampling and advertising. Decidedly worth reading 


by every printer seeking to keep pace with craft advancement, we are showing this spread from 8'2- by 11 inch folder of Mohawk 


Paper Mills, Cohoes, New York, as large as our system of makeup permits, we hope large enough that all may be able to read 


And, are 


increases steep! The data of the 


area the lines tracing 


graphs explains without words 
one reason for your own growth 
this fact pre 
sented in the letter-size folder on 
slick stock titled “To Serve You 
Better,” in which your enlarged 
plant is illustrated 


of 34% per cent 


eflectively 


how a bit of careinspacing — 


how a bit of care in spa | 


a bit 0 


| HOW A BIT OF CARE IN SPACIN 


| HOW A BIT OF CARE IN SPACIN 


HOW A BIT OF CARE IN SP 


how a bel of ‘cave tn sfractn 


how a bit of care in spa | 


Caté tH A | 


Right-hand graphs show increase 
in both alphabetical and classi 
fied (advertising) pages. In most 
graphs the number of books and 
pages of advertising are quite 
uniform as to growth, shown to 
be decidedly than the 


number of telephones. The in 


greater 


ference is that the eight years 


how a bit of care in spacin 


how a td of ‘cave tn spacing 
C 


| a bil OF cate tu oe 


HOW A BIT OF CARE IN SPACIN 


HOW A BIT OF CARE IN SPACIN 


HOW A BIT OF CARE IN SPACIN 


have been boom years for print 
ing and advertising. Background 
for cover 1s formed of miniatures 
of the graphs, arranged helter- 
skelter and printed in orange 
litle of three lines should have 
type at 
only 


been in least one size 


larger, not because the 


added strength would suggest im- 


how a bit of care in spacin 


| 
how a bit of care in spact | 
, 


CORRECT WORD SPACING 


The demonstration above was produced under the direction 


McGrew, crack typographer of Ketchum, Macleod & 


of MF 


Grove. The top line on the left-hand side was spaced too close 
ly. All the other lines on that side were spaced too widely 
between words. Correct spacing for each line is shown on the 
right-hand side, The types shown, reading from top to bottom, 
are as follows: Venus Bold, Commercial Script, Franklin Gothic 
condensed, Caslon italic, Trafton Script, Venus, Century School 


56 


duced 


shows how important 


mentary and the two demonstrations 
occupied oa full 8' by 11-inch page in a recent issue 
of Typo Graphic, a most readable and finely executed mag 
azine of Edwin H. Stuart, top-flight typographer of Pittsburgh 


book italic, and Alternate Gothic No. 2. This demonstration 


correct spacing is because it affects 


readability and eye appeal. It was very clever of the brilliant 


Mr. McGrew to call this to our attention.” The foregoing com 


here considerably re 


portance but because the type is 
proportionately too small for the 
page. Relationship here is es- 
thetically important 


Points on Balance 
JOHN J. FITZGERALD of 
rence, Massachusetts.—-We view 
the specimens you submit, ac- 
complished in the 
printing plant of the Lagle-Trib- 
une with mixed feelings. As a 
rule, the work scores high in what 
functions first, and what, for that 
reason, some most im- 
portant——-getting attention, open- 
ing the door. A penchant for 
color and _ big, 
particularly noted on fronts of 
booklets, 


Law- 


commercial 


aver 18 


strong display, 


folders and covers of 
starts you off at a good pace. The 
power and brilliance of the “red” 
cover, “New England Teamsters 
and Baking Industry Pension 
Fund,” may so dominate interest 
many will overlook copy. It is 
the rather 
nected and 
of type lines, in part reversed in 
the red plate and in part over- 


confusingly discon 


side-to-side balance 


printing it in black, which is 
away off. “New England,” a 
short, small line atop the very 


big initial “T” “Team- 
sters” is so small and so far away 


starting 


one will not surely get the con- 
nection. “Pension Fund,” across 
near the bottom, is as far from 
Baking Indus 


trv’ as the small line above the 


“Teamsters and 
big “T,” but here size saves the 
The point is that lines 
of continuous, related copy 
shouldn't be spread far apart 
Distinctions, with changes in size 
and style of type to emphasize 
important parts, are, of course, 


situation 


desirable and do not disturb con- 
tinuity as do wide separation of 
different phases. Another point 
The initial letters “T’” and “B” 
are very, very much over-empha 
sized, detract from the essentials 
of the copy and make the design 
as a whole too heavy on the left 
side. Possibly the best item is the 
booklet “Easter Parade” for the 
hospital auxiliary. In medium 
green on pale green paper, with 
a pica-wide band in a dull yellow 
green along right-hand side and 
with edge deckled, the cover is 
excellent. Inside pages printed in 
green on white paper offer food 
for thought. The green shows up 
well enough on the oval illustra 
tion at top of title page, but be- 
cause of its light tone, the type 
seems to match the color of the 
cover stock, quite pale. Not a 
few, we believe, found it hard to 
The idea of the match of 
and it is well to 
black one 
as strong as 


read 
colors is good 
avoid use of where 
can. No color is 
black, so type should be bolder 


as the color is lighter 
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Type Book Is Production Text 

HARVEY W. SPANYERS, Minneapolis, Min- 
nesota.—-It is great to receive a type book 
with so many excellent features as the one 


you planned and directed for the Minneapo 


lis Star and Tribune. First point of merit ts 
the page size, 1244 by 9'4 inches—largest 
we recall seeing in many years. The com 


paratively great size insured two specific ad- 
vantages, the benefit of the 
publishers and the other to those who plan 
As a result 
the pub 


Bigness as 


one to great 
advertising for the newspapers 
of better planning of layouts too 
lishers must obviously benefit 
sures the impression of importance and 
worth, always. The big oblong page permits 
of specimen lines ten inches long, more chat 
acters the than shown in any type 
book recall. There is only the 


vantage of the greater sampling, but measur 


to line 


we not ad 
ing and tracing of the larger sizes is simpli- 


hied 


picas and inches by vertical rules, with the 


The specimen pages are scaled off in 


divisions numbered for convenience, printed 
in a dull orange in contrast with the speci 
men lines in black, and what a bright black! 
Incidentally, and as it should be, presswork 
is excellent on the heavy coated papel You! 
book is also outstanding for the amount and 
importance of instruction and information 
in the forward pages, this amounting, as we 
thought when first going through it, to a 
manual in the production of advertising. We 
can think of no better use of space than to 
just the articles about 
Leading off the title 


spread showing in text and halftones 


what are 


after 


pass on 
there's a 


How 


page 


Au Northerner 


THE NORTHERN TRUST COMPANY © CHICAGO 


SPRING SUMMER 1956 


Just as in its banking operations, the Northern Trust 


very high standard with its employee magazine, always attractively layed out and 


printed. Viewers of reproduction above, take note 


ond leaves of huge bouquet are printed in a third color 


Company 


on 





KeiE Cena S08 


Book jacket by art students of Don Bosco 
School, Paterson, New Jersey. Free informal 
and lettering that simulates calligraph wi 


combine with pleasi 





ng, interesting result 


Technical 


layout 


ich it isn't 


It was wrong 


to begin the top line of the title with a lower-case ‘'t 


Advertise 
the I 


follows 


Your 

page 
There 

specimens 


on 


line 
types, headed 


Faces and 





Chie ago 


letter-size origina 


the correct green of course 


then 


ment Is Produced 


rms and families 


a 3-column page 


of especially 


Quick Comparison of 


Making 


one titled 


WINTER 


1956 


sets a 


| stems 


ol 
ot 


characteristic 


infrequently seen 


see their merits 


Cuneo Press as we car 


then a 
1\ pe 
singh 


lype 





and 


because they re strong 


we show 


Type 


lay hands on 


Work tor You.” Here, various devices es 
sential to effective type use—-suitability to 
product, limiting number of styles in a single 
display white space, ef celere are clearly 


articles, re 
Ad 


Preparing Copy for Engray 


Othe 


Illustrating Newspaper 


if sketchily, described 
spectively are 


Vertisements 


ings ‘Preparing Copy and Layout 

Marking Up Copy and Layouts Cor 
recting Store Proots,” and “Examples ot 
Mat and Stereo Shrinkage As if that were 
not enough, there are three pages under 
the title Color in the Star and Tribune 

illustrated in color with a color wheel and 
a group describing how the engraver con 
verts a simple key-line drawing into a full 
color illustration. This ts followed by arti 


cles on preparing advertisements for gravure 


and double truck (2 page) layouts. Mechan 


ical regulations and requirements are 
sketched, as are production terms, and 
there's a two-page article entitled “Produc 
tion Pointers and Dollar Savers Seems to 
us the foregoing might serve as a check list 


for any printer or publisher about to issuc 


a type specimen book. Lo conclude, we rete 


to the binding of the book Ihe brown ex 
tension cover of embossed leather like com 
position material is held on the 140 inside 
pages by the type of wire binding which 
scarcely shows on sides front of back If 
this comparative invisibility is of no mo 
ment, a case could be made in its favor by 
the fact that, lying flat, the heavy book 
wouldn't damage a desk top. The simple 
front design, nicely related as to size with 


big page, is gold-stamped 


1Orecs 


) contrast with those where white (paper) dominates, also 
black’ designs make a powerful impression. So all may 
as many like this cover from the magazine of the great 

Title and picture, we think, might well be bigger 
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IX. SHAPE HARMONY 


, 
* yoUning attracts more quick) 


OF more 
irely than that which 1s beautiful and/or 
MASINA It is true, of course that if the 


strong points of an advertisement are in 


teresting, and if they are then skillfull 
rought out, attention as well as inter 


pretation may be accomplished by the use 


of type alone. This may be so even when 


j 
the elect is nota work of art 
It 16 essential, and most important, that 


type should 


} 


interpret the copy and set 


forth feature points in the most under 











ODERN 


Nas acce tO a dictionary need Nave an 


tO the meaning ot the term 


if} 


Assuming, of course, that types and 


| 
itilities are pleasing in themselves, what 
ure the principles on which dependence 
may be placed for beautiful, truly artistic 


work? They are shape 
harmony, tone harmony, proportion 
rhythm, and balance—also to an extent 
contrast and simplicity. Of these princi 


ples the simplest is the first mentioned 


Shape harmony obviously means har 


mon agreement, conformity, unity) 
imong the shapes of the things which 
together make up our complete design 


The association of type faces in itself de 





mands first consideration in the study of 


shape harmony. In no other application 
of shape harmony to typographical display 


is violation of it more frequent or mor 


size than the body matter or subordinate 
lisplay lines, the effect is not displeasing, 
tor then the fact that the condensed letters 
are proportionately so large makes their 
relatively narrower width much greater 
than the small sizes of the relatively wider 
characters 

The great use of text, or black letter, 
for its decorative effect as well as tor 
em} hasis prompts a suggestion re varding 
its use with roman or other type taces of 


shay es. The text 


regular and extende 
type comes under the head of condensed 
types, and when used with roman of regu 
lar shape, or types of extended shape, 
must be given the same consideration the 
condensed roman is given in Figure 7 | 

In Figure 72 a line of text is shown 
topping other lines of roman capitals of 
almost equal size. The effect, owing to the 


divergence of shapes, it must be admitted, 


TY PE No one can call And this, it must be seen, 


this a pleasing association is also much more pleasing 


| 
IL J Reon = 4 
Figure 67 Figure 69 


{ Alanual 
In the Selection and Use of 
L\pe and Ornament 





But type of regular 
shape is best of all 


| 

The effect here | 
is much better | 
| 


Figure 68 Figure 70 














C displeasing. One can hardly discount the is displeasing. Figure is shown to dem 
importance of this fundamental principle onstrate that the cause of the bad effect is 
of art and design in typography after as indicated, and that the remedy pro 
examining Figure 67 and noting the dis posed 1s as specific. In Figure , the effect 
agreeable effect produced by the associa of the lack of contormity in shapes is 

By J. e FRAZI ER——— tion of extended and condensed types minimized {| reducing the size of the 
here minimized because the types are of wider member of the combination 

the same series. That this disagrecable aj Everything conside red, the results 

standable, effective way. After this is done pearance is not altogether due to the fact which are the most satisfactory are usuall 

its clectivness is increased as it is mad that the letters are not of regular shay found in printing in which the question 

more pleasing to the eye. In the vast ma is it is to an extent—will be seen when of the association of type faces does not 

sority of cases printed forms are first seen one considers Figure 68, where both the enter—the printing in which but on 

ind considered as a whole, If they ar lines are in extended shape, and Figure series Of type is used. We may go a ste} 

pleasing and attractive as entities (artis 6”, where both are condensed farther and say that the most pleasing 

th they will command attention—as It will be seen, theretore, that if the results are attained when the work is not 


pictures, $0 to speak—betore a word most agreeable appearance 1s to result, all only contined to one series but ts set either 
reaches the mind the type faces in a design must be of the in all capitals or all lower-case of that 
boruons almost without number have same general shape. When compared with series. (Capitals and lower-case each form 
been perpetrated in the name of “art Figures 68 and 69. Figure 0 demon a different shape of design, and their char 
when applied to printing. The tact that trates that the most pleasing results are aACTerIStICS are distinctive 
work 18 called ‘artistic’ does not mean secured not only when all the types are But such practice is not always possible 
that it 1s however the term does notim of th samc shapx but when that shape is nor is it always desira! le In involve | 11S 
ply fuss and feathers,” nor, in typogra in good proportion, when the height has play, where space is at a premium, it 
phy, fancy type and borders, gorgeous a nice relationship to the width. One need would be positively foolish to hold to all 
initials and decoration, splendiferousness not have a superabundance of good taste 
in general The sim} lest and | lainest to see that Figure 0 1s not only tar more *- & 
printed things may be artistic, conform pleasing than Figure 67, wherein the lines A Big ed ine 
able to the principles of art and design. A are not in harmony, but that it is mor 
combination of types only, unaccom leasing than Figures O8 and 69, wherein in condensed type does not appear out of 
panied by illustrations, borders, and orna they are harmony with type of regular shape when 
ments, may be beautiful, or it may be When, as in Figure 1, a condensed the wider type-face is in much smaller size. 


atrocious, No one who can read and who tace is used tor a heading much larger in Figure 71 
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capitals or lower-case, for we would sacri 


fice many effective means of obtaining 
emphasis. We may, furthermore, develo; 
a pleasing harmony without drawing such 
a fine line 

The next step in shape harmony ts suit 
ing the shape of the type to the shape of 
the space occupied. In advertising display, 
particularly advertisements for newspa 
pers and magazines, one meets with spaces 
of various shapes. It is well to remember 
that letters of regular proportion will fit 
well into any shape, except the most ir 
regular, of which comparatively few will 
be encountered in daily practice 

Except in very rare instances, one need 
not worry about harmony between ty pe 
and space in advertisements if he holds to 
the use of letters of regular shape, and he 


Goudy Text | 
TIMES 
NEW ROMAN | 


Figure 72 





Goudy Text 


TIMES 


NEW ROMAN 


Figure 73 


would be a ‘stickler’” indeed who would 


find ftaule with such letters well used in 
such an out-of-the-ordinary space as a 
single-column (12 picas) 20-inch adver 
( Note The selection of such a 
ld be toolish if it were desired 


tisement 
Space Wou 
to have a strong displa 

Ihe author has often felt ic would be 
a blessing to printerdom if extended and 


condensed types had never been invented 


pe 
The must, in a measure at least he con 
sidered a$ freaks, and no one Can see an 
thing pleasing in their lack of good pro 
portion. Printers nationally known for the 
of their work do not use extended 
‘ ‘ 


or condensed faces 


Phe idea that condensed type permits a 
bigger display line is largely founded u 


on a fallacy, tor though the letters are 
higher, the are in some instances so much 
leaner as to offset this advantage of height 
lemonstrated | these two 


Heavy, 


selected for use because it is widely used 


18 pt. Tempo Heavy Cond. 
14 pt. Tempo Heavy 


rhis point 1s 


lines of Tempo which has been 


One line is set in 18-point condensed 


and the other in 14-point regular. Can it 
be said that the 18-point characters in the 
first line provide as much more promi 
nence than the 14-point letters as the dif 


ference in size would seem to indicat 


TYPE 
TOO 
WIDE 
FOR 
SPACE 


SHAPE 
HARMONY 


Figure 74 Figure 75 


In booklet work—cover designs, tith 


harmony between type 


pages, ct shape yi 


and space must be more carefully con 


sidered. To show the effect of harmony 
and a lack of harmony in this respect 


provided, 


Figures ‘, , 76, and are | 


illustrate the 


emphasized of course, t 
points clear 


In Figure 74, we have an extended styl 


of type on an eccentric narrow page such 


is is sometimes used for the sake of nove | 
ris of 


ty. It looks bad, doesn't it? Figure 


the same size and shape but the extended 


LACK OF SHAPE HARMONY 


Figure 76 


SHAPE HARMONY 


Figure 77 


type has been replaced by a condensed 


{ ( which ippears m ich more picasing 


; of the same general shape a 


Now, we tind, in Figure 76, an oblong 


ize on which the condensed letter so 





well suited to Figure ) appears 
much out of place, whereas the extended 
type, poor! sed in Figure 1, 18 puse the 


thing in Figure Surely there 1s some 


thing to this matter of shape harmon 
Other ap} lications of shapn harmon 
in ¢t ography will be discussed next 


; 
month 


Look Develops New Paper 
To Improve Letterpress Run 


Working with one of its paper suy 
Blandin Paper Co. of Grand 


and with its letterpress 


pliers, the 
Rapids, Minn., 
printer, R. R. Donnelley & Sons of Chi 
cago, Look magazine has developed a new 
coated paper for black and white and twe 
color letterpress printing 

The paper uulizes a new coating pron 
ess which produces a levelness and com 
pleteness of coating which give clarity and 
sparkle to black and white and two-color 
letterpress with a high degree of « 
according to Blandin 

The new coated paper was developed as 
a resule of a long-term study by Marvin 
W hatmore, vice 
manager of Look. Says Mr 
One ot the 


presidentand general 
W hatmore 

anomalies of the printing 
business is that it is tougher to get good 
black and white and two-color letterpress 
reproduction than it is to get good four 
color reproduction. We wanted a paper 
that would « nable us (tO | roduce excellent 
black and white and two-color letterpress 
with the Samic case aS WC Can } roduc ‘ 


development of 


four-color The | 


cellent 
the new coated paper stemmed trom thi 
1esire 


Pointing out that the coating on con 


ventionally-coated paper is applied by a 


system of distribution rollers which, in 


cttect, roll the coating onto the paper and 


tend to leave coated peak ind uncoated 


valleys, Mr. Whatmore said, ‘It is the un 


coated valleys which cause printing prol 


lems, and we want to develop a paper on 


which the surface was smoother than h 


weretofore been possible 

Mr. Whatmore became convinced that 
it should be possible to ay pl the coatin 
with a blade, rather than with a roller 
and thus get the coating into the valle 
Atter a good deal of preliminary research 
Mr Blandin commissioned the Rice Har 
ton Corp. of Worcester, Mass., to test 
coat raw Magazine paper with a blade 


Ap} licator 


| fests were made on all tacet 


of the process formulation, the consist 


ency ot the coating, the method of a i 
cation, the amount of coating necessar 


for best results, et ind late in L954 the 


Blandin Papers Co. commissioned Kice 


Jarton Corp. to engineer an 


machine which Blandin is now using t 


produce the new Look { 


This is said to be the first machine ot it 


kind ever buile. Since it was installed in 


10) | 
the immer of 19 Blandin has made a 


number of changes and improve 


| ment 


Blandin 


i Coated paper Th 


Prior to installing this machine 


machine converts to the 


sock the incoated paper Look Nia pr 


@ Lithogs if h was discovered | Alon 
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By Alexander Lawson 


a stamped envelope. 


en ae caren oe 
Answers will be confidential upon request. 


Decorative Letters of Past Century Inspire Revival 


@ Hey-day of decorative letter is not yet over; still used as “modern” style 


@ Trends of the nineteenth century brought out in twentieth century printing 


® European type foundries lead U. S. in the production of display faces 


Ihe nineteenth centur has had the 


tionable reputation of being a period 


f low standards in printing. Technolog 

il advancements of the industrial revolu 
non brought about attempts to raise pre 
ction and lower hour costs but resulted 
n the detriment of style 


Howe ver 


iny did result in a great deal of experi 


the wildly « xpanding ccom 


roman 


apparent in old 


menting with the shape of the 
etter. These changes are 
specimen books, which listed page after 
age of display types in kaleidoscopic ar 
ray. The demands of the nineteenth cen 


called 


all else in the 


tury market place apparently, for 


ovelty above production 


of commercial printing 


“Fresh” Approach of Old Types 


It is frequently the fashion today t 


lecry the typographical style prevalent a 


hundred years ago. But the contemporat 


lookout for the “fresh 


lesizner on the 
ipproach is increasingly aware of man 
of the old types 


irrent needs, Of course typ revivals are 


and 1s adapting them to 


constantly recurring and will continue u 
til SOMmCOTM invents a new aly habet 


Probably the 
that of the fype now called [ ltra Bodoni 


most tamiliar revival is 
which occurre d during the twentics 
While it is obvious that this type does 
have some resemblance to the contrasts of 
Bodont 


account of the Italian letter founder 


it can scarcely be credited to the 


Nevertheless, this type, issued under 
several similar names, has been almost a 
standard item of manufacture by all foun 


More re 


wide gothics and extended 


dries and machine companies 


cent the 
square serifs have come again into wid 
use. It would appear that both advertising 
been 


lesigners and type foundries have 


taking a closer look at the display letters 
of the past centur 

lust a few years ago, the only peo] lc 
Collec 
nostalgia in 


Mi dern 


typographers were content to let collectors 


interested in old types were the 
tors who expressed their 


ectures at “Old umers nights 


60 


argue about whether or not the had ol 
tained a font of Bijou or Bizarre and paid 
attention only when they wanted a line 


of Buffalo Bill for an ad 
Ihe interest in 


never really lapsed. Now and then ever 


lecorative types has 


typetounder has produced a type designed 


to meet display requirements only. Dur 
ing the postwar period a number of new 


faces in this category have been designed 


Increasing uses Of photolettering has 


made unnecessary and uneconomical, in 


the Opinion of some foundries, the cast 


Here are samples of ] Dom C asval, 2 Trend, 3 
Chisel, 4 Ornata, 5 Duo, 6 Saphir, 7 Ritmo, 8 
Profil, 9 Riccardo, 10 Graphique, 11 Studio, 12 


Flash, and 13 Banco for a comparison of styles 


ABCDEFGHIJKL abedefghijkimnop 
Presenting TREND No. 573. 


ABCDE abcdet 


4 


British American 


ii OF SABENA 
HORTICULTURE 


Ornamenti in ottone 


STEINBAU 

SKY LINER 
FULUIUG BHASES 
GUARANTEED Against 
DIMENSIONAL 
LAFAYETTE 


ing of new display types, but the demand 
is constant from the commercial printer 
who prefers to have his display types in 
hard metal rather than on film 

Several of the current crop of decora 
tive letters are revivals, produced without 
change from nineteenth century originals 
A good many, however, are the result of 
current ideas of what printing should look 
like, and care must be exercised in their 
ise to obtain the best effect. Too often, the 
use of revivals is limited to a period style 
While this is permissible in some jobs, it 
foes nothing to justify the use of a revival 
type in mid-twentieth-century work 
Ic must be acknowledged that most of 


the new decorative faces are the product 


of the European foundries, which are now 
competing strongly tor the American dol 
lar. In spite of the setback of World War 
I], the Europeans have done an amazing 


jod Most ot the 


either destroyed or completel 


foundries which wer 
incapaci 
tated during hostilities are now back in 
business, with most of their formerly suc 


cessful types, and man 


In addition to German foundries, 


new de Signs 


which in the twenties and thirties were 


American 


actively producing type for 


printers, we now see Swiss, French, and 


Italian organizations making overtures 


toward this country. Of particular interest 
are the excellent type specimen sheets cal 
culated to show off the new designs to 


best advantage. Due to higher production 


American manufacturers restrict them 


selves almost exclusively to the more utili 
tarian showings of new types. In this re 


spect they offer littl competigon 


U.S. Offers Few New Display Faces 


In the United States, the most success 


ful postwar display type has been Dom 


Casual, designed for ATF by Peter Dom 
in 1950, This follows a popular hand let 
tering style of irregularly shaped letters of 
available in an 


italic form, Dom Diagonal, and in a bold 


Casual stroke It is also 


face version 
Somewhat similar to Dom Casual is a 
recent type called Trend, produced | 
Balumore Type Foundrs 
Che famous English concern, Stephen 
son, Blake, of Shetheld, ex 
erimented in 1949 with a shaded version 


This effort re 


and Company 


t Latin Bold Condensed 
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sulted in Chisel, one of the best known 
of the European importations. Not until 
after the war did production get fully un 
derway, but already the type is well estab 
lished in the United States 

The Klingspor foundry of Frankfurt, 
Germany, whose types are familiar in 
America, has offered two new items in 
the decorative category—Ornata, a deli 
cate letter with an inlaid herring-bone 
pattern and a star; and Duo, a versatile 
tace, almost square serif, which is avail 
able as a three-dimensional letter, an out 
line, and a two-color shaded letter 

The Stempel Foundry, also located in 
Frankfurt, is fortunate in having on its 
staft one of the world’s most talented type 
designers, Herman Zapf. In 1953 he cut 
the type Saphir, a capital letter which con 
tains a floral pattern in reverse, and which 
is formed with the same skill evident in 
Zapt's roman types, those called Palatino 
and Michelangelo 

During the last few years American 
printers have been quite enthusiastic 
about the types of the Nebiolo foundry of 
Furin, Italy, where many colorful and in 
teresting specimen showings have been 
produced. An evenly drawn, slightly 
sloped capital letter called Ritmo is the 
Nebiolo contribution to recent display 


Switzerland Offers Profil 

From the Haas’che foundry in Muen 
chenstein, Switzerland, has come a variety 
of postwar designs, marketed in this coun 
try by the Amsterdam organization. Profil, 
a three-dimensional capital letter, slightly 
sloped and of square serif characteristics 
is the best known. It is already used a great 
deal by American typographers. Two 
other “3-D” faces are Riccardo, an open 
cap type, freely drawn in the “cartoon 
pattern; and Graphique, a condensed sans 
serif, also available in caps only 

l'ypefoundry Amsterdam has been suc 
cessful with Studio. Drawn in 1950, it is 
one of the best of the cartoon-style types 
Pheir most recent innovation is a series of 
initials called Raffa, styled in a baroque 
pen-flourish manner 

Flash, a type designed by one of 
France's leading type designers, Crous 
Vidal, has been cut by the Fonderie Ty 
pographique Francaise in Paris. This is a 
sloped open capital with lightning flashes 
drawn into the stroke. When used in this 
country it will probably be given a sur 
name so that it will not be confused with 
the well-known Monotype tac« 

Another French company, the Fonderi 
roduced Banco, a type similar 


to the Italian face, Ritmo, mentioned 


Olive, has | 
above, but more condensed and available 
in caps only 

It appears that the hey-day of the deco 
rative letter is not yet over. We moderns 
will have something to offer the printers 
of the next century, who are looking for a 


unique approach to typographical design 





Mr. Brewington will answer questions on machine problems, Write him in care of The Inland Printer 


Some Slugs Shiny on Bottom 

Q.—When casting various lengths of 
slugs, especially the longer lengths such 
as 24 to 40 ems, there appears on first cast 
ing a slick or smooth bottom in the central 
part of the slugs. This appears sometimes 
when starting up after the machine has 
been idle for an hour or more. As one 
starts casting, the smooth bottom clears uy 
after several lines 

On the other hand, | have started cast 
ing the same type of slugs and the bottoms 


perfect. After casting a few, the slick 


were | 


bottom would soon reappear 

In all such instances the lockup was aj 
parently good to perfect. All points of 
possible trouble were checked and a test 
of the mouthpiece lockup taken, Every 
thing seemed to be OK. Can you explain 


, 


such things and what is the remedy 


A This condition of the shiny bot 
toms of the first slugs cast On Certain ma 
chines is generally caused by the difference 
in mouthpiece temperature when the ma 
chine is idle, and when it is casting. If the 
controls are sensitive enough, the differ 
ence in temperature is not great enough 
to produce a shiny bottom. As the controls 
age, or are dirty and sticky, the tempera 
ture lag increases, especially when there 
is no vibration of machine Operation, and 
this temperature variance increases. As 
you have found, ordinarily this lag causes 
no difficulty other than to produce a shin 
bottom on the first few slugs cast 

Of course there are other reasons for a 
slick bottom on a slug, such as a poor lock 
up, warped mold or mouthpiece, dull back 
knives, etc. However, the foregoing men 
tioned reason is the usual one when all 
other conditions scem to be correct 

As long as this shiny bottom slug trou 
ble does not develop into a squirt or cause 
undue back knife trimmings, there is no 
immediate need of correction. To correct 
new thermostatic controls would be neces 
sary if the electrical connections and con 


point were in good shape 


tact | 


Causes of Annoying Small Squirts 
Q.-—What causes those very annoying 


and time-consuming small squirts? 


A Among the many causes of small 
squirts are the following 

The new mouthpiece and gib permits 
some metal to escape along the mouth 


piece bed 


A high pot, and/or a plunger which 
binds, lifts the pump cam roll off its cam 
face, then suddenly drops prematurely) 

Deficiency in the pot lever over-play, or 
pot too full, which causes mouthpiece con 
tact to be delayed or faulty 

A pot lever spring which is broken of 


has weak compression 


Upper Lugs of Mats Bending 
2) A tew of the upper lugs of th 


thinner mats are being bent as they go on 


the distributor screws. What shall I do to 


correct this trouble 


A Your troubles can be corrected 
easily. The distributor box matrix lift 
should raise matrices high enough to clear 
the distributor box upper rails one thirty 
second of an inch. Adjust the stroke of litt 


screw in lift lever. Throw off distribu 
tor belt and test adjustment by slow mo 
non using left hand to turn distributor 
slowly. When lift raises mat to maximum 
height the lower edge of upper lug on mat 
should clear the upper rail by 4'y-inch. If 
it doesn't, turn life lever screw forward or 
backward to attain the proper clearance 
The wear on the shoulders of the upper 
rails should never be permitted to exceed 
050-inch between bar point and shoul 
ders of the upper rails, front and back 
Nearly all of the distributor box trouble 
Is due fo worn rails CAUSIONN a 5} “Ace be 
tween the shoulders of the rails and the 
bar point larve enough to allow two thin 
matrices to be lifted at one time, dam 
aging the ears of the thin matrices, and 
allowing the thick matrices to be twisted 

Bent mats may be caused by the dis 
tributor bar point or | lack he ing, worn of 
damaged 

The distributor shifter buffer may be 
gummy or sticky, and if it happens that 
the matrix is being lifted suse as the dis 
tributor shifter goes back for the next line 
the matrix may slip off the shelf (or seat 
on the lift after it has been partly raised 

Sometimes the little spring that holds 
the distributor lift against the matrix ma 
become stretched and weak and not hold 
the distributor lift firmly against the mat 
rix, 80 that the matrix may slip off the 
shelf after it has been partly raised 

If the seat 1s worn to a round edge, mats 
will not rise high enough for clearance 
This, too, will damage the lugs. Do not 


try to grind a new seat in lift. Purchase a 


6I 
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” Questions will be answered by mail if by a stamped envelope. 
By George M. Halpern Answers will be confidential upon request. 


Stock Determines Kind of Ink Required for Any Job 


@ Printing pressmen today have to become skilled “technician craftsmen” INLAND PRINTER. April. 1956, | 
66-6 


® Customer’s selection of paper and form dictates kind of ink to be used It should be noted that in both of thes 


relationships, ink is the common factor 
@ Printer’s task is to select the correct process and use the proper ink j 
In other words, ink may be considered as 


the mediator between the form and stock 





The pressman today finds himself in a Many firms insist that all new assistant It is a Common error in industry to as 
nique posimon He is no longer merel production men be scheduled t VNOTK In sume a form-paper re lauonshiy How 
i craftsman. Printing today is a technical variou lepartments of the firm from otten have ou he: Halftone? Use 
pecialt Ihe craftsman has become i three to six month prior to being assigned coated stock Or Zin line cut? Lise a 
technician-crattisman. In addition to the production task With this kind of back rough textured stock 
tremendous knowledge of arduous!) iK ground. they learn the nature of the firm 
suired hand skills. which makes him th siness, how it is handled production Forms Differ in Ink Affinities 
craftsman that he 1s, the pressman must wise, and the technical problems to be en Actually, what was meant ts that th 
have a broad and comprehensiv countered. The meet with major and nature of the halftone or zinc line cut, or 
amkeground in chemist mathematics minor personnel of cach department, and the ink affinity of the particular form 
if physics. While these technical sul with a host of other important details es termined the characteristics of the ink that 
ts may not be used in their pare torm ential to carrying out their duts the torm could cart The characteristics 
th f | and reactions in their if I he | mary function of the form 1s t required Of the ink determined the kind 
f / form are ed dail é r the ink to th tock. The very na ot ink needed. It is these same ink charac 
Present advances lemand that the tu of the form itseit Vill Geterming teristics that determined the kind of stock 
f man « a technician before he ha which inks May ort not be sed. Thi to De used 
the opportunity to use his crattsmanshy is Called the “form-ink relationshy Constant advances are being made in 
kills. He must have the necessary know] In the “paper-ink relationship,” it wa paper technology. New kinds of paper 
we to create the atmosphere im which hi bserved that certain | apers can be cd ire being prepared to tand Ip under cer 
pecial SKIS Can best be Apple 1. Current f With certain ty] Of ink ce THI tain conditions of temperature and mois 


ipprenticeship training programs require 


A dye-transfer picture supplementing a slide lecture on “Aspects of Color Reproduction” at Rochester 





’ tudent to take Course in applied Institute of Technology is being indicated by Ralph M. Evans, head of the Color Technology Division 
CHCMISE mathematn } hysics, and other Eastman Kodak Co. With him (at left) are George Gardner, assistant to Mr. Evans and (right) Warren 
clated pyect L. Rhodes, head of the Graphic Arts Research Department at Rochester Institute of Technology 
New books have recently appeared in 
h fields as chemistry of lithograph 
het t of ink practical paper tech 
} r t\ 
As part of this developing technolog 
Hh printing Ahew position has been cre 
ifed in Many commercial and noncom 
mercial plant the production man. The 
function of the production man 1s to ay 


the technical knowledge of the press 
man im the irca of iper-ink-form rela 


hip) tO customer requirements 


Production Man Needs Background 
Kepgardiess of how skilled the produc 
nan ma in other areas such as 

ocurement, estimating, trathic, schedul 
gv, layout and design, etc., failure to con 
ler a pod in the proper form-ink-paper 
relanionship will negate all his efforts 
br ent when successful production 
men do not have the technical back 
ut nd, they have compensated for this 


shortcoming through consultation with 





competent ressiiecn 
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ture, undue stress and strain, and to give 
Inks are 


being produced to conform to the require 


visual and sensory eftects, etc 


ments of the new papers 

Any of the exisung types of forms may 
« used with any of the new types of pa 
pers whose ink characteristics meet the 
requirements of the form and the paper 
equally well. For example, plasticized 
stock was designed for longer durability 
Halftones print beautifully on this new 


stock. So do zinc and copper line cuts 


Ink Determines Printing Process 

The ink which is used, because of the 
requirements of the form and the paper, 
determines the reproductive process. Why 
should this be so? If we accept as a truism 
the statements above concerning form 
ink-paper relationship, we must recog 
nize that the ink is the center about which 
the form and the paper revolve. What a 
customer wants printed becomes the form 
Chis automatically determines the type of 
ink(s) that may be used. The customer 
variable could on/y be the stock on which 
the job is to be printed because the cus 
tomer does not normally consider the ink 

Each printing process uses certain 


stocks and their required inks because of 


the nature of the process. The role of the 
printer is to select the process which will 
use the type of ink that satisfies the cus 
tomer’s selection of form and paper 

If the customer decides to have a 
printed form consisting of a very fine vig 
nette and several lines of 6- or 8 point 
type, and lete the choice of stock to a 
printer who has had letterpress exper 
ience, the printer would know that this 
type of form could best be reproduced on 


asmooth-finish stock. The letterpress 


printer makes this decision because his 
experience has proved to him that fine 
vignettes require light-bodied (halftone 
inks) and this kind of ink prints best on 
smooth-tinish stock 

Suppose however, that the customer in 
the above instance selected the stock him 
self, and chose a rough-textured material 
Ihe printer is then taced with the prob 
lem of finding a reproductive process 
which would print with a light-bodied 
ink a vignette form on rough textured 
stock. Letterpress would automatically be 
ruled out because of this ink requirement 
Rough textured stock in letterpress re 
quires a heavy-bodied ink. This type of 
ink would tend to fill up the screen result 


ing in a blurred image. Because of the 


ink requirement, this job would be run 
either offset or gravure upon additional 
job requirements 

The reproductive process may be illus 


trated by the following formula 


Customer 


Form a Ink q—— Paper 


Printer 


Process 

The printer is the catalytic or Coordinating 
agent 

From the foregoing, it is apparent that 
an indisputable form-ink-paper relation 
ship exists. In view of this broad concept 
1 would now like to expand the Paper 
Ink Relationship Chart which originall 
appeared in the April, 1956, issue of THI 
INLAND PRINTER, ¢ 
The chart is devised to present the lettes 


» include the torm 


press printer with a rapid means of deter 
mining what ink to use with what stock, 
and which form will give him the best 
results. Minor adjustments can be mace 
in the form, and such modifications tall 


within the realm of each individual sho; 





Stock 

Antique Book 

Bible 

Blotting (wove finish) 
Blotting, coated 
Bristol Index 

Cast Coated 

Coated Blanks 

Coated Book 
Cockletone, Ripp!e'one, and Linen Finishes 
Cover, coated 

Cover, uncoated 

Dull coated 

Eggshell 

Enamel 

Envelopes 
Featherweight 

Flint 

Glassine 

Gummed 

Laid Finish 

Laid Text 

Ledger 

Litho, coated 

Manifold 

Metallic 

Mimeo and Mimeo Bond 
Newsprint 

Offset, regular 
Parchment 

Plate 

Post Card 

Rag Content Bond 
Safety (used for checks 
Thin Papers (On onskin 
Uncoated Book (Super & SC, MF, EF 
Vellum Cards 


Wove Finish 





Paper, Ink, and Form Relationship Chart for Letterpress 


Ink 


Bond or Job 

Bond (hard drying 

Job 

HT (suited to press 

Job (run gray 

Special (for best results 
HT 

HT (suited to press 
Bond or Job 

HT or Gloss 

Cover 

HT (suited to press 

Bond or Job 

HT or G'loss 

Bond or Job 

Job (hard drying 
Metallic (special 
Special (Varnish 

Job (for type and line) HT (for solids and HT 
Bond 

Bond 

Bond or Job mixture (run gray 
HT 

Job 

Metallic or Overprint 
Job or News 

News, HT or HT/Job mixture 
Job 

Bond or Cover 

Job (run gray 

Job 

Bond 

Bond (run gray 

Bond (hard drying 

HT or Soft Book 

Bond or Job 

Job 


Form 

Type, Line, Benday up to 85 Line 

Type, Line 

Type, Line, Benday up to 65 Line 

Type, Line, Benday and HT up to 150 Line 
Type, Line, Benday and HT up to 100 Line 
Type, Line, HT up to 133 Line 

Type Line Benday and HT vp fo 150 Line 
Type, Line, Benday and HT up to 150 Line 
Type, Line, Benday and HT up to 85 Line 
Type, Line, HT up to 133 Line 

Type, Line 

Type, Line, HT up to 133 Line 

Type, Line, HT up to B5 Line 

Type, Line, HT up to 133 Line 

Type, Line, Benday up to 85 Line 

Type, Line, Benday up to 85 Line 

Type, Line, HT up to 133 Line 

Type, Line, Benday up to 85 Line 

Type, Line, Benday and HT up to 133 Line 
Type, Line, Benday up to 65 Line 

Type, Line, Benday up to 85 Line 

Type, Line, Benday up to 65 Line 

Type, Line, Benday and HT up to 120 Line 
ype, Line 

Type, Line, Benday and HT up to 110 Line 
Type, Line, Benday up to 65 Line 

Type, Line, Benday and HT up to 85 Line 
Type, Line, HT 

Type, Line 

Type Line, Benday and HT up to 100 Line 
Type, Line, Benday up to 85 Line 

Type, Line, Benday and HT up to 85 Line 
Type, Line, Benday up to 85 Line 

Type, Line 

Type, Line, Benday and HT up to 120 Line 
Type, Line 

Type, Line, Benday up to 65 Line 
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WHAT'S Hil. 


NEW? 


Press For Reproduction Proofing; 
Large Hole Paper Drilling Machine 
Machinery Co. has intro 
Mode! GP 


articulari for faking re] 


( halle Th pee 


iced a proot pres lesigzgned 


roduction 


oofs. The press also features the direct 


image proofing of forms tor duplicators 


w small offset presses directly on paper 
or metal plates 
) 


Forms up to 14 can 
040-inch hard 


} 


<“ ac 


commodated, A packing 


and type-high bed normally required tor 


repro” ~proofing 1s standard equipment 


Special galley thickness plate beds are 


available 
The GP unit provides automatic gri 
pers, automatic cylinder trip, and power 


inking. Micrometer teed and side guides 





Reproduction proof press for direct image proofs 


permit accurate c ntrol of sheet teeding 


ind allow the close register printing of 


high speed 


An electric drill tor the | 


} 


lrilling of holes trom ,%) to 1 inches 


in diameter 1s from Challenge 


Lifts of paper stock up to two inches can 


A foot pedal controls the hydraulicall 


wered head which automatically lower: 


Sideguides of 


stock | 


inal drills the crate 


sutomatically and permit spacing of holes 
laterally to any distance desired 


A lications for cutting such larg 


i 
holes are found in the packaging industry 
for perforating paper bags, and providing 
circular cut-outs for paint can labels 


Challenge Machiner 
Co., Grand Haven, Mich 


/ or intormalion 


Sheet or Signature Collator 
The Dexter 


gather cither sheets or signatures ranging 


Series 202 collator will 
in size from 4x6 to 12x19), collating as 
many as 3,900 pamphlets or books per 
hour 

Stacks of material are placed in sequen 


tial order in hoppers located above a con 
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EQUIPMENT AND SUPPLIES 


pocket 18 filled trom the toy; 


veyor Rach } 


permitting continuous feeding. In feed 


ing, the bottom sheet is first separated 


from the rest by vacuum cups which draw 


from the pile, at the rear 


Pocket bottoms are so designed that the 


paper is bowed” upward at the center 


and overhangs at the trailing edge This 


facilitates separation and removal of the 


ottom sheet 

ach hopper is equipped with a “no 
sheet two-sheet” adjustable caliper of the 
a double 


automatically shuts off the drive and lights 


manually reset type. A miss or 
a signal lamy 

The ywathe ring, conveyor is a continuous 
chain type equipped with pushers which 


pocket to the 


forward the sheets trom one 
next and finally to the delivery conveyor 
Girls pick off the collated material and 
stack it for further processing 
Dexter Folder Co 


lor information 


Pearl River, N.Y 


All-Hydraulic High Tiering Truck 
A material handler-stacker tuck with 
if} all h 


lift Capacities 


lraulic drive is now available in 
of up to 4,000 pounds. Lift 
ing heights of up to 15 teet are possible 
The truck will operate in aisles as narrow 
aS SIX feet 

Control is by a single lever which 
guides the flow of oil to a hydraulic motor 
powering the drive wheel 


An L-P gas system 1s optional to mini 


mize fumes from the 18 cubic inch motor 


A hydraulic self-starter gives push-butron 


farting 


lor intorvmialtior The 


Colson Cor 











Compact production screen process printing unit 


Silk Screen Process Printer 
Compactness is stressed by the manu 
facturer in announcing the availability of 
a silk screen process printer called “The 
Master Process Printer.” The unit occupies 
five feet of floor space 
Iwo models are offered with sizes of 
16x24 and 24x40. Both units are de 
signed for small plants and each will han 
dle short runs. Production speeds up to 
1,500 prints per hour are claimed 
Material printed can range from tssuc 
sheets to stock with a thi kness of one and 
one-half inches. Curly stock can be han 
led as the machines use either plain or 
spool type grippers, controlled by vacuum 
The operator can control the ink from 
full flood” to 
the press. Open teeding time on the press 
is three-fifths of the 


regular’ without stopping 


printing 


complet j 


cycle 
Master Process Print 
er, Pace Mfg. Co 04 Ith Se, Des 
Moines, lowa 


lor wintormatior 


Rotogravure Roller for Imprinting 
Down time caused by improper inking 


of the doctor roller on rotogravure presses 


{ the use of a clam} roller 


is climinated 
for imprinting, according to the manu 
facturer’s claims 

Known as the Ray-Al Clamp Roller, 
the device is adjustable to any spot on the 
shaft by means of two screws on the 


clamp. This eliminates the necessity for 
clamps on the complete periphery of the 
shaft, and also the need for flat spots or 
screw holes. The shaft is thus in balance 
and runs true, eliminating whip, vibra 
tion, and abnormal wear of rubber 


Ray Al Roller Co., 
Chicago 44 


For information 


550 N. Parkside, 
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American Type Founders 
Will Sell Camco Folders 


American Type Founders describes 
Camco book and job folders, for which 
the company has acquired exclusive U.S 
rights, as knife-type machines designed to 
insure folds of greatest accuracy and pre 
cision. Unique frame and assembly system 
is said to provide 64 different machines 
for every possible folding need. Sheet 
sizes handled are 36x48, 46x56, 46x62, 
'2, and 52x76. ATF rates the 52x76 
as the largest standard commercial tolder 


10x 


generally available to the graphic arts in 
dustry. Equipment handling special sheet 
sizes is obtainable on special order 

ATF lists the following exclusive fea 
tures as among those which make Camco 
folders particularly important to plants 
requiring fast, trouble-free production 

More compact and economical con 
struction than most other folders because 
of a sheet turning device that enables the 
fourth knife to make both parallel and 
right angle folds, with construction and 
operational savings 

Cross teeder with several new design 
features. More effective sheet control be 
cause the speed of the drop rollers’ descent 
upon the sheet as it comes from the feed 
board can be advanced or retarded 

Superior gripper construction. The 
gripper can be adjusted sideways so that 
the exact spot of the printer's gripper can 
be used. This is said to be particulary im 
portant when running papers which are 
oft-square or otherwise difficult to handle 

Wear and tear caused by vibration is 
considerably reduced by a vertical knife 
drop used in place of the overhanging arm 
drop still found on many book and job 
folders 

Semi-automatic lubrication of all beat 
ings and other moving parts inside the 
machines 

lor information: American Type 
Founders, Inc., 200 Elmora Ave., Eliza 


beth N.J 


Design Rollers for Flexography 
Rubber-faced design rollers for flexo 


printing of continuous all-over 


graphic 4 


lesigns are now available on lightweight 
p-on D Mount 
D-Mount 


weight alloy metal, are designed to fit in 


" 
Sil 


printing sleeves 


sleeves, made of light 


terchangeably on a special mandrel. Sleeve 
and shatt may be disasse mbl« d at the end 
of the run, permitting use of the same 
shaft on another job while the design roll 
er sleeve is stored for future use 

D-Mount 
lesign roller is vulcanized to the sleeve 


The printing surface of the 


Rollers can be made for single and multi 
color designs in any face size up to 90 
inches long and any diameter up to nine 
ine hes 

For information: Mosstype Roller Co., 


Inc., Waldwick, N.J 








Photocopier records by direct or reflected light 


Remington Portable Photocopier 
A portable Photocopier, designed to 
copy pages of bound books just as easily 
as flat material, has been introduced by 
Remington Rand 
Weighing only 14 pounds complet 
with cover, the unit produces full-size 
copies of any record, and will photo-copy 
by direct light transmission or by reflected 
light 
Remington Rand 
Rand Corp., 315 Fourth 


For information 
Div., Sperry 
Ave., N.Y. 10 


Junior Carton Ream Packing Unit 

A new kind of ream packing unit for 
Crystallon Cover has been introduced by 
Riegel Paper Corp. The 500-sheet unit 
consists of five individual Junior Cartons 
of 100 sheets each, spot-glued together 
Each unit has its own carton, is better pro 
tected against dirt and damage, and 1s cas) 
to store, according to Ric ie | T he cartons 
are easily separated before opening 

For information: Riegel Paper Cory 
60 Madison Ave., N.Y. 16 


Stainless Steel ‘I’ and “L”’ Sinks 

Iwo styles of stainless steel sinks, the 
I’ style and the "L” style, are offered tor 
use in’ photomechanical departments. A 
heavy gauge stainless steel, t pe 416, Is 
ised in both styles to provide resistance t 
chemical corrosion 

or information; Bar-Plate Mtg. Co 
Boston Post Rd., Orange, Conn 


Two Polystyrene Base Ortho Films 

Exceptional dimensional stability is re 
ported for two new ortho films by Di-Nox 
Temperature and humidity changes, proc 
essing and aging have only an insignih 
cant effect on both films 

For halttone or line work, camera ex 
posed or by contact, .0O5-inch Dinolith 
Ortho Polystyrene Base Film takes advan 
tage of Polystyrene’s dimensional stabil 
ity. Halftone dots and line images are said 
to reproduce sharply and with a unitorm 
density which tolerates large reductions 

Where precise registration is a critical 
factor, the firm suggests the use of .OLO 
inch Dinographic PN Ortho Polystyrene 
Base Film. This film remains stable even 
under abnormally extreme workshop tem 
peratures and humidity variations 

For information: Di-Noc Chemical 
Arts, Inc... 1700 London Rd 
12 


Cleveland 


Hydraulic Powered Corner Cutter 

Top and bottom knives of this round 
corner Cutting machine climinate the use 
of wood blocks Operating at up to 40 
strokes per minute, the unit will cut 
through lifts of four and one-half inches 

The hydraulic holder and ram exerts 
over '>-ton pressure. Work table size is 
20x 46 inches 

lor information: Crattsmen Machinery 
Co., Inc., 75 W. Dedham St., Boston 18 


Automatic Carbon Arc Lamp Printer 

The Automatic Rapid Printer, made b 
the nuArc Co., has a built-in carbon are 
lamp with an automatic strike and feed 
mechanism, providing instant light at all 
times. A blower is mounted in the cabinet 
to climinate smoke and ash trom the are 
housing 

This model will produce offset plates t 
L7tox22 size 

Rays of the arc cannot escape from the 
cabinet as the lid is closed when the unit 
IS in Operation A vacuum release valve 1 


provided so the lid can | 


lifted instantl 
upon the completion of the plat 
lor information: nuArc Co., In 4 


S. Western Ave 


Chicago | 





Lanston Monotype Machine 
Company has released four 
series of faces. Top figure (r 
shows 10-point 20th Century 
Semi-Medium, No. 613, a better 
weight for reading than light 
or medium face, available in 6 
to 12-point sizes. Bottom figure 
is 14-point 20th Century Ultra 
bold Extended, No. 614, a fat 
and squat display face, offered 
in 14 to 48-point. Also avail 
able are Century Schoolbook, 
No. 420, in 14- to 36-point, and 
Century Schoolbook Italic, No 
4201, in 14-to 36-point. Display 
faces in both of these types 
have been looked for to in 


crease the range and usefulness 





of Schoolbook series of type 


THE ORIGIN OF THIS DESIGN IS LOST IN AN 
Tiquity. The Greek Letters Engraved In Stone On 
the Temple of Poseidon on Lake Taenarus, prob 
ably cut about 500 B. C., have the same square and 
angular form of outline, although not so precise in 
alignment, that characterizes the present-day sans 


serif faces. This form of letter has been erroneously 


IN THE SENSE IN WHI 
ch architecture is an 


art, typography is an 
art. That is, they both 
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big improvements first in 


MERCURY PRODUCTS 


It’s a good deal easier to keep ahead of your 
competition when your shop is equipped with 
up to date Mercury accessories. They’re miles 
ahead — give cleaner, sharper impressions with 
less make-ready fuss than any other rollers and 
blankets you could use . . . and have specific 
formulae for all present day inks. Make the most 
of your equipment with Mercury Rollers and 
Blankets. 






Mercury blankets 
are made only by 
Rapid Roller Company. 
Look for the green 
tripe on the back. 


RAPID ROLLER COMPANY 


MAIN OFFICE AND FACTORY: FEDERAL AT 26th STREET » CHICAGO 16, ILL. 







EASTERN SALES OFFICE: 600 McCARTER HIGHWAY + NEWARK 5, N. J. 
There Are NO OTHER Rapid Roller Company Branches or Factories 
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R. Hoe & Co. Will Service 
M.A.N Equipment Line 


R. Hoc & ¢ Ine New York ( 
Maschinentabrik - Augsburg - Nurn 
berg A.G., Augsburg, W Germany 





it 


St 


have signed a contract under which Hos 
will market a wide variet f{ M.A.N 
rinting equipment 


| ' 
advantages Claimed 


for the 


1 automat 


Among th« 
M.A.N 


late casting equi 


semi-automatic an 





pment are pressure Cast 


ing, accessible horizontal mat and plat Automatic printer for one- or two-color work 
position, case and accuracy of R.O.P. color 

plate production, elimination of plat Two-Color Tape Printing Machine 

riser, and lower Casting temperatures McAdams Rotary-X automatic tay 

Semi-automatic machines have a ca rinting machine was designed to meet 

pacit of two plat § per minut including Operating requirements of all kinds of 

tandard tape printing at t Olve the 

A. lifficultics encountered in printing kratt 


ressure 1 simular 


I he 


sensitive, an Cap 


unit handles tape in widths rans 


ing from three to six inches and 1s said t 
lake full-bodied impressions in one and 
vo colors. Paint, aniline colors, and spe 

cial inks can be used tor special ctfects 

Pertect eration of tape teeding and re 
vinding 1s Claimed as an important ele 


ment in turning Out quaiit jobs 


John McAdams & 
Knight 


Norwalk 


rmalion 


Sf 


Film, Liquid Chemicals for Prolype 
Ihree accessories for use with ProT y pe 

ProFilm 

ottice 11 


identical 


iachines have bee n announced 


f levelopment under normal 





imination, 1s said to have the 


i fp ) { 
M.A.N plate casting machine has horizontal box qualities of Prok aper It comes in 


nch x 5O0-foot and 17-inch x 25-foot sizes 
inital mat setting ume. The tully-auc New liquid chemicals are ProType De 
matics can handle up to four plates per veloper and ProType Rapid Fixer, The 
minute come in oz. and 1-qt. bottles for dilu 
These machines are the horizontal be tion with tap water. When diluted the 
type which forces molten metal unde: quart size makes one gallon, the smaller 
Static pressure into the mold parallel t ize one quart. These chemicals are avai 
the ribs. Pressure is effective until the le in Minimum quantities of one ca 
metal solidifies. Porosity is prevented | lor informatio Mergenthaler Lino 
om| lete expulsion tf air through sha type ¢ ) Ryerson St., Brooklyn N.Y 
low vents in the casting be footstick a 
le ring Carrier platforms travel by a conveyor system 
Che fully-automatic machines have ne 
verhead metal port. Instead, molten metal 
siphoned from a main pot reservoir t 
in intermediate heated chamber. Here it 
torced into the casting box under pressure 
f an inert gas, thus preventing oxidation 
In addition to the automatic and sem 
4utomatic plate casting and finishing ma 
hines, the new line of equipment in 
lud three sizes of hydraulic presses f 
laf and piastic me lding: flat and curve 
( cin machin i Straight edge tr 
mn nit i curved plat ha i 
chine wi iHtset press and narrow ] 
width web-fed rotogravure press Hi 
plans irts ana f 
Ment it se 
bor formaty R. Hoe & ¢ | 








Multicolor Silk Screen Press 
Utilizes Conveyor System 


A convey principle as utilized in 
perating the Automated” Multicol 
Silk Screen Press lade b American 
Automation, Inc An aut tic Stop me 
tion of the conveyor can be set to permit 
novement Of carrier plattorms in eithe 
Sims muleiy le ordet nder th cok 

screens 
Printin f th or other pe is ma 
terial is accomplished when the automat 
stop motion is set for single order mov 
nent, registering each printing area un 
ier SUCCESSIVE SCTCCHS 
bor printing paper ther hard 
tances, the automat preset tf 
vork in desired Multiple Movement 
rk This permits drying betore the next 
olor 1s printed and when required the 
se of the built-in infrared oven 
Automatic two-way squeegee actor 
an be adjusted to light or heavy pressure 
iccording tO job requirements 
By using the conveyor system, addi 
tional WOrr units can be placed upon th 
conveyor to receive the tirse color, When 
1] rhe lattorms ha passed under the 
olo creens. ever fourth unit will be 
finished print and can be removed and 
replaced by a new work unit. Changes 
the numbe f work units and printn 
screens are possi le to suit the jol 


Under normal operating conditions the 
nanufacturer claims this press will pro 
luce from 300 to 650 four-color prints 
per hour. The size of the standard mode 
is 4x17! feet. The platforms are mad 
of inch aluminum plate and are 18! 

O in size. Printing irface area covet 
| ] 

The entre operation of the press 1 
ontrolled through the use of pneumatic 
owe! The press adaptable to an 

enable surtace trom tissue thin pape 

the thickne ot ner 

/ formialior Ay ican Automa 


lack n. Chicago 4 


beneath screen automatic multicolor 


units 


on pres 
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Photos by William Richards 


Saber 54” power paper cutter with Auto-Spacer at Crewdson Printing Company, Chicago - 


Seybold 


AUTOMATIC POSITIONING 
of pile is more rapid and precise 
than ever before with improved 
Auto-Spacer Micromatic, six 
sided spacer bar is self-indexing 
Like many optional features, an 
Auto-Spacer can be added to 
your Saber later, if cutting re- 


quirements in your shop change 











Who says a paper cutter 


is not a production’ machine? 


Even though they can’t get along without one, some 
people in the graphic arts say that a paper cutter doesn’t 
“produce” or “manufacture” anything—like a printing 
press does, for instance. 

Well, may be 

But we’re hearing a different story from a fast-growing 
number of printers and binders. They’re the ones who 
operate the new Seybold Saber cutters. 

By doing a bigger volume of work than was possible 
more accurately, the Saber 
dramatizes the that a 
by cutting the costs of cutting 


before, and by doing it 


main way cutter can 


paper 
**produce”’ 

The Seybold Saber introduces a new concept in paper 
hydraulic clamp, its 


cutting. Its ‘“‘cushion-contact”’ 


improved cutting stroke, and its many other advanced 


features are delivering greater uniformity of cuts, and 
more cuts per hour 

All it can “produce” for you—is more net profits 

We build the Saber in three sizes: 41’, 47” and 54” 
Its big brothers, the all-hydraulic Seybolds, are built in 
65", 85” and Your 
sentative will gladly give you the complete details, Or 
write Harris-Seybold Company, 4510 East 71st Street, 


Cleveland 5, Ohio 


100” sizes Harris-Seybold repre- 
| 


HARRIS 


SEYBOLD CUTTERS 


Harris Presses + Seybold Cutters + Harris Litho Chemicals 
Special Products + Cottrell Presses + Platemaking Equipment 


+3 -& 4-10) Be) 
COMPANY 


Macey Collators 








“CUSTOMER'S CUT” is cleaner, smoother, steadier, comes 


from improved cutting stroke. Power is applied to the knife bar 
ahead of the knife edge. Cutting speed is uniform 


TOUGH, RUGGED Seybold construction gives plenty of muscle 


for heavy work. Saber has same heavy-duty design that has given 


Seybolds an average life of 33.6 years 








Elections of the Graphic Arts Institute of New England Inc were held at the annual meeting in 
Boston recently. Le ft to right, Addis W. Dempse y, Donovan & Sullivan Engrayv ng Co Boston, was 
elected assistant treasurer; Donald © Hagar, Rapid Service Press, Boston, treasurer; Luther M 
Child, Jr.. Cuneo Press of New England, Inc Cambridge, president, and Col, Howard S. Patterson 


ecretary. John Porter, Oxford Print, Medford, Mass vice-president not in the photograph 


GAZET 


DU COM 


A unique honor was bestowed when United States Congress awarded a medal to a foreign newspaper 


The Gazette, Montreal, Quebec, Con., in celebration of the 250th anniversary of Benjamin Franklin's 
birth. When Franklin came to Montreal in 1776 and discovered there was no printing press in the 

ty, he imported Fleury Mespret, a printer from Philadelphia, who became the founder of the poper 
( H. Peters (left), president of the paper, is receiving the medal from Hon. Herve J. L'Heureux 


Minister and Consul General of the U.S. at Montreal. At center Edgar Andrew Collard, the editor 


Here are the officers of the Printers League Section of the New York Employing Printers Association 


named at the Section’s 50th anniversary meeting recently. Left to right: Robert Davis, Davis, Delaney 
f treasurer; Charles Stuart, Barnes Printing Co., Inc., vice-president; Robert L. Sorg, Sorg Printing 
Co., Inc., president; NYEPA staffman Matthew A. Kelly, secretary. All were reelected except Mr 


Davis, who succeeded Eugene Kelley, Eilert Printing Co., Inc. There were 450 people at the event 
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Devoted to 
events associated with printing. Copy must reach 


timely items concerning men and 


editor by issue dote 


Direct Mail Association 
Stages Convention Oct. 1-3 


Phe 


15th of month preceding 


Direct Mail Advertising Associa 


tion's 49th annual convention, dated for 
Oct. 1-5 at Hotel Statler, New York Cit 
expected to roll up a new attendance 
record, “Vote tor direct mail” is the ay 
peal for nearly 000 members to cast 
ballots” forecasting attendance at a con 
vention whose | latform | lanks will 


cover all phases of direct mail advertising 


as today’s most widely used advertising 


DMAA president Joseph J. McGee, Jr 
who heads Old American Insurance Co 
Kansas City, 
planning groups. Steering commit 
Ted 


Journal of ¢ 


is ex-officio member of all 
parle \ 
Bihler, circulation 
New 
New 


circulation 


tee chairman 1s 
director 

York City 
Yorkers Bernard Auer, Time 
H. ¢ 


livision Manager 


ommerce, 
Serving with him are 
Henderson, direct mail 
McGraw-Hill Publish 
Lewis Kleid, president 
Edward N. Mayer, Jr., presi 
John McKenzi 


lirector of advertising, Standard & Poor 


manager 
ing Cx Lewis 
Kleid Co 
lent, James Gray, Inc 
Corp.; Max Sackheim, president, Maxwell 
Sackheim & Co., and Edith Walker 
Book-of-the-Month Club circulation 
Manager 

Reply-O Products Ce 


New York Cut heads the 


Richard Tirk 
committee 
which 1s readying an exhibition by more 


than 6O concerns of printing, paper, en 


velopes, artwork, and other equipment 
and services 

Winners of this yea Direct Mail 
Leaders contest will be announced on the 


Thess 


throughout the 


entries will be 


convention 


Gravure Forum Scheduled 


Gravure Technical Association, In 

ll Stag a torum on Oct : at Hotel 
SI in, Chicago. March ¢ is the time 
for the organizations 1 convention at 


1 Drake Hotel in Chicag 
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Silk Screen Product Fair 
Scheduled for Oct. 20-2) 


More than 5,000 members and guests 
of the Screen Process Printing Associa 
tion, International are preparing for their 
eighth annual convention at the Sherman 
Hotel, Chicago, Oct. 20-22. 

Robert H. Blundred, executive secre 
tary of the association, has placed on sale 
103 booths for the trade exhibit which 
will bring to members the latest develop 
ments in technical and mechanical pro 
cedures designed for greater efficiency and 
broader perspective on the shop level 

The product fair is another association 
device for exhibiting the industrywide 
products in which screen process has been 
utilized. Samples of jobs processed are be 
ing gathered from over 30 countries and 
will be displayed throughout the three 
day convention. A film will be run at 
scheduled intervals to illustrate the pro 
cedures involved in screen process as one 
of the graphic arts. Explanatory literature 
will be available for product fair visitors 
The fair is open to the public admission 
free 

Forums, clinics and special sessions are 
now being finalized in order to bring ad 
ditional information and know-how to 
the members. Entertainment and “after 
business” programs have been planned 

Members and guests will be required 
to register either before or during the 
convention. Only properly registered per 
sons will be admitted to the trade exhibit 
The theme of the convention is “A Caval 


cade of Progress 


PIA Convention Plans Under Way 
The 70th annual convention of Print 

ing Industry of America, Inc., will be held 

Oct. 28 to Nov 


year. The convention committee has been 


| in Los Angeles this 


Ralph Shepherd (left), vice-president of national 
Union Employers Section of PIA, and Sid James, 
president, Printing Industries Association, Inc., 


of Los Angeles, pose with Stephanie Libson, 


queen of the annual convention of Printing 
Industry of America, Inc., Oct. 30-Nov. 2 in LA 





chosen with George Rice IIL as general 
chairman. Plans tor production and dis 
tribution of promotional materials are 
under way and activities for the ladies 
have been scheduled. This is the first time 
in seven years for the convention to be 
held in Los Angeles 


Donald Neale Promoted at Monotype 

Donald H. Neale has been named ex 
ecutive vice-president of Lanston Mono 
type Machine Co., Philadelphia. He 
joined the company in 1953 as a division 
manager after serving American Type 


Founders for 14 years 





Linotype Supply Co. Moves, Expands 
Linotype Supply Co., Inc., said to be 
the oldest Linotype parts and rebuilding 
hrm in New York City, has moved into a 
building of its own at 8 Beach St. and is 
planning expansion in the new equipment 
field. The company has been appointed | 
S. distributor of British-made Goodhak 
guillotines and Goodhale joggers. It con 
tinues to make and sell Linsco liners, 
molds, parts and supplies for Linotype and 
Intertype machines while serving as agent 
for other printing equipment and acces 


sory Manufacturers 





Founded 1920 


BETTER APPEARANCE PLUS 


PERFECT PRESS PERFORMANCE 





Flint-Top Halftone Black No. 41200 


—-You Never Had it So Black! 


Howard Flint Ink Co. 
Gravure Letterpress »Lithographle *Plerographie 


ATLANTA CHICAGO 





CLEVELAND 
INDIANAPOLIS « LOS ANGELES « MINNEAPOLIS - NEW ORLEANS - NEW YORK + TULSA 


DENVER DETROIT HOUSTON 
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At the first 1956-57 R. & E. Council executive meeting in Washington, were Stevens, Minneapolis. Standing are J. L. Kronenberg, Boston; B. J. Taymans, 
(seated) C. L. Jewett, St. Paul; A. S. Holliday, Kutztown, Pa.; Helen Fisher, Washington; W. £. Griswold, New York City; K. R. Burchard, Pittsburgh; 
asst. to the managing director; G. H. Cornelius, Jr., Indianapolis; Dr. W. C L. N. Carmain, Pittsburgh; F. P. Hofferth, Cincinnati; W. T Flower, New 
York; R. H. Downie, Menasha, Wis.; J. H. Davis, Jr., Washington, D.C.; Lee 
Augustine, Cincinnati; M. S. Kantrowitz, Washington, and J. Homer Wink 


Walker, Williamsburg, Pa.; R. E. Rossell, R & E Council managing director; 
C. M. Flint, Boston; Felton Colwell, Minneapolis; W. R. Spiller, Cleveland; S$ 


F. Chernoble, New York City; E. J. Triebe, Kingsport, Tenn., and Gilbert ler, Columbus, Ohio. A highlight was report on committees by C. L. Jewett 


ten-month course of instruction 





Activity Programs, Committee Assignments — "1! Sn mont course of fasiructo 
Set Up by Research and Engineering Council 


The Research and Engineering Council 
of the Graphic Arts Industry has set up a 
program for carrying out its objectives 
more effectivel 

From Minnesota Mining & Manuta 
ruring’s ©. L. Jewett came a report that 
work could best be done by committees of 
interested and active individuals, and b 
making each group responsible for a defi 
nite area of industry interest. The execu 
tive committee approved this report 

Objectives are to survey industry needs 
ind collect, develop and disseminate ma 
terials, methods and equipment engineer 
ing data which will lead ultimately to pro 
luction of better printing products at 
lower cost 

Chairmen of committees named to deal 
with all materials, methods and equy 
ment necessary and essential in five fields 
ire as follows 

Composition—~Alan S$, Holliday. Prey 
aration of copy tor photographing and 
type forms. All operations from sketches 
layouts and copy to reproduction materials 
suitable for photographing, plating, of 
printing 

Photomechanics and platemaking Dr 
Marvin ©. Rogers. Preparation of plates 
cylinders, stencils as originals or dupli 
cates from copy suitable for photography 
type forms or original plates. Applies to 
commercial, newspaper, publication and 
specialty intagho printing; offset litho 
graphic, collotype, screen and flexographic 
processes, relief offset or letterpress 
single. or mulucolor printing on platen 
cylinder or rotary presses hand-, sheet- of 
web-fed 

Printing—Dr. William C. Walkers 
Same types of work as in preceding para 
graph. Applies not to composition, plates 
or stencils, but to screens, makeready, 
presswork, ink, stock, rollers, register 
tone control, et 

Binding and Finishing-—E., J. Triebe 


erations required in production of 


72 


commercial printing, newspapers, publi 
cations, books and forms 

Engineering and materials handlins 
C. M. Flint. All in-plant methods, mat 
rials and equipment necessary and essen 
| 


tial to support and maintain an efficient 


plant 


Southwest School of Printing 
Reports Elections and Progress 
William H. Egan, Egan Co., Dallas, has 
replaced David C. Leavell as president of 
the Southwest School of Printing in Dal 
las, Texas. New vice-presidents are E. M 
(Ted) Dealey 
of the Dallas Morning News, and Afton 


president and publisher 


Schulz, general manager of the Temp. 
Telegram. H. Ben Decherd, Jr., also of the 
Dallas Morning Neu was reclected se 
retary -treasurer 

In the past ycar a com] lete litho 


graphic department has been installed 


' 
ment have also been added to this non 


profit school owned and operated by the 


printing and publishing industry of the 


Southwest 


Electrotypers and Stereotypers 
Meet Sept. 5-8 at Lake Louise 

Chateau Lake Louise, Alberta, Canada, 
will be the scene of the 59th annual con 
vention of the International Association 
of Electrotypers & Stereotypers, Inc., Sept 

[wo of the speakers scheduled are A. A 
Polscher, McCann-Erickson, Inc., Detroit, 
who will talk on “Motivation Research 
for the Electrotyper” and A. H. (Bert) 
White of White & Gillespie Printing Ltd., 
Sydney, Australia. He will speak on the 
status of the industry in Australia 

There will be an exhibit of letterpress 
printing plates and a selt-advertising ex 
hibit. Convention delegates will consider 
proposals for a successor to A. P. Schloc 
vel, secretary-treasurer, whose resignation 


1 


will take effect Jan. | 


Newly-elected officers of the Southwest School of Printing (left to right), Afton Schulz, vice-president; 
Roy Cowan, director, and William H. Egan, president, look at some of the school’s equipment 
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How does label paper 


Keep towels fresh and lovely... 


indefinitely ? 


You might think the phrase “keep towels fresh 
and lovely ... indefinitely” is a big assignment for 
a little label. It isn’t. 


To prove our point we cite the case of the country’s 
leading towel manufacturer. 


His problem, briefly, was to give the shopper 
proper directions for laundering his towels. Clutter- 
ing the handsome design of the label with detailed 
laundering instruction was out of the question. 


We suggested he use our famous M-J 534 Peelable 
Gumming. The handsome label design was printed 
on the coated side. One line of 6 pt. type was added 
at the bottom of the label. It read, “To keep these 
towels fresh and lovely, follow laundering directions 
on reverse side’, On the gummed side, the launder- 
ing directions were printed in detail. 


The housewife peels off the label. The adhesive 
leaves no gum on the towel, no stain. She reads the 
laundering directions and knows just how to keep 
her towels fresh and lovely . . . indefinitely. 


Since using this peelable label, the towel manu- 
facturer has received compliments on the laundering 
qualities of his towels. He is performing a valuable 
service for both himself and the consumer. And, 
needless to say, M-J benefited, too. Millions of 
towels require millions of labels. 


The Sign of The Most Complete Label Line! ... 





Your labeling problem may have noth 
ing to do with towels. However, it does 
have to do with label paper. 


You know from experience that a 
label is no better than the paper on 
which it’s printed. McLaurin-Angier 
offers you over 100 years of experience 
gumming and coating paper, plus the 
most complete line of label papers in 
the country. 


Whatever your label problem in print 
ing or packaying, we welcome the chal 
lenge to meet it and solve it. 


It’s true. A label is no better than the 
paper on which it’s printed. 


Specify M-J label paper and you start 
with the best! 


McLAURIN-ANGIER COMPANY 
HEADQUARTERS: Needham Heights 94, Mass 
MILLS: Brookfield, Ware and Framingham, Mass; Homer, La, 
OFFICES: New York, Chic ago, Cincinnati, Los Angeles 
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LABEL PAPERS 


50 YEARS IN AMERICA 


100 YEARS OF EXPERIENCE 








M-J WARETONE e@ 
M-J Self-Adhesive DRY-STIK e 


M-J Instantaneous & Delayed Action HEAT SEAL @ 
M-J OLD TAVERN e 


73 








M-J PLATED 
M-J Guaranteed FLAT GUMMED 











Talking shop during typography clinic of Southern Illinois University, Carbondale, are Robert R 
Bliss, Montgomery News, Hillsboro; Francis Modlin, SIU assistant professor of printing; Robert W 
Evans, Times-Leader, Mcleansboro; Ralph Moore, Intertype Corp. representative, Decatur; Charles 


Cox, News, Altamont; and Donald Hileman, who is associate professor of journalism at the University 


€5 


Nathan Lipton, Berman-Lipton Co., third from left, receives congratulations as new president of the 


| \ 


Printing Industry of Atlanta, Inc. He succeeded J. O. Bowen, Jr., of Bowen Press, second from left 


On extreme left, George Longino, Jr of Longino & Porter, Inc new vice-president and, on far 


right, Mark ¢ Pope, Ill, Williams Printing Co., newly elected treasurer, also offer their approval 
Clarence L. Jordan (center), chairman of the 250th anniversary committee for the Franklin Institute, 
presents one of 71 medals authorized by Congress to commemorate Benjamin Franklin's birth 250 
years ago to Benjamin Franklin James, chairman of the board of Franklin Printing Co., Philadelphia, 


ovigrowth of Franklin's original shop in 1728. John S. Williams, president of the company, looks on 


ESMA and ESMRI Convene, 
Name New Officers for Year 


Engraved Stationery Manufacturers As 
sociation and Engraved Stationery Manu 
facturers Research Institute staged their 
annual parleys June 
24-28 at Blaney 
Park Resort, Mich 
New ESMA presi 
dent is Harold D 
Woodbury, Wood 
bury & Co., Wor 
cester, Mass. Su 
ceeding him as first 
vice-president is 
Harry L. Nuss 
meier of Nuss Harold D. Woodbury 
meier Engraving 
Co., Evansville, Ind. Former secretary 


Arthur W 


Nussmeier's second vice-presidential du 


Fowler has taken over Mr 


ties. Louis B. Lehman of Lehman Broth 
ers, New Haven, Conn., was elected sec 
retary. Horace L. Richardson, Brewood, 
Inc Washington, DA 
treasurer 

Mrs. Mary H 
manager of ESMA headquarters in Wash 
Bresnahan is general 


continues as 
Thornton was renamed 


ington John A 
counsel 
Reelected ESMRI othcers are Louis B 
Arthur W 
vice-president; Herbert B. Motsinger, 


Lehman, president Fowler, 


Jenner Co., Louisville, treasurer, and John 
A. Bresnahan, secretar Charles J. Peck 
heads the renamed technical committee 

Brainstorming sessions developed proj 
ects for action by ESMA members and 
committees. Speakers included Mr. Wood 
bury, Mr. Myers, and William Gove of 
EMC Recordings Corp., St. Paul 

Slated for further study is a suggestion 
that a permanent traveling exhibit of en 
graving and engraved specimens be con 
sidered as a project for the Committee on 
Advertising and Sales 

Next year's conventions of the two 
groups will be held at French Lick-Shera 
ton Hotel, French Lick Springs, Ind 


James Nussmeier, Nussmeier Engraving Co 
Evansville, Ind., puts Cronite Cup given by the 
Engraved Stationery Manufacturers Association 
for the best engraved letterhead of the year in 
the U.S. back on the shelf second year in a 


row for prize-winning Empire Stone Co. entry 
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Hans, the hero of Haariem 


Little Hans hadn't studied his lessons in soi! erosion for 
nothing! This situation was serious—might have meant 
the herring taking over his village. It called for fast finger- 
work. Hans gave it all he had—which was enough ‘tl 


help could arrive. 


..- AND NOW 
Your commercial Platemaker 


He's good at tackling problems, too . . . like developing 
uniform consistency in rubber printing plates to fit your 
particular printing problems. After all, skill and experi- 
ence are his stock in trade. He may be able to save you 
money. We'll be glad to send you the name of the com- 


mercial platemaker located in your area. 


“First in the Industry” 





Materials and methods 
for better printing from 
resilient plates 


PRODUCTS, INC. 


132 Humbolids $1, Rochester 10, N 
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Elmer G. Voigt Awarded 
Harry J. Friedman Medal 


Elmer G. Voigt, chairman of the board 
of Western Printing & Lithographing Co 
and president of the Education Council of 
the Graphic Arts Industry, is this year's 
J. Friedman Meda! 


for distinguished service to graphic arts 


recipient of the Harr 


education. He received the medal from 
William H. Friedman, Carey Press Cory 
luring graduation exercises of the High 
School Departement, New York School of 
Printing 

Mr. Voigt’s association with Western 
Printing & Lithographing in Racine 
Wis., runs back to 1910, three years after 
its founding. He started as a bookbinder 
and became bindery foreman, plant su 
perintendent, general superintendent 
vice-president, and then board chairman 
He was active in the United Typothetae of 
America, founded and endowed the Mil 
waukee-Racine Craftsmen’'s Library, and 
helped to set up the Western Technical 
Institute, which is rated as an outstanding 
school of printing. He was one of the 
founders of the Education Council of the 
Graphic Arts Industry 

Mr. Voigt is a past president of the In 
ternational Association of Printing House 
Craftsmen and a past-president of the 
Milwaukee-Racine club. He has been ac 
tive in Printing Industry of America com 


mittee work 


Photon Appoints Vice-President 
To Extend Use of Machines 

William Baumrucker, Jr. has been ay 
pointed vice-president of Photon, Inc 
Cambridge, Mass. He is currently business 
manager of the 
Boston Herald 
Traveler Cory 
where he estab 
lished the first com 
plete metropolitan 
newspaper installa 
tion of the new 
Dow-ANPA high 
speed Magnesium 


etching process. He 





advo ates the use of 


W. Baumrucker, Jr 


modern scientific 

and technological developments in th 
newspaper industry and is considered an 
authority on newspaper and graphic arts 
production and management problems 

Mr. Baumrucker has been active in the 
Institute of Newspaper Operations, the 
Research and Engineering Council of the 
Graphic Arts Industry, Inc., and in the 
Graphic Arts Research Foundation, Inc 
which sponsored the development of the 
Photon 

His main endeavor in his new position 
will be to increase the production and 
utilization of the Photon trom the seven 
machine Ss curre nely in use to all arcas ¢ f 


the printing and publishing industr 
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Kenneth Finlay (right), new chairman of Graphic 


Arts Association of Connecticut, receives govel 
from Edward Davidson, Davidson & McKirdy Co 


Finlay Elected Chairman of 
Connecticut Graphic Arts Group 
Kenneth W. Finlay of Finlay Brothers 
Co., Hartford, was clected chairman of 
the Graphic Arts Association of Connect 
icut at the annual meeting recently 
George W. Tule of T. B. Simonds, Inc 
Hartford, was elected vice-chairman and 
Denis F. Farnell, Watson Cheney Photo 
engraving Co., Wethersfield, treasurer 
Highlight of the meeting was an exhibi 
tion of prize-winning entries of the Print 
ing Industry of America’s self-advertising 


contest 


Printing Ink Makers Elect 
F. $. Weymouth President 


Fred S. Weymouth has been elected 
1956-1957 president of the National As 
sociation of Printing Ink Makers. He is a 

widely recognized 
authority on the 
technology of ink 
and ink-to-paper 
relations His 
Festing Printabil 
ity Of Paper with 
Ink,” published 16 
years ago, is still 
rate d as a basic 
work on that sub 


ject Mr W ©) 


mouth majored in 


Fred S. Weymouth 


chemistry at the University of Cincinnati 
and is a graduate of Harvard Graduat 
School of Business Administration. He 
joined Interchemical Corp, as a chemist 
in its Cincinnati plant and in 1937 was 
transferred to Chicago, where he becam« 
successively director of research, assistant 
factory Manager, and factory manager 

He moved to New York in 1951 to 
take over his current duties as vice-presi 
dent of the company's Printing Ink Divi 
sion. He has been vice-president of the 


NAPIM and the National Printing Ink 


Research Institute, Lehigh, Pa 


Keller Company Changes Status 

The George R. Keller Co. of Charlotte 
N.C., is now operating as a branch of 
George R. Keller, Inc., Washington, D.( 


Fall Changes Announced 
In Carnegie Curriculum 


The Carnegie School of Printing Man 





agement, first in this country to offer col 
lege graphic arts instruction leading to an 
academic degree, has announced new cur 
ricular features designed to provide pro 
fessional education for all phases of print 
ing and allied industries. New features 
effective with the coming fall semester are 
as follows 

Revision of four-year basic manage 
ment option. Open to applicants who have 
completed four-year high school pro 
grams, including balanced knowledge of 
English, science, mathematics and lan 
Ruage arts 

Revised two-year management option 
Formerly for college graduates only. Now 
for college graduates and students who 
transfer from another college or univer 
sity at the end of the junior year with a 
B” scholastic average 

Four-year graphic arts technical option 
Open to qualified high school students 
who demonstrate special aptitude in 
science and mathematics. This program 
will combine study of graphic arts proc 
esses with science and elements of engi 
neering technology. Demand for grad 
uates thus trained is shown by employers 
seeking applicants for positions requiring 
ability to work in areas of technological 
advancement of processes 

Four-year graphic arts design option 
Open to students who demonstrate special 
aptitude for design. This option will com 
bine an understanding of processes with 
courses in typography, drawing, painting, 
and pictorial design as applied in creative 
planning and product development 

With the introduction of this greater 
variety of | rograms, ¢ arnegic expec ts that 
the number of men and women admitted 
can be increased by 100 per cent this com 
ing fall and 200 per cent in the fall of 
19 


Arthur Hatch Elected President 
Of Strong Electric Corporation 

The Strong Electric Corp. of Toledo, 
Q., manufacturer of arc lamps for the 
graphic arts industry, slide projectors, and 
various types of in 
dustrial lights, has 
announced the elec 
tion of Arthur J 
Hatch as company 
president and 
member of the 
board of directors 

Mr. Hatch start 
ed on the engineer 


ing staff in 193° 





He iS a im mber ot 
the Technical As 


sociation of the Graph 


Arthur J. Hatch 


Arts and active in 


television, Motion picture, and adverusing 
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WHAT THESE 


>+° LATEST ADVANCEMENTS 


in CHALLENGE PAPER DRILLS 
MEAN TO YOU! 







Why struggle along with an old style Paper Drill 






that is probably inadequate and costly for you 


requirements? For only a few dollars a month 






you can modernize your facilities with a new, 






up-to-date Challenge Paper Drill designed 






to increase your profit opportunities. For example 






the latest EK and EKH Challenge models offer 






you these advantages: 





TRADE-MARK ® 





ALL PRINCIPAL CITIES 





DEALERS IN 














This shows sumples of some of 
the wide variety of slitting, slot 
tlhe, U-openings and cornering 
for loose leaf forme, indexing and 
novelties that can be produced 
on Challenge VPaper Driltl« 


















AUTOMATIC TRIP GAGE—re- FIXED STOP GAGE —guarantees HEAVY DUTY DRILLING AND 








leases side guide latch auto- absolute re-register duplication SLOTTING ATTACHMENTS — you 
matically . . . permits operator of holes—on frequently repeated can drill and slot in one opera 
to drill with speed and accuracy, jobs. Interchangeable with re- tion and handle many types of 
keeping both hands on_ stock movable stops . . . eliminates bindery requirements, Challenge 
until all holes are drilled. resetting of stops. Fixed stop cornering attachment brings ef- 

guide bars are available from ficient cornering within range of 
IMPROVED HOLD DOWN CLAMP the standard 3-hole setting to as every shop. Challenge also offers 


many holes as desired. hole spacing as close as 4%” ... 


—applies correct, uniform pres- vin - ge} 
ng teri pe — atom ability to take a full 2” lift 


sure automatically . . . compres- ; 
ses paper into a firm, neat stack A new Challenge Paper Drill hardened tool steel hollow drills, 
; facilitates faster, cooler should most certainly be con- GS OS GS 6S GE GP OS OS OS OS GG Gs Gs 
drilling. sidered ... today ... as an BH The Challenge Machinery Company 
investment in a profitable, ex- é Grand Haven, Michigan 
ELECTRO-VACUUM CHIP DISPOSAL panding field. Challenge offers Please send complete information on 
whisks residue automatically a full range of paper drilling a C) Paper Drills () Paper Cutters 
into side container and away machines to take care of your # ale ‘ ae 
from base mechanism. Especially every drilling need from 200 to ‘ | Proof Presses Hi-Speed Quoin 
useful for slotting and round 2,000,000 holes a day. Send for I would like your dealer representative 
cornering. complete information. Bite call. 
a NAME POSITION 
THE CHALLENGE MACHINERY COMPANY B COMPANY 
Office, Factories, Showroom: GRAND HAVEN, MICHIGAN 90-102 Fy ADDRESS 








THE GRAPHIC ARTS 


IN WASHINGTON 





Compiled and Edited by L. H. (Hal) Allen, Eastern Editor, The Inland Printer 


1955 Printing and Paper Sales 
Up, According to FTC and SEC 

Sales and earnings of manufacturing 
corporations for the full year 1955 
reached record levels, according to a joint 
report from the Federal Trade Commis 
sion and the Securities and Exchange 
Commission. Sales hit $278.4 billion, 12 
per cent above the 1954 total. Profits after 
54.8 per cent to $15.1 billion 
Where did printing and paper fit in 


taxcs rom 


this picture? They are in the nondurabl« 
goods class, Over-all sales for such manu 
facturers were $1 46.402 million, up eight 
per cent, After taxes profits, rising 25 per 
cent, came to $7.012 million 

For printing and publishing, except 
newspapers, sales were $5.848 million, a 
gain of seven per cent, close to the over-all 
increase, Profits after taxes were $211 
million, up 15 per cent but ten points 
under the over-all gain 

Sales by paper and paper products man 
ufacturers amounted to $9.847 million, a 
16 per cent rise compared with eight per 
cent for all nondurable goods producers 
After taxes earnings of $604 million 
were up 26 per cent, one point above che 
over-all figure 

The report lists 11 industries in the 
nondurable bracket. Printing and publish 
ing, except newspapers, ranks seventh in 
the percentage gain column, and ninth on 
the after-taxes profit change side. Printing 
and allied products came home third in 
the sales increase derby and ranked 
seventh in the profits race. Printers may 
also be interested in these figures for 
comparative purposes 

Sales for durable goods industries were 
up 16 per cent while profits after taxes 
climbed 43 per cent 

Out of the $278.4 billion sales by all 
manufacturing corporations came $250 
billion for costs and other expenses, leav 
ing net operating profit of $27.7 billion 
compared with $20.5 billion for 1954 
and $24.0 billion for 1953, That $27 
billion for 1955 was 9 
Earnings retained after paying Federal in 


per cent of sales 


come taxes and cash dividends were, in 
terms of billions, $5.7 in 1954, $5.3 in 
1954 and $8.4 in 1955. After taxes profits 
per dollar of sales were, in the same order, 
1.43 cents, 4.5 and 5.4 cents 


M. F. Beck President of ESSA 
Electrotypers & Stereotypers Associa 
tion of New York has advanced Mark I 
Beck, Atlantic Electrotype & Stereotype 
Co., from vice-president to president 
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1954 Census Shows Commercial 
Printing Up 47 Per Cent Since 1947 

Preliminary figures from the Federal 
Census of Manufacturers for 1954 show 
that the value of commercial printing net 
shipments (net sales including letterpress 
and gravure) was $2,215,000,000 com 
pared with $1,509,850,000 in 1947, an 
increase Of 47 per cent 

Lithographic net shipments rose 98 per 
cent from $487,6434,000 to $930 million 
It may be assumed that lithography shared 
in the greeting card net shipment increase 
of 67 per cent from $124,856,000 to 
$207 million 

Typesetting (trade and advertising ty 
pography ) net sales were $81,034,000 in 
1947 and $120 million in 1954, a 48 
per cent gain. Value added by this branch 
of the industry was $67 million in 1947 
and $106 million in 1954, a climb of 58 
per cent 

During the same seven-year period, 
commercial printing employment rose 
from 192,000 to 200,000, This was a 4.1 
per cent increase compared with a 46 per 
cent lithographic employment jump from 
52,000 to 76,000. The number of em 
ployees turning out greeting cards in 
1954 was 21,000, up 3,000 or 1.4 per 
cent. Typesetting employment increased 
27 per cent from 11,000 to 14,000 

Detailed figures for the printing and 
publishing industries are coming later this 
year from the Bureau of the Census. The 
preliminary report, priced at 20 cents, is 
available from Department of Commerce 
Field Othces or from the Bureau of the 
Census, Washington 25, D.C. 


Blattenberger Sees No Price Jumps 
In Printing Despite Wage Increase 
Public Printer Raymond Blattenberger 
has notified heads of Federal departments 
that he foresees no increase in labor 
charges for public printing despite wage 
hikes being given to printing trades work 
ers in the Government Printing Office 
The five per cent reduction he made in 
1954, firse cutback in 20 years, still stands 
He relies on more efficiency and improved 
equipment to absorb pay increases from 
two and one-quarter to nine per cent 
Amounts are determined in parleys be 
tween the Public Printer and representa 
tives of crafts with ten or more employees 
in GPO service. Raises are based on the 
weighted average scale paid in 25 leading 
cities, or on the District of Columbia 


commercial scale, whichever is higher 


NSC Printing Section Will 
Aid in Safety Inventory 


At the two-day meeting of the execu- 
tive committee of the Printing & Pub 
lishing Section of the National Safety 
Council, held at the Government Printing 
Office, Washington, May 17-18, members 
voted to participate in a safety inventory. 
Miss Lillian Stemp, Whiting, Ind., is 
general chairman of the section 

The purpose of the inventory is to de- 





termine prevailing safety techniques and 
procedures, new wrinkles and ideas and 
the cross-section opinion of the members 
of the section 

The Washington meeting included a 
tour of the GPO and an inspection of a 

sensing guard” installation on an upright 
hot stamping press. The safety control 
broadcasts a protective radio-wave screen 
around dangerous work areas. 

If a person's hand or finger penetrates 
the screen, the radio-wave reacts, instantly 
actuating relays which cause the machine 
to stop by releasing the clutch and apply 
ing the brake. The device has been work- 
ing satisfactorily for a number of months. 

Dr. Gradie R. Rowntree, member-at 
large, reported that the Occupational 
Health Insticute, Inc., 6 E. 39th St., New 
York, 16, provides a free service to graph- 
ic arts plants which includes a survey to 
determine whether or not the plants com 
ply with established standards for medical 
service in industry 

Peter J. Bernard, chairman of solvents 
project for the section, displayed a news 
clipping which reported that a bindery 
was closed down in New York for failing 
to meet the fire department's require 
ments. Robert E. Rossell, managing direc 
tor of the Research and Engineering 
Council of the Graphic Arts Industry, re 
viewed the progress the R. & E. commit 
tee is making with its solvents 

The second draft of the proposed data 
sheet on three-knife flat-bed trimmers was 
reviewed, The proposed data sheet on skid 
piling practices is being held up tem- 
porarily until additional information can 


be obtained. 


Stereotype, Pressroom Seminar 
For Management Aug. 20-24 

The Institute of Newspaper Opera 
tions, Inc., will sponsor a seminar Aug 
20-24 at the Drake Hotel, Chicago. This 
will be the first time for a stereotype 
program to be combined with a press 
seminar 

The seminar is intended for newspaper 
staff and management personnel who 
have not been trained in the pressroom. 
Technical information on stereotyping 
will occupy the first two days. Rotary press 
design, web control, and control during 
the production run will be some of the 
topics of the last three days devoted to 


the pressroom 
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American Inks 
Fuchs & Lang Inks 
Eagle Inks 
Kelly Inks 
Morrill Inks 


Chemical Color 
& Supply Inks 


Sigmund Ullman Inks 


Name your ink problem... GPI can solve it. . . because GPI 
makes 7 brands to choose from in recommending the best ink 
in the business for you. Because GPI makes ink for every pur- 
pose, you can call just one number—GPI’s number —and get 


help on an infinite variety of ink problems. 
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Financing Procedures Require Proper Information 


Concluded from page 

without borrowers ever made a profit 
Realization of this removed any hesitancy 
on our part from asking our bank trom 
the very beginning for loans. We actually 
felt we were doing them a favor by bor 
rowing the funds 

What does our banker get in the wa 
of information about our company, its 
policies, its growth and its plans for still 
further expansion’ Each month the bank 


president receives our balance sheet and 
operating statement. It is designed so 
that PIA ratios for plants our size in the 
8 per cent or over profit group are typed 
into adjoining columns 

He periodically examines our 9-H 
sheet, which our plant carries through to 
the very last line, showing over- and 
under-recovery of departmental costs. In 
cidentally, he is tremendously impressed 


by PIA’s accounting and cost-finding pro 





cedures and the fact that our plant uses 
costs in determining selling prices 

He also receives each month our own 
ratios for credit measurement, again with 
filled-in comparisons with figures taken 
for our group from PIA Ratio Studies 

While not on our board, he is ap 
prised at least twice each month of our 
sales and production figure, not, of 
course, in detail, but highlights which he 
will recall when examining our month 
end financial statements 

Being in close touch with the execu- 


tives of many of our local accounts, he 
is aware of customer acceptance of Bodine 
Printing Company's products; and he 
knows from occasionally forwarded sales 
analysis information where out-of-town 
business is coming from, and how much 
we are spending to develop new accounts. 

He frequently looks over our accounts 
receivable list, which is dated as to length 


things are | 4 


DIFFERENT today 
| is Se EET 


of indebtedness for each separate account. 
wont pte hb We feel that our bank is in many re 


spects just another department of our 
business. Many times we have let our 


ambitions saleswise and productionwise 
overrule this department's cautious atti 
tude. Many more times, however, we have 
respected the fact that our banker has had 





experience in dealing with many different 
types of industries and is advising us 





based on this very valuable experience 

In order to establish a line of credit 
with one of your local banks, I would 
Take 


D/ like to emphasize just one point 
. your banker into your complete confi 





dence. Give him the facts about your 

business insofar as sales and production 

J expansion plans are concerned. Above all, 

4 j give him your profit and loss and oper 


ating statements, monthly if possible. Let 
...and so is LIGHT! 


So don't be satisfied with the old bouncing, 
sputtering are lamp which varied 
constantly in intensity and color 






him see how you stack up against the rest 
of our great industry by presenting him 
with your ratios for credit measurement 
reports with comparisons from PIA’s 
Ratio Studies 





Get the facts on the nuAre line of 

ni-Live Arc Lamps. They are steady Believe me, you'll not only impress 

burning, inexpensive to operate and the him 
cost is less than the old conventional 
type are lamps 


you'll get the money! 


Luther R. Hanna Dies at 74 


Luther R. Hanna, vice-president and 
director of Philip Hano Co., Holyoke, 
Mass., manufacturer of snap-out and con 


The ni-tire line have a newly developed 
and patented control 


Yes things are different today, especially 
in are lamps, so find out at once how 
you can speed up your production and 


reduce your costs. tinuous forms, died recently at the age of 


’4. He was with the company 17 years 


Contact your dealer 


He managed the dealer department and 
or write for bulletin 600AI 8 . aes . 


for the past two years served in a consult 
COMPANY, INC. 
General Office and Factory: 
624 S. Western Ave., Chicago 12, ti. 


Ings Capacity 





Canadian Graphic Arts Meeting 


The Canadian Graphic Arts Associa 


Costern Sales and Service: 215 Fourth Avenue, New York, N.Y. 


tion will hold its 18th annual convention 
in Niagara Falls, Ont., at the Sheraton 
Brock Hotel Sept. 20-22 
cover loyalty to the firm and union, labor 


Topics will 


relations, developing management skills, 
and printed matter coming into Canada 
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Super 


English Finish * 





On this proof press in New York 
and Penn’‘s Lock Haven mills, Ed 
Renner tests penetration, show- 
through, and resistance to picking 
of certain letterpress papers. 


THE PROOF IS IN THE PRINTING 


Because hundreds of presses, large and small, 
consume more than 1,000,000 Ibs. of New 
York and Penn paper every day, printability 
has been a watchword at New York and Penn 
for decades. 

That’s why testing is painstakingly careful 
at every stage. Printability is tested not just 
on the small proof press shown here. Local 
full-scale printing facilities are used to prove 
new papers under actual working conditions, 
long before they are ready for sale. 

New York and Penn paper standards 


laboratories operate day and night to check 
opacity, pick, bursting strength, density, 
brightness, smoothness, and every other crit- 
ical factor. 

The result is a family of great papers that 
are setting standards for smoothness and 
printability in plant after plant. 

But you be the judge. Write today for the 
full New York and Penn story, and the name 
of our nearest distributor. New York & 
Pennsylvania Co., 230 Park Ave., New 
York 17, N. Y. 


New York and Penn 


Kile GH Fegoer lanl actu 60g 


Eggshell * English Finish Litho * Offset 


Music * Bond * Tablet * Duplicator * 


Mimeograph 





Drawing 











re 
plaque from C. E. Johnston, president, Graphic 


Flaherty receives o Beta Alpha Gamma 


Arts Industry, inc., at board directors meeting 


Typographers Meet in Colorado 
Typographical 
98th convention is dated for Sept. 8-14 in 
Colorado Springs Union No. 82 
host with Denver Local No, 49 
western style enter 


International Union's 
Local 
will be 
participating in the 
tainment program. Business sessions will 
be held in Colorado Springs Municipal 
ITU 
will supervise a display of new printing 
processes at Hotel Antlers. Sept. 9 is the 


Auditorium Bureau of Education 


Union Printers Home 64th anniversary 


Graphic Arts Industry Board 
Holds Meeting in Minneapolis 

The board of directors of the Graphic 
Arts Industry, Inc., held its annual meet 
ing in Minneapolis recently. A new con 
tract with the general manager and vice- 
president, Paul J. Ocken, to run through 
July 41, 1962, was agreed upon. 

At the meeting of the board of direc 
tors of the Graphic Arts Educational 
Foundation, Inc., T. E. Flaherty received 
a membership plaque in Beta Alpha 
Gamma, an honorary management engi- 
neering society, on the occasion of his 
management of 


reuurement from active 


Knight Printing Co., Fargo, N.D. 


Downey, Printing Consultant, Dies 
Leonard S. Downey, who died on June 
24 in his home at Woodbridge, Conn., 
was a past president of New York Em 
ploying Printers Association and had been 
active in the New York printing industry 
for 50 years. Since 1940 he had headed 
Downey & Associates, printing consultant 


Nekoosa-Edwards Plans Expansion 
Nekoosa-Edwards Paper Co., Port Ed 
wards, Wis., has announced a two-year 
expansion program for the Nekoosa mill 
$13.5-million. A 


new paper machine and other equipment 


costing approximately 


will be installed and improvements will 
be made. Plans are also being made for 


modernizing the Port Edwards mill 





BASIS | 7x22 








LIGHTWEIGHT — OPAQUE 


DESIGNED FOR LETTERPRESS, 
MULTILITH and OFFSET PRINT- 
ING of FORMS, BROADSIDES and 
JOBS WHERE QUALITY COUNTS 


STOCKED IN STANDARD WRITING SIZES 
IN WHITE AND SIX COLORS BY 
ING PAPER MERCHANTS EVERYWHERE 


FLETCHER 
| 


PAPER 


LEAD 


COMPANY 


ALPENA, MICHIGAN 
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CONVENTIONS 


WHAT - WHERE - WHEN 





AUGUST 

Southern Newspaper Publishers’ Assn, (Eastern 

Div mechanical conference, Dinkler-Plaza Ho 
tel, Atlanta, Ga., Aug. 19-21 

Mail Advertising Service Assn 

annual convention, Drake Hotel 


14.9% 


International 
Chicago, Aug 


SEPTEMBER 
International Assn. of Electrotypers and Stereo 


Chateau Lake 


Louise 


typers, annual convention 
Lake Louise, Alberta, Canada, Sept. 5-8 
International Typographical Union, annual 


convention, Hotel Antlers and Municipal Audito 
rium, Colorado Springs, Colo., Sept. 8-14 

Packaging Institute Assn., annual forum, Stat 
ler Hotel, Cleveland, Sept, 10-12 

Packaging Machinery and Materials Exposition 
Public Auditorium, Cleveland, Sept. 11-14 

Pacific Newspaper Mechanical Conference, Bilt 
Los Angeles, Sept. 14-16 
Trade Assn fall 


more Hotel 


National Paper convention 


and exhibition, Conrad Hilton Hotel, Chicago 
Sept. 17.19 
Advertising LTypographers Assn. of America 


annual convention, Forest Hills Hotel, Franconia 
N.H., Sept. 19-22 
National Assn 


Hotel Commodore, New 


of Photo-Lithographers, annual 
convention York, Sept 
19.22 

Canadian Graphic Arts Assn 
Hotel, Niagara Falls, Ont 


annual conven 

tion, Sheraton. Brock 

Can,, Sept. 20-22 
Advertising Specialty National Assn 


Chicago, Sept, 22-25 


Palmer 
House 
Printing Pressmen & Assistants 
Philadelphia 


International 


Union, quadrennial convention 
Sept, 24-28 
Greeting Card Assn 


Roosevelt, New York 


Hotel 


annual convention 


September 26-27 


OCTOBER 

Direct Mail Advertising Assn 
tion, Statler Hotel, New York, Oct. 1-5 

annual con 


innual conven 


Photoengravers’ Assn 
Statler Hotel, Detroit, Oct 
lypographic Composition Assn 


Royal York Hotel 


American 
vention 8-10 

International 
annual convention Toronto 
Oct. 10-14 

Book Manufacturers Institute, annual conven 
tion, The Greenbrier, White Sulphur Springs, W 
Va, Oct. 11-13% 

National Metal Decorators Assn 
vention, Chalfonte- Haddon Hall 
N.J., Oct. 15-17 

Audit Bureau of Circulations 
Drake Hotel, Chicago, Oct, 18-19 

New England Newspaper Mechanical Confer 
ence, Statler Hotel, Boston, Oct, 20-21 


annual con 
Atlantic City 


innual meeting 


Printing Assn International 


Hotel Sherman, Chicago, Oct 


Screen Process 
mnual convention 
").99 


National Safety Council Printing and Publish 


ing Section, annual conference, Conrad Hilton 
Hotel, Chicago, October 24-25 

Gravure Lechnical Assn., one day forum, Hotel 
Sherman, Chicago, Oct 

Graphic Arts Trade Assn. Executives, annual 


convention, Biltmore Hotel, Los Angeles, Oct 
4} .2" 
Printing Industry of America, annual conven 
tion, Statler Hotel, Los Angeles, Oct. 28-Nov. 1 
National Fquipment Assn 
convention, Statler Hotel, Los Angeles, Oct, 30-51 
Manufacturers Assn. of America, an 


Plaza Hotel, New York, Oct. $1 


Printing annual 


Envelope 
nual convention 


Nov 


Plymouth Printing Moves to N. J. 
Plymouth Printing Co., Inc., has moved 
from New York City to its 
building in Cranford, N.J. Letterpress and 
offset work is now done on one floor. Jack 


own new 


Auerbach, president, plans to add a plate- 
making department 
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5, | : y | 
< they're all going letterpress...they're going all HEIDELBERG! 


are leading the way throughout 


\ | ? j | the world in quality and quantity 
py () ‘4 letterpress production... 
| from Pittsburgh to Paris... 
B L © from Chicago to Cairo, printers 
i 


with Heidelberg cylinders 


are installing Heidelberg platens... 





and the Heidelberg platen 

t 1f |} . printers are working 

= ; up to Heidelberg cylinders. 
It's all Heidelberg... with over 


L t Vy 70,000 in operation today! 


f J J i HEIDELBERG SALES AND SERVICE 
4 g ° 73-45 Woodhaven Boulevard, 
f Glendale 27, Long Isiand, New York 
TWining 6-5500 
{ wx j 118 East 12th Street, 
Los Angeles 15, California 
od £ Richmond 9.6245 
” an ) 

« } 6319 Eppes Street, P.O. Box 12301, 
Houston 17, Texas 
tis Mission 9-1261 


JOIN THE PARADE... write or call WALT Mlatiaadade 








NEW YORK * LOS ANGELES * HOUSTON * COLUMBUS « CHICAGO * KANSAS CITY * MINNEAPOLIS * SALT LAKE CITY * DENVER * ATLANTA ® PORTLAND « SAN FRANCISCO + SEATTLE 
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Model 0211 
php. 3.8 <f.m hp, 1.3 ¢4.m 


Model 0521 


1 


*0321 similar in appecrance 
Vhp,22¢4.m 


2 New Types (3 models) 


of GAST 


ta 
rn, 


AIR PUMPS 


offer 10 advantages on 
Graphic Arts’ Equipment 


| Latest type (; | 
Form ( 
. More compact than any 


motors 


pump ot equal capacity 
Total weight reduced V4 
cuts shipping costs 

i. Motor mounting time and 
labor eliminated 
Simple trouble-free 
rotary-vane design 

6. Vanes take up their own 
wear automatically 
Positive displacement 
pulse less air delive ry 

s Improved appearance 
smoother exterior 

9, Dependable tor 
original equipment 

10. Forced air fan cooling 
on Models 0321 & 0521 


Write tor New 


6 and P-356 


Vanutacturers 


Bulletins V 


GAST MANUFACTURING CORP. 
P.O. Box 117-L, Benton Harbor, Mich. 


GAST 


ROTARY 
* AIR MOTORS 








Original Equip- (lo 4 HP.) 

ment Manufac- ® COMPRESSORS 

turers for Over (To 30 PSA.) 

25 Years . VACUUM PUMPS 
(Te 28 IN.) 


See our Catalog in Sweet's Product Design File 
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NEW 


LITERATURE 


Those interested in literature described ore asked 
to write direct to the company listed in the item 


Shop Equipment Catalog Offered 

An illustrated price list, Catalog No 
56, is available trom Precision Equipment 
(o., 34670 Milwaukee Ave 
Included are shop caddies, hydraulic lift 


1 


, Chicago 41 


stackers, portable cranes, and telescoping 


clevators 


Graphic Arts Equipment Folder 

Stainless steel graphic arts processing 
equipment, Type 316, is presented in an 
illustrated brochure by the Leedal com 
pany. Included are size specifications and 
descriptions of heavy duty sinks, plat 
troughs, trays, thermostatic water mixers 
utensils and accessories 

Brochures are available upon request 
from Leedal Stainless Steel Products 


2929 S. Halsted St., Chicago & 


Catalog of Gothic Faces 
Pechni-Process Lettering, Inc., 305 
East 45th St, New York 17, has issued a 
24-page advance catalog showing of its 
Gothic taces. With it comes a sheet list 
ing lettering prices for straight composi 
tion unedited and without camera modi 
fications. These prices apply to all styles 
in the company’s catalog except Spence 


rians and camera italics of Roman taces 


Vandercook Proof Press Folder 

The New Vandercook 15-21 Test 
Press” is an illustrated bulletin available 
from Vandercook & Sons, Inc., 3601 W 
Fouhy Ave., 


such as an automatic ink feed, a hinged 


Chicago 45. New features 


plastic cover to protect the rollers, and an 
attachment for pulling unwrinkled trans 
parencies, have been designed to accel 


erate quality results 


Catalog of Artists’ Supplies 

The Craftint Manufacturing Co. has re 
leased a 160-page catalog, No. 46, listing 
Devoe and Craftint artists’ materials 
Copies ma be obtained from the com 
Cleveland 


pany at 1615 Collamer Ave 


| 
10, Ohu 


Importance of Package Design 

Color Research Institute, 176 W 
Adams St., Chicago 3, 1s offering reprints 
articles, “Why You Must Test 
Your Package 


of two 
Design,” and “The Im 
portance of Color on Industrial Pack 


ages.’ Copies are available on request 


Adjustable Moistening Control 
Shelton, Conn., 


bulletin, Counsellor No. 15, on 


Better Packages, Inc., 





converting hard glue on different grades 
of 60 Ib. or reinforced tapes to a flowable 
mass of sticky glue for a fast permanent 
seal. Counterboy No. 120 moistening con 
trol is diagramed and explained 


Newspaper Press Drive Control 

Cline Electric Manufacturing Co. ts of 
fering a bulletin on the Flexitrol AC Unit 
Type Drive for newspaper presses. This 
plug-in assembly is illustrated and out 
lined to show its uses and advantages 
Copies are available from the company at 

105 W. 47th St, Chicago 32 


Lubricator Instruction Sheet 

A Type M lubricator instruction sheet 
describing one pint automatic lubricators 
actuated by the machine they service is 
available by writing to “Service,” Bijur 
Lubricating Corp., 151 W. Passaic St., 
Rochelle Park, N.J. These lubricators with 
a range of built-in reduction gears can 
be used on printing presses and other ma 
chinery. Photographs of the internal 
mechanism, specification tables, and other 
pertinent details are given 


Portable Lift Catalog Sheet 
Three models of portable lifts are de 

scribed and illustrated in a catalog sheet 
offered by the Oster Manufacturing Co., 
Box 4326, Cleveland 32, O. They are 
models L1112-P,a 112 
ated lift 
hand lift, and L542, a 42 


ine h power oper 
L2056-P, a 56-inch power or 
inch hand lift 


Automatic Control of Speed 

With the Graham variable speed drive 
any desired maximum of speed down to 
zero can be provided as described in bul 
letin C-100, offered by 
missions Inc., Menomonee Falls, Wis. Ay 


Graham Trans 


plication of this automatic system can be 
made to maintain constant velocity feed 
ing and winding, variable rate proportion 
ing, punch card product blending, and 
other uses 


Power Steering in Lift Trucks 
Improved power steering can be in 
stalled during assembly or after delivery 
in any model of Towmotor fork lift trucks 
of 6,000 Ibs. capacity and over. A folder 
entitled “Greater Maneuverability and 
Faster Handling With Towmotor Power 
Steering” describes how the power steer 
ing works and gives pertinent, illustrated 
information on its construction and ad 
vantages. Copies are available from Tow 
motor Corp., 1226 E. 152nd St, Cleve 


land 10,O 


Graphic Arts Equipment Catalog 

A 144-page catalog price list is avail 
able containing listings and descriptions 
of graphic arts supplies and equipment 
Photoengravers and offset platemakers 
should be interested in the chemicals, en 
gravers metal, electric etching machines 


and other items listed. An alphabetical in 


THE INLAND PRINTER for August, 1956 












LAWSON 


truly cushioned hydraulic clamping 






won't mar top sheets, won't disturb alignment of lift 









ee a 


Here's visible scientific proof of the truly cushioned se ; 







hydraulic clamping built into every Lawson Series V-65 Cutter. 






The graph of the Librascope recorder (above) shows how the 





clamp starts fast—slows down before contact to gently, but 


firmly, “kiss” the pile. Pressure is constant throughout. 


Even without scientific instruments, you can make your own 
simple test of Lawson’s truly cushioned hydraulic clamping 


action, Take any ordinary cutter, without a lift of stock in the 


machine, and put it through a complete cutting cycle. Hear that Lawson’s efficient hydraulic clamping means rapid, excep- 
“Clang”...feel that jar and vibration! Now try the same thing tionally accurate paper cutting with less spoilage—more 
on a new Lawson Series V-65. See how the hydraulic clamp just profits for you. Fact-filled, illustrated brochure on the new 
kisses the table—no jolt or shock—yet always with just-right Lawson Series V-65 Hydraulic Clamp Cutter—46", 52”, 
clamping pressure. Here is real cushioned clamping action! 55”—is yours for the asking. Write today. 


Pioneers in Paper Cutting Machinery since 1898 


E. P. L AW Ss oO re Cc oO. main office: 426 West 33rd Street, New York 1, N. Y 


CHICAGO: 628 So. Dearborn Street ° BOSTON: 176 Federal Street 8 PHILADELPHIA: Hourse Building 


Exclusive Distributors Sales and Service 
Harry W. Brintnall Co., Los Angeles, San Francisco, Seattle @ A. E. Heinsohn Printing Machinery, Denver @ Sears Limited, Toronto, Montreal, Winnipeg, Vancouver 
Southeastern Printers Supply Co., Atlanta @ Western Newspaper Union, Tulsa, Litthe Rock, Okla. City, Shreveport @ E. C, Palmer & Co., Dallas Houston, New Orleans 











lex is included. Copies may be obtained 
from General Plate Makers Supply Co 
5441 N. Kedzie Ave., Chicago 25 
Intertype's Vogue Specimen Book 
The entire family of Vogue type faces 

in cight weights is shown in a 56-page 
booklet called “Intertype Vogue.” Samples 
of the type combining different weights 
and sizes to illustrate its versatility are 
included. Copies may be obtained from 
Sales Promotion Dept., Intertype Cory 
60 Furman St., Brooklyn 1, N.Y 


Waste Paper Considerations 

Available from the Waste Paper Uul 
ization Council, 122 E. 42nd St, New 
York | 
tin, “Prohibited Materials and Outthrows 
in Paper Stock 


rials in waste paper stocks cause trouble 


is a revised edition of its bulle 
which tells what mate 


in paper and paperboard mills. Outthrows 
are defined as papers unsuitable for con 
sumption as the grade specified. Prohib 
ited materials are those that may damage 
equipment, or those which “by their pres 
ence in a packing of waste paper in excess 
of the amount allotted will make the pack 


ing unusable as the grade specified 


Bausch & Lomb Magnifier Booklet 


A booklet on magnifiers for research 
workers, quality control supervisors, pho 
tographers, engravers, and artists is avail 
able from Bausch & Lomb Optical Co 
645 Se. Paul Se, Rochester, N.Y. How to 
choose the right magnifier for the par 
ticular need is explained with illustra 
Hons and descriptions, Copies are avail 


able from the company on request 


Samples of ‘Better Impressions’ 

Ihe Mead company's second quarter 
issue Of “Better Impressions” has just 
been released, It is printed on various 
grades Of papers to demonstrate their 
printing characterisucs and contains ar 
ticles on paper buying and ideas on de 
sign and advertising. Copies may be ob 
tained from Frank Gerhart, Director of 
Advertising, Mead Papers, Inc., 118 W 
First St., Dayton 2, Ohio 


Here is Mead'’s book of ‘Better Impressions 
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Hints to Offset Pressmen 

Good offset printing results with rub 
ber offset blankets are described in folder 
S-5148, “How to Make a Good Impres 
sion,” available from Printers’ Supplies 
Dept., Goodyear Tire & Rubber Co., Ak 
ron, O 


Intertype Alphabet Booklet 
Alphabets and Chara 
Inte rtype Faces 


A booklet of 
ter Showings of 18 
available for use in line casting machines 
has been published. Faces are shown in 


10-point size and are listed alphabetically 
Copies may be obtained from the Sales 
Promotion Department, Intertype Cor, 
460 Furman St., Brooklyn 1, N.Y 


Graytone Lithographic Rollers 

Ideal Roller & Manufacturing Co., 
Inc., 2512 W. 24th Se, 
issued a folder on Graytone lithographic 


Chicago 8, has 


rollers listing their advantages. Copies 
may be obtained from the company sales 


offices and agents 


Pasting Up “Hand” Lettering 

Hand lettering can be avoided by the 
use of letters printed on an adhesive 
backed acetate called Cello-Tak. Samples 
of more than 300 styles are illustrated 
and priced in “Hand Lettering and Type 
Alphabets,” a booklet offered by the Cello 
Tak Lettering Corp., 131 W. 45th St, 
New York 46 


Davidson Embee Folding Machine 

A new folder features the Davidson 
Embee folding machine and tells how to 
use it for scoring, slitting and perforating 
work. Specifications are listed for Model 
240, which takes a maximum 94x18 
sheet, and for Model 460, which handles 
sheets up to 1344x28. Copies are avail 
able from Davidson Corp., 29 Ryerson 


St., Brooklyn 5, N.Y 


Photoengravings for Packaging 

Three technical reports on deep etched 
pattern photoengravings, manufactured 
by electronically controlled methods for 
the packaging industry are available from 
the Oshkosh Engraving Co., 12 and 14 
State St., Oshkosh, Wis 

Report No. | concerns plates for the 
folding carton industry. Report No. 100 
is on those for the Flexographic packaging 
industry. The corrugated box industry 


phortoengravings is in Report No. 200 


Cutter-Creaser Equipment Book 

A description of roll-fed cutter-creaser 
equipment with operating instructions 
and details of the component parts is con 
tained in a 44-page book offered by 
Champlain Co., 88 Llewellyn Ave 
Bloomfield, N.] 

The history, advantages, and types of 
roll-fed cutter-creaser equipment avail 
able to the carton manufacturer are in 


cluded with specific information on dies, 


stripping templates, and gear specifica 


tion tables 


Safety Paper Brochure Offered 

A brochure describing and showing the 
new Bankweave Protection Safety paper 
is being offered by Whale Safety Paper 
Co., Waupaca, Wis. This stock is a dry 
sensitized paper with a banknote feel and 


comes in six colors 





Bankweave safety paper samples are available 


Chambers-Storck Folder Offered 

The Chambers-Storck Co., Inc., Nor 
wich, Conn., has issued a brochure de 
scribing and illustrating its facilities for 
engraving gravure printing cylinders 


Easy Typewriter Tabulation 

Remington Rand has produced a bro 
chure, R-8812, describing a simplified 
method for typewriter tabulation that 
could be reproduced by offset. The bro 
chure, adapted from the book, Typing 
Simplified, outlines five steps for obtain 
ing perfectly centered tabulation without 
complicated arithmetical calculations 
Copies are available from the company at 
315 Fourth Ave., New York 10, or from 
Remington Rand dealers 


Mounting Letterpress Plates 

The Vandercook 14-19 Plate Mount 
er’ is the subject of a folder illustrating 
and explaining a machine for mounting 
letterpress plates. Copies are available 
from Vandercook & Sons, Inc., 3601 W 


Touhy Ave., Chicago 4‘ 


Elwell-Parker Power Fork Truck 

Model F-45T3 3,000 Ib. capacity ele 
tric powered fork truck has been illus 
trated and described in a folder offered by 
the Elwell-Parker Electric Co., 4205 St 
Clair Ave., Cleveland Ohio 


Design specifications and drawings are 


included. The truck has roller mounted 
inner uprights and elevator carriage, con 
tactor controls, packaged unit assemblies, 
center sill frame, automotive type con 
trols, Operator's protective cowl, and 
worm drive. The folders are available on 


request 


THE INLAND PRINTER for August, 1956 





Corp., has joined Eastern Colortype Corp HERBERT K. BOLOTOW, formerly with 





as supervisor of general quality control Einson-Freeman Co., is sales vice-presi 
and label lithography in its Clifton, N.J., dent of Pantone Press, Inc., New York 
DO you plant City 
KNOW THAT... The new firm of HAWLEY-SOUERS ANTHONY PERRUSI, Advertising 
PRINTING AND PUBLICATIONS, Canton, Agencies Service Co., has been reélected 
O., has been formed by MILLARD B chairman of the New York group of the 
SOUERS, formerly of Standard Printing Advertising Typographers Association of 
Co., and H. W. HAWLEY, president and America, Inc ' 
EDWARD H. MACAULEY, Rutgers treasurer of the Massillon printing firm of SIDNEY KELLMAN, former Pantone 
School of Business Administration grad H. W. Hawley, Inc Press sales manager, has founded Chrome 
uate and active in the lithographic trade WILLIAM H. BUCKLEY, Benton & Printing Corp. in New York City tor pro 
since 1941, has been appointed vice-presi Bowles advertising agency art director, ducing sales promotion material 
dent in charge of sales for Kipe Oftset has been elected president of the Art DONALD EELLS has advanced to the 
Process Co., New York City Directors Club of New York City position Of manager of printing quality 


DONALD H. NEUENBURG has becom« 
president and general manager of Frye & 





Smith, Ltd., offset plant in San Diego. He 
replaces DONALD B. SMITH, retired 
NORMAN A. BRUML has been ap 


pointed sales manager of Western Print cc —— 
’ “MAN 
ing Co, after spending five years as presi MILLER 
dent of Automatic Projection Corp 
\ Yona 
OFFSET PRESSES 






HARVEY J. ENGEL has been elected 
vice-president of the Einson-Freeman Co., 
Long Island City, N.Y. He was named a 
director to succeed his father, the late 






Lawrence J. Engel 
JOHN W. PEARSON has joined the 
New York sales force of the Lord Balti 
more Press as assistant director of the 
Multi-Unit Packaging Division 
THOMAS M. BRITT, formerly produc 


tion manager, is now director of sales for 








Fver Ready Label Corp., Belleville, N.J 

RUSSELL C. HOPCRAFT is production WZN 
manager. WARREN A, VIEROW, who was 
advertising manager, has been named di 


rector of marketing 

JOHN J. JANA, a compositor, and Rt 
DOLPH HACKL, a Linotype operator, cele 
brated their 45th year at R. R. Donnelley 
& Sons Co., Chicago, in July 


Chest High Inkers . . . 


Make it easier and quicker to fill the fountains and 





to ink the pre One of the many convenient opera 
tions on a Miller-M.A.N. simplifying the pressman’s 
work. Write today for complete details and prices 




















————————_,— , . —— 
lV V VI 
John J. Jana Rudolph Hackl = ———— : : : — — 
Sheet Size Wx 42 46 x 48 40 x % 
CLYDE G. GRUBB was elected treas A ae _ ——E 
urer of Action Printing Co., Washington, Maximum Speed OOM 6300 C000 
: eae ie —— 
) ( ) 
D.C. For over 20 years Mr. Grubb was Number of Colors | One to Four! One to Four! Two to Four 


associated with Edwin H. Evans, presi 
dent of Action, in the management of 


MILLER PRINTING MACHINERY CO, 
1115 Keededale St., Pittsburg Vs 


Law Reporter Printing Co., whose plant 





Action Printing acquired recently 

HARRY F. MURPHY, who operates a 
printing plant under his own name, has 
been reelected president of the Master 
Printers Association of Newark (N.J.) 
and Vicinity 

THOMAS J. CAVALLARO, formerly as 
sociated with Schlegel Lithographing 


MILLER PRINTING MACHINERY CO. OF CANADA LIMITED 


7M) Bay ., Toronte 2, Ontario 
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for Sunset Magazine, Menlo Park. Calif 
He will be located at Pacific Press, Los 
Angeles 

JOHN P, LOWERY has joined the east 
ern sales staff of the E. P. Lawson Co 
New York City 

ARTHUR B. Lee of Arthur B. Lee & 
Associates has been clected president of 
I yy Directors Club, Inc New York 
(ity 

NICHOLAS L. HEINZ has become tech 
nical publications editor of Miehle Print 
ing Press & Mfg. Co., Chicago. He will 
also be technical adviser to the firm's ad 


verusing agen 


THOMAS L. MITCHELL has joined the 
Detroit sales staff of J. W. Clement Co., 
Buffalo, N.Y 

HARRY E. EARL has been appointed 
purchasing agent by Finch, Pruyn and Co., 
Inc., printing and converting papers man 
ifacturers at Glens Falls, N.Y 

COMMANDAY BROTHERS, Inc., trade 
COMpOSsIUON and typogray hic house since 
1920 in New York City, has gone out of 
business. JOSEPH COMMANDAY., who was 
president, has joined the staff of Skilset 
Typographers 

PRANK K. NEIDHART, personnel man 
ager Of Miechle Printing Press & Manu 





Looking For More Profits? 






MORE 
PRODUCTION 


with less fatigue! 


The NEW RAR-1 


Easier to 


Operate 


UT 


Lasting 


Lower 
Maintenance 


Costs 


No Belt 
Shifting 


No m~) v 
| {"} 


§ ) G 


j 
| | 
I AJ 


Arm Drag 


Router Bits 


Write for descriptive literature today 


WESEL MANUFACTURING CO. 


1141 N. WASHINGTON AVENUE 


WESEL ROUTER 





Qoeencee 






While the Wesel router is built for heavy duty and longer 
life it is one of the easiest routers to operate. No arm 
drag and no belts to shift! The resulting reduction in 
operating fatigue increases production and profits. The 
exclusive Wesel design eliminates most of the mainte- 
nance problems usually encountered with machines of 
this type. Make your next router a Wesel RAR-1. Plan to 
retire your old equipment now! 


MANUFACTURERS TO THE GRAPHIC ARTS INDUSTRY 


Saw and Trimmers 


rt ew 


Since 
1880 
SCRANTON, PA. . — 
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facturing Co., was invited by President 
Eisenhower to attend the President's con- 
ference on occupational safety in Wash 
ington in May 

HENRY R. HOCHULI has joined the 
sales force of Vandercook & Sons, Inc. He 
will cover the New England states for the 


eastern ofhce 





Joseph H. Ebeling III 


Henry R. Hochuli 


JOSEPH H. EBELING III, sales manager 
of Mendle Printing Co., St. Louis, Mo., 
has been elected vice-president in charge 
of sales 

GEORGE A. SMITH has been appointed 
production manager of Yale Materials 
Handling Division, Yale & Towne Manu 
facturing Co., Philadelphia. MICHAEL I 
RYAN has been promoted to manutac 
turing assistant to the general manager 

FRED E. RAU of Yale & Towne Co. has 
been promoted from assistant sales man 
ager to manager of hoisting equipment 
sales to replace CARL O. HEDNER, now 
assistant general sales manager of the ma 
WILLIAM § 


WOODWARD has moved up from hoist 


terials handling division 


sales representative to district sales man 
ager in the New York State area. The 
former assistant chief engineer of hoisting 
equipment, JOHN H. EICHERT, is now an 
assistant hoist sales manager with WII 
LIAM B. HOOD, previously assistant to the 
hoist department manager 

Yale & Towne’s ROBERT L 


Jk. has been promoted from assistant sales 


BROWN 


manager of industrial lift trucks to electric 
truck sales manager. FRED S. MILLER and 
JOSEPH DONOHUE have advanced in 
sales to become assistant sales managers 
to the Worksaver and Warehouser sales 
department. CHARLES E. HOWARD has 
been promoted to the newly created post 
of manager of attachments 

EDWARD S. LUSTIG of Circulation As 
sociates 1s the 1956 president of the 
Mail Advertising Service of New York 
Cit 

WILLIAM C. KRAUSE, formerly Chica 
go sales manager of West Virginia Pull 
and Pay er Co., has been a} pointed to the 
sales force of the Garden City Envelope 
Co., Chicago 

HUGH RUSSELL has joined the sales 
staff of Bonestcel & Co., paper merchan 
dising firm in San Francisco 

FREDERIC L. GRAYSON has joined the 
American Paper and Pulp Association 
headquarters staff in New York City. He 
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you are not a “do it yourself” lithographer 


— tn hat 

i) 
7 | 
vt or make your 


fees 


you don’t whirl your own plates 
mix your own inks 


re TLE El | 
own rollers,’ > 
instead you take advantage of the thousands of dollars which your 
suppliers have spent to bring you the latest scientific developments. 
Ideal rollers are ideally compounded to do your job to your best 
advantage. We have Ideal rollers ready for instant use requiring the 
least amount of maintenance and care. 


The vulcanized oil inking rollers built 
IDEAL MASTERLITH for skilled craftsman use. Best water 
ROLLERS control of any lithographic rollers. 


The original gray synthetic rubber 
roller. It tells you when its clean. It not 


IDEAL GRAYTONE only looks swell and doesn’t glaze, but 
ROLLERS it out-performs any other lithographic 
roller. 


: ; ; The original toughie in the synthetic 
IDEAL LITHOCRAFT rubber roller field. Black velvet finish, 


ROLLERS rugged and reliable. 


Each one delivers high quality saleable impressions, hour after hour, day after day. 
Made by Ideal, where we devote whole laboratories to solving roller problems for you. 


FACTORIES 


A. earreenameme IDEAL ROLLER & MANUFACTURING CO. 


HUNTINGTON PARK. CALIF 
CHAMBLEE, GEORGIA 
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will help to expand statistical and eco 
nomic services and to provide more com 
plete service on foreign market reporting 
and other special industry studies. Mr 
Grayson formerly served on the quality 
control staff of Peter J. Schweitzer, Inc., 
at its mills in Lee, Mass 

FRANK E. FARKAS, president of X-Ray 
Visual Sales Method, Inc., has become 
specialty sales representative of Magill 
Weinsheimer Co., Lincolnwood, Ill 

PHERODORE LUPOWI!TZ has established 
Farnest Bookbinding Co. for pamphlet 
and commercial work at 856 McDonald 


Ave., Brooklyn, N.Y 


WILLIAM A, HERRMANN, trade and 
industrial technical representative for Du 
Pont, has been transferred from the Los 
Angeles area to Atlanta, Ga. He replaces 
RUEL R. HIGHTOWER who is now with 
Gaston Graphic Arts Service, Atlanta. D 
H. BILLINGS, technical representative in 
Charlotte, N.C., has taken over the North 
Carolina-Virginia territory formerly cov 
ered by WILLIAM T. PADGETT, now with 
Strickland Films, Inc., Atlanta 

CARL S. MILLER has been appointed 
technical director for graphic arts research 
at Minnesota Mining & Manufacturing 
Co., St. Paul, Minn 








NOW simplify your forms production with these 2 great new TARA 


general-purpose carbons! Both make vp to 10 good, legible copies. Because of 


standardized long-run production on the 4 most wanted, practical widths, we can 


poss on important sovings to you! 


4 STOCK WIDTHS: 


5% 6% 8%" 10%" 
in 6,000.11. rolls with %’° CLEAN EDGE on 
right side 





Following length and widths available on 
10-day advance ordering 
12,000.11. rolls, (5%" 6%", 84%", 10%") 


ot no additional cost, 





NO. 3030 BLACK 














CALL or WRITE TODAY for SAMPLES and PRICES 


* THE AMERICAN CARBON PAPER CORP. 


1313 West Loke Street « 


Chicago 7, Illinois ¢ 


CHesapeake 3-4167 
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Three assistants to D. W. BRABECK, the 
general sales manager of Brown & Bige- 
low, have been appointed to start a sales 
management training program in St. Paul, 
Minn. They are JAMES L. ABERNETHY, 
manager of the West Detroit sales office 
W. T. FORRESTER, from the Jacksonville 
office, and OTTO N. STARNES from the 
Seattle office. S. J. COLLINS, former N 
Chicago manager, and J. H. NYLAN, 
Louisville manager, will also assist in 
carrying out the training program 

CHARLES WEBER has been appointed 
service manager of the cylinder division 
of Heidelberg Eastern, Glendale, Long 
Island, N.Y 

WILLIAM H. NICHOLS has rejoined 
Miechle Printing Press & Mfg. Co., Chi 
cago, as a sales representative in the New 
York office after 15 years with the com 
pany prior to World War II 

JACK RUSSELL, president, Printers 


Bindery, Inc., is the new top officer of 


Printing Estimators & Production Men’s 
Club of the New York Employing Print 
ers Association 

WILLIAM M. DELBROUCK has been 
appointed technical consultant by the Al 
ling & Cory Co., Rochester, N.Y 





Herbert A. Asten Eldren P. Nalley 

Harris-Seybold Co., Cleveland, has pro 
moted three new sales managers. HER 
BERT A. ASTEN has left the southern 
district for the Philadelphia district 
ELDREN P. NALLEY will replace him 
ARTHUR L. OLNEY will cover the north 
east district 





Arthur L. Olney J. A. Stambersky 


J. A. STAMBERSKY has been appointed 
manager of the Detroit branch of Sam'] 
Bingham’'s Son Mfg. Co 

THOMAS M. MCCRARY, formerly in 
dustrial relations coOrdinator for the Ap 
palachian mills of West Virginia Pulp 
and Paper Co., is now assistant to the vice 
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AA IEAL 
Protitmakers! 


BRONZING Equipment will bring new jobs into your shop 
. and a Christensen High-Speed Bronzer attached to 
your press will mean increased profit with low operating 
costs. Matches the practical running speed of your press 
. . exhauster-reciaimer keeps bronze out of the press- 
room and in the machine. 


VARNISHING of labels, magazine covers, circulars and gift 
wrappings enhances both product appearance and profits. 
The Christensen Varnishing Machine operates at almost 
twice the speed of any other present varnisher. Dual-level 
oven decreases floor space required. The Christensen will 
handle paper or board in widths up to 78 inches. 


STREAM FEEDING with the Christensen Continuous Feeder 
means no stopping of the press... more printed sheets 
per hour. Improved register because sheets arrive at reg 
ister position at one-sixth the speed of sheet-by-sheet 
feeders. Floor loading reduces operator fatigue, reduces 
loading time, eliminates stairs and platforms 





ILLUSTRATED CIRCULARS ARE AVAILABLE 


DEXTER FOLDER COMPANY FOR ANY OF THE ABOVE MACHINES 


330 West 42nd Street New York 36,N. Y. 
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president in charge of personnel in the 
company s New York City office 

CLAUD BROWN has been elected a vice 
president of Interchemical Corp. and con 
tinucs a$ treasures 

LEE MORTELL of Nekoosa-Edwards 
Paper Co., Port Edwards, Wis., has been 
transterred from serving accounts in 
Virginia, and West Vir 


Mountain are a to fr 


Pennsylvania 


ginia to the Rock 


‘ 


lace R. W. FLICKER who will cover the 


southwest territory. He replaces W. H 
BURK who moves to Wisconsin to take 
KEN PODVIN’S place, now manager of 


onverting paper sales. C.S.O' NEILL who 


has been assigned to fine paper consumer 
work in the Midwest has been transferred 
JOHN NASH 
will take his place. L. A. GARDINER is in 
charge of all merchant sales in addition 


to the eastern sales office 


to his duties of assistant general sales man 
ager. MERLIN N. SKUTLEY has advanced 
from assistant to manager of the sales or 
ler department. He is taking the place of 
(. A. POLANSKY who is now manager of 
sales research, service, and product devel 
opment. R. H. LOVE becomes sales cor 
respondent and special projects assistant 
in place of ELDON SISCO who has becom« 


assistant sales order manager. RICHARD 





The 1956 


Tlivehle PRINTING PRESS 


AND MANUFACTURING COMPANY 


Chicago 8, IIlinois 





nfooved 


MIEHLE V-50 VERTICAL 


BETTER 
INKING 


BETTER 
IMPRESSION 


@ Form rollers of two sizes, 
steel vibrator and steel rider 
@ Smooth, even distribution and 
coverage of the entire form 
@ Impression bar increases 


printing rigidity 
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WEYMOUTH has been promoted to ex- 
pediting supervisor 

RALPH N. COXHEAD has been aj 
pointed manager of the advertising de- 
partment of the Ralph C. Coxhead Cory 
Newark, N.J., manufacturers of compos 
ing machines. He was formerly produc 


t11i0n Manager 





Glenn Parker 


Ralph N. Coxhead 


GLENN PARKER has joined the Heinn 
Co., Milwaukee, Wis 
in charge of manufacturing. CLARENCI 
HORNICK has been appointed plant su 


perintendent and PAUL CHACHULA, his 


as vice-president 


assistant 

ARTHUR J. TARLING, who in January 
became sales manager of Sleight & Hell 
muth, Inc., ink manufacturers, has been 
advanced to the position of eastern divi 
sion manager with headquarters in New 
York Cit 

RICHARD W. STOKER has been aj 
pointed sales representative in the South 
east tor the Geo. H. Morrill Co., division 
of Sun Chemical Cor; 

RONALD V. MCKEE will cover Texas 
and Oklahoma as a sales representative 
for Star Parts, Inc 

JOHN S. BECKHAM has been named 
general manager of Newspaper Printers 
Corp., Washington, D.C He 
served Rufus H. Darby Printing Co 

THOMAS ( 


formerly 


MOORE has been named 
manager of the Used Machinery Division, 
Heidelberg Eastern, Inc., Glendale, N.Y 

GAIL GODDARD has joined the sales 
staff of Roberts & Porter's Detroit ofhc 

HERBERT \W 
appointed general sales and promotion 
manager of Zarkin Machine Co., Inc 
Long Island City, N.Y 


BLOMQUIST has been 





Herbert W. Blomquist 


William F. Haggerty 


WILLIAM F. HAGGERTY has been 


named head of the sales promotion de 


partment of Intertype Corp., Brooklyn 
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Keep your customers beautifully covered 
with Hammermill Cover 


Lee you print on durable Hammermill Cover, its firm, 
level printing surface and high brightness gives extra 
sparkle that impresses customers. Illustrations, solids, type 

whatever you print~ all look better, letterpress or offset. 
Unusually like sided, too, for handsome, economical ‘work 
and turn” printing. 

Strong, virgin fibers enable Hammermill Cover to take 
beautiful embossing, to score and fold cleanly and neatly. 
And its high bulk-to-weight ratio give it that important 
heavy “feel” that customers really go for. 


Variety of 8 popular, like-sided colors and standard white 
give you a wide choice in sparking up covers. And there’s 
a new fluorescent, “bright white” available at slight extra 
cost for “special effects” printing. 

Suggest Hammermill Cover the next time you quote on a 
cover job. The name Hammermill makes your selling job 
easier, A nd remember, for @ Cover job, there's no paper like a 
good cover paper, Send for the new free sample book of 
Hammermill Cover. Shows weights, sizes and colors. Write 
on your business letterhead, The Hammermill Paper Com- 
pany, 1601 Kast Lake Road, Erie 6, Pa. 


aMMERA, Q 


ME 


FOR CATALOGS ¢© BOOKLETS + MENUS 





PRICE LISTS « 


MMERMILI HOND 


FOLGERS «© GROADSIOES + MANUALS 





ADD 
THIRD & FOURTH 
COLORS 


AT LOW COST 





Western Printing Machinery’s Extra 
Color Letterpress Unit for Miehle flatbed 
presses is the answer for low cost addi- 
tion of third and fourth color. 

Precision built in several sizes, it will 
make a three or four color press of any 
standard 2-color Miehle flatbed. Produc- 
tion specifications are the same as the press 
to which it’s permanently attached. Syn- 
chronization is perfect. No changes re- 
quired in either the Miehle press or its 
operation. 

This unit is low in cost and requires no 
additional floor space as it is mounted on 
top of the Miehle units. Operates efficient- 
ly and economically with the Miehle. 


c7Ly 


Write for further details 





difference | 


WITH 


20/20 overpRint vARNisH 


20/20 OVERPRINT VARNISH is the first 
crystal-clear varnish that’s non-yellowing 
and scratch-resistant. 20/20 is homogenized, 
will not settle out, can be used without 
additives. Fast drying on stock or printed 
surface. Ideal for use on soap, detergent, 
chemical labels—20,20 is acid-alkali proof. 
Equally good results in letterpress and litho. 
Every batch is “run tested’”’ and the film is 
certified scratch-resistant on the Souther- 
land Rub Tester. Try 20/20-—YOU CAN 
SEE THE DIFFERENCE! 


GLAZCOTE ink convitioner 


Homogenized GLAZCOTE makes all inks 
tougher, glossier, and highly resistant to 
scratches. Blends readily, equally good for 
letterpress and litho. 


WRITE TODAY for your money-back trial 
offer. Satisfaction guaranteed! 
Manufacturers of Hypothiolate, Hypothiolate HA 
301, Bytaneum, 33 and 0-33 Ink Conditioners, 
Klemm Fluorescent Inks. 


COMPOUNDING CO. 


1719 North Damen Avenve 
Chicago 47, Illinois 
EXPORT: Guwiterman Co., Inc 
New York 4 


CANADA: Cenedien Fine Color 
Ce., lid., Terento 























WESTERN PRINTING MACHINERY CO. 


3519 N. SPAULDING AVE. “ CHICAGO 18, ILL. 


Manvtocturers of color units for Miehle flatbed presses, 
alee CONVERSION OF FLATBEDS TO ROTARY and Honeycomb Plate Cylinders 
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Prominent Users of Strathmore Letterhead Papers: No. 123 of a Series 


Strathmore 





Advertisements 





in national 
magazines tell 
your customers 
about the 
letterheads of 
famous American 
companies on 
Strathmore 
papers. This 
makes it 
easier for 
. you to sell 
Shop for Qu a | ity | these papers, 
which you 
know will produce 
quality results. 









Evergreen Plaza 








Modern merchandising puts great importance 
upon a quality approach to the customer. Witness Chi- 
cago’s Evergreen Plaza, which includes among its many TIME 
superlatives an arresting letterhead on Strathmore Writ- 
ing — one of Strathmore’s fine business papers. Truly, NEWSWEEK 
nothing conveys a firm’s good reputation so soundly as BUSINESS WEEK 
the look of its correspondence, and no letterhead paper so 
distinctly says quality as Strathmore. PRINTERS’ INK 

SALES 
ments in the country, with building and operating methods that MANAGEMENT 


have been studied by visitors from all over the world. Its fifty-twe 
nein | iste PURCHASING 


stores serve a good deal of suburban Chicago with the finest mer 


chandise and with every possible convenience ADVERTISING 
REQUIREMENTS 


This series appears in: 


EVERGREEN PLAZA is one of the most advanced retail develop 


STRATHMORE LETTERHEAD PAPERS TRATHMORE PARCHMENT TRATHMORE SCRIPT 
TLEMARK BOND, ALEXANDRA BRILLIANT BAY PATH BON TRATHMORE WRITING 
TRATHMORE BOND, ENVELOPES TO MATCH NVERTED BY OLD ¢ ONY ENVELOPE 
STRATHMORE THIN PAPERS: STRATHMORE PARCHMENT ONION SKIN TRATHMORE BONT 
NION f TRATHMORE BOND AIR MA TRATHMORE BOND TRANSMASTER, REPLICA 


STRATHMORE 


Makers of Fine Papers gat 





STRATHMORE PAPER COMPANY WEST SPRINGFIELD MASSACHUSETTS 
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Baltotype 
Specializes in 
Rund 
oO 





with DISSTON 866 
PAPER CUTTING 


Vv 
n cases 


Our Sorts Service will ‘doctor up” any run- 
down case in your composing room. Use our 
convenient sorts order blank check the 
needed characters, and let the mail do the 
rest. All orders are shipped the same day as 
received, unless special work or handling is 


KNIVES 


necessary. 

Special jobs require Special Display Lines 
and that’s where our Line Service really 
shines. Select any face in our catalog-— you 
buy only the type no spacing unless re 
quested. Any number of lines, any size. 
Charged by the inch, minimum charge $1.25 


Your dealer can supply you or write direct to 





Baltimore 2, Maryland 
Chicago 5, Illinois 


15-17 S. Frederick Street + 
422-24 S. Plymouth Court 


We Predict... 


You are going to get more orders (big 
orders) for Direet Mail brochures from 
this time on, than ever before. And they 
all have to be FOLDED. 


FREE AND EASY CUTTING— Micrometer ground 
concavity and taper on face for proper clearance 

to prevent dragging and binding 

CLEAN CUTTING—Accurately beveled and expertly 
honed to a razor edge for standard use or special 
requirements 

EASY INSTALLATION—Non-distorting, shock- 
resisting alloy steel back. Holes accurately drilled 
and tapped 

LONG-LASTING, HAIRLINE CUTTING ACCURACY 


— Special high temper, close grained 866 alloy steel face. 











The entire continuing economy of America depends 





in moving the mammoth 
production of most everything and the public 


today realizes DIRECT MAIL actually SELLS 


upon advertising’s success 


O00 0 


as no other medium does 


| We Predict... 


that postage rates won't be increased in 


Your nearby Disston distributor or Harris- 
Seybold Branch provides prompt service. Ask 
today about Disston 866 Paper Cutting Knives 





Get this latest full-of-facts booklet on how 


to choose, use and care for paper cutting 1956. 
knives. 32 pages. Fully illustrated. Again thanks to the thousand printers who 
protested, 


We Predict... 


unless you look into this NOW, we won't 


Henry DISSTON DIVISION WW) 


H. K. PORTER COMPANY, INC. 
869 Tacony, Philadelphia 35, Pa 


Please send me your free booklet on paper cutting knives 


Compeny 


Address wT wen sins 


City. reneeve .Lene...... State. 
DISSTON BRANCH WAREHOUSES 


he able to make deliveries before the snow 
flies, owing to the unprecedented demand 
for these fabulously-improved Folders of 
1956. 

. 


Congratulations 
to the “Indispensable Man” 
as Charles Dickens described the “Printer” 


RUSSELL ERNEST BAUM, INC. 


Phone COLLECT . . . LOmbard 38164 
615 Chestnut St. 


Charlotte, North Carolina; Seattle, Washington; Chicago, Illinois, 
Phila. (6) Pa. 


Los Angeles, California; Toronto, Canada 
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Blatchford Metal salesman becomes 
} member of the working press 








identifies, isolates, replaces 
contaminated metal... 
helps big “‘Daily”’ out of a jam. 





Worried faces and furrowed 
brows greet me as I enter the 
shop to answer a hurry call from 
a big city daily. The composing 
room’s in trouble machines 
are fouled up. 


A few questions ... a look at 
the balky machines ...a glance 
at some bum slugs -- and I figure 
it’s a bad case of zine contamina- 
tion. Somebody must have over- 
looked a cut when he dumped 
dead metal in the remelt pot. 


I phone the warehouse to rush 
over new metal, then we locate 
and pull out all the metal pigged 


¢-—— 


sume hitting the keyboards. The 
crisis is past. 


When you need all-out 
service, call Blatchford 
Good service may prove as im- 
portant to you as good metal. 
You’re sure of both when you deal 
with Blatchford. With more than 
a century of experience in the 
type metal business, Blatchford 
knows printers’ metal problems 
and how to lick them. 





Blatchford Division 


facilities are literally all over the 
map. And these facilities are 
closely tied in with the numer- 
ous well-equipped laboratories of 


9 . . Los Angeles, Emeryville (Calif.), Port 
National Lead Company. land, Seattle, Phoenix, Salt Lake City; 
Canada: Canada Metal Co., Ltd ®, 

So call for Blatchford Service. | Terento, Montreal, Winnipeg, ' 


Vancouver 





And call for Blatchford Metal. 






NATIONAI 
> ° ° LEAD COMPANY - Atlanta 
Blatchford sales and service | timore, Chicago, Cincinnati 
land, Dallas, Philadelphia 
burgh, St. Louis; New York 
Blatchford Co.; New England Na 
tional Lead Co, of Mass 
cific Coast: Morris P. Kirk & Son, Inc 


Boston; Pa 


Bal 
Cleve 
Pitts 


EK. W 


from the last remelt. Meantime, 


the fouled-up 





cleaned out. The new metal ar 


rives, fresh pigs are hooked on 
the feeders and the operators re- 


machines are | wre fH co) 
= Blatchford for service ‘ phy, 

| 

| 


Very Complete... THE SCIENCE 


} 


of IMPOSITION 


A Treatise based upon the fundamental principles 
of modern pressroom and bindery practices 


By JOHN REED 
Ninety-one Ulustrations 
hy the Author 
Size 4'ox6 32 pages. Flexible 


binding, gold stamped 





In this treatise of such an important 

and complex branch of the printer's 

trade it is endeavored to so simplify 

procedure that any problem may be 

readily solved by the application of 

easily mastered fundamental princi 

ples. To qualify as a stoneman it ts 

desirable to familiarize oneself with 

some of the operations in the press 

room and the bindery (which are cor 

ered in this book) as well as efficient 

modern imposition prac tices in genera: 

printing offi es and some less familiar 

methods of specialty houses 

SOME CHAPTER HEADINGS 

Making Margins 

Layouts for Hand and Machine 
Fo as 

Lining Up a Sheer 

Saddle and Side Stitched 
Signatures 

Bookbinding Operations; Fold 
ing Machines 

Paper Folding Problems 

Lining Up Irregularly Mounted 
Page Heads 

Lockup “Stunts 

Label Printing 

Plate-Mounting Equipment 

Lineup Operations 

Method of Verifying Layouts 

Binding Two Up From One Set 
of Pages 

Some Modern Machine Folds 


Price $5.35 Postpaid 


Send check with order 


THE INLAND PRINTER 


79 W. Monroe St. 





Chic ago 3, lil. 
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W ilsolicte labo- by 


ratory service or WILSOLITE a full stock of the finest 


W ilsolite trained printers’ supplies available 


“Velvetone-Offset Blankets” 


Cutsizes,Rolllots, COLORS 
RED and BLACK, Full and 


uniform gauge 


In addition, Wilsolite carry 


field technicians 
working in your 
own plant are al 
ways available to 
give you whatever 
assistance you no porosity 


need to help solve low stretch...no embossing 


good “smash 
and recovery. Write for full 


information and Samples 


e 
eS 
1827 Niagara St., Buffalo 7, N.Y. 
Canadian Affiliates: 
Fort Erie, Ont.— Toronto, Ont. 
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any problems you resistance 


may have. 











WAREHOUSES 
Denver + Hackensack 

Los Angeles + Pensacola 
San Francisce + Seattle 


















THE ALL NEW L LABELS 
EVA-PRESS PER HOUR 





Make Your Own with Used by 


leading publishers 


Rubber Plates CHESHIRE pei oe 


MAGAZINES 
NEWSPAPERS 


WE IMPROVED FEATURES LABELING “CATALOGS 
@ Exclusive Pre-Heat Table @ Motorized Push Button MAC H i N ES FOCANDS 


ENVELOPES 













Operation 
@ Powerful Construction @ Platens Electrically Heated 
Thermostatically Controlled 
@ Precision Built @ Three Platen Sizes 13x18" 


12°15" 117% H13" 


MIKE IT TO 
PERFECTION 





Fully automatic 
“CHESHIRES” label all 
With the New f mail by the fastest meth 
. od known. Automatic ac 
EVA CAUGE aS curacy maintains mail 

= ~ é schedules, prevents missed 
‘> » labels, pays for itself in 
@ Instantaneous Reading 7 time and labor savings 

Saves Time Vv 





let us show you how 
@ Eliminates Guesswork $82.00 FOB. Deerfield, Iilinois CHESHIRE will improve 
@ insures Quality Work your mail methods Write today for full details! 


SPECIFICATIONS: 10° Deep Throot 18 «x 18° Table—Storrett 2'/2 
Diem. Dial Micrometer~Range .000" to 1.000 


AMERICAN EVATYPE CORPORATION | Ms) %3)\1 1.1 ama Mbcunems 


735 OSTERMAN AVE DEERFIELD, ILLINOIS 


1644 N Honore St, Chicago 272, Illinois 














They Laughed . . . 
When I said, “We'll Do the 


imma Make rody Embossing in Our Own Plant.” 


System 





And you, too, Mr. Printer, can do professional embossing 
on your regular job presses if you order STEWART’S EM 


VANDERCOOK & SONS, INC. BOSSING BOARDS from The Inland Printer. A booklet 


nies Gitta: iis Citas: Gaenration Gin 6 Redery giving full instructions is included with every order 


3601 W. Touhy Ave., Chicago 45, Ill, Phone: ROgers Park 1-2100 Don't let those extra profits walk out the door 

Eastern Office & Demonstration Room 5% x 92 inches $1.60 a dozen 

323 E. 44th St., New York 17, NLY Phone: MUrray Hill 4-4197 92 x 11% inches $2.85 a dozen 
Western Office Send check or money order to 


3156 Wilshire Bivd., Los Angeles 5, Calif. Phone; DUnkirk 8-993! 
THE INLAND PRINTER BOOK DEPARTMENT 


79 West Monroe Street, Chicago 3, Illinois 




















Makes type and cuts 


ROTARY PRESSES SPEED PROFITS! BRIGHT AS A 
NEW COIN! 





nold witt 


for new, faster methods 
of printing, investigate 


few drop clean off hard 





iked ink leaving type 
and pre part as 

es ee. ee clean as when new UL se t 
: on roller toc 
' ORVILLE DUTRO & SON, INC. 
: 117 West Oth St, Los Angeles 16, Colt 
' ‘ 
' ' 
@ mame wns FOR INFORMATION! 
: WY Designed and sold exclusively by Write us for leaflet. Order from your supplier 
$ Orville Outro & Son Made by Western 
: g SaeF, manstocturers of geare and spe Chalmers Chemical Co. 
’ ‘ ane | machinery for indust | wis . : , 
isos eeeeeoeuseeeeeusoeonen tea cat ataiae 123 Chestnut Street, Newark 5, N. J. 


100 THE INLAND PRINTER for August, 1956 








classified 
erowres | DUVETS: 


ADHESIVES 
CAKB-N-SET 
1936, the pecial ¢ 
one-time 

Forms 


BRONZERS 
VILWAULKER BRONZERS 


untt 


BUSINESS OPPORTUNITY 

FOR SALE: Commercial Printing 
! me of the most progre 
FLOR IDA, Busine : 

and doing an excellent unsoli 
omplete with stock 
excellent help in charge 
ceased. Box 480-P, Leesburg 


ites ( 


BUSINESS OPPORTUNITY WANTED 


DESIRE TO BUY COMMERCIAL 


PRINTING PLANT: At least 50% offset 
n Chicago area Valuation of plant 
from $200,000 to $600,000 Prefer con 

pany with own building and property 
for expansion. Also prefer that present 


owner remain with business for 6 


months to 1 year. Buyer will treat all 
replic with striet confidence, Box © 


Inland Printer, 79 W. Monroe St., Chgeo 


PRINTING PLANT WANTED: Will buy 
publication printing plant New Ene 
land or New Jersey only Send detail 
on price quipment, ete Box 0-51, In 
land Printer, 79 W. Monroe St., Chicago 


CALENDARS & CALENDAR PADS 


WHOLESALE CALENDARS, MATCHES, 


ADVERTISING NOVELTIES 
Sell your reg 
ular customer Fleming Calendar Co 
6535 Cottage Grove, Dept. 8, Chicago 


FANS, 


lo your own imprinting 


ATTEN TION-COMPELLING CALEN- 
DAR PADS 49 Style One, Two, and 
Four Color Size 1%x1%” to 21x 
13%", FREE Catalog. GOES Litho 
graphing Co., Chicago 21, Il 


CALENDAR PADS~-67 Styles and Size 

Write for catalog Calendar back for 
advertising heet picture Wiebush 
Calendar Imptg Co $0 Franklin St 


ew York, N.Y 


EQUIPMENT & SUPPLIES FOR SALE 
HARRIS TWO COLOR LTL Mode! 
(new 1952) 42x58’ Baldwin washup 
plu Baldwin agitators, A. $} ph. 220 
volt electrical equipment. Cleanly main 
tained for quality production, press 
runs like a jewelled watch movement 
personal inspection will prove new ma 
chine efficiency. Priced to sell, at under 
$60,000. For October release 

TYPE & PRESS of Illinois Ine 
1312 North Ravens 90d, Chicago 
P.S We also hay F curre 
Miehle 61 Two Color Offset 


new 1950 


WEB DRYING 
APPARATUS 


@ ROTOGRAVURE 
@ WEBB-OFFSET 
@ LETTERPRESS 
@ FLEXOGRAPHIC 


OVER 25 YEARS EXPERIENCE 


B. OFFEN & CO. 


168 N. MICHIGAN AVE 
CHICAGO I, ILLINOIS 








EQUIPMENT & SUPPLIES FOR SALE (Contd.) 
SSS aa arr 


Let us show you in your own shop 
Better Makereadies 


less time...lower cost! 


Ask for free demonstration without obliga 
tion. Or write for free booklet which tells 
how to make your own “Precision’’ Over 
lays. Best possible makeready in minimum 
time. Manufactured and sold exclusively by 
The Martin Cantine Company, Saugerties, 
N.Y 


a 
QUILL | 


OVERLAY BOARD 


I a es a dS 








Amsco 
Chases 


® Electric-Welded 








® Square and True 


® Absolutely Guaranteed 


SOLD BY ALL DEALERS 


AMERICAN STEEL 
CHASE COMPANY 


31-31 Forty. Eighth Ave., Long Island City, N.Y 








Magnifiers 


Photo-Engravers 
Photographers 
Lithographers 
Printers 


#10 
9-Power 
$850 

#20 12-Power. .$10.00 


Has very flat field and great covering power 


THE DOUTHITT CORP. 


680 E. Fort St Detroit 26, Mich. 











AMERICAN 
ROLLERS 


HAVE A DURABILITY 
THAT CUTS COSTS 


SEE FOR YOURSELF. ORDER A SET 


AMERICAN 
ROLLER 
COMPANY 


1342 W. HALSTED ST. CHICAGO 22, ILL. 
225 N. New Jersey %., Indianapolis 4, Ind 
258 E. Sth St St. Paul 1, Minn 





EQUIPMENT & SUPPLIES FOR SALE (Contd.) 





T & P EQUIPMENT 
PAYS ITS OWN WAY 


— PLUS! 


Objective -- 
Absolute Customer Satisfaction 


Selective Stock Offerings: 


MIEHLE PRESSES 

Verticals V-45 

Model 61 Two Color Offset 

press (new 1950 
No. 41 S.C. Unit, current 
model, chain delivery 

No. 4/4, No. 4/3R, No. 4/2R 

2/0 Unit — Christensen Feeder 

No. 1 Units, Nos. 17058, 17081 
HARRIS LTL Two Color 

42x58, new in 1952 

exemplary maintenance 
MILLER PRESSES 

Simplex, 20x 26 

Major SY 27x41 

Major TY 27x41 Two Color 
BAUM Current Model 

25x38 and 17x22 
COTTRELL Five Color sheet 

fed rotary press 32x47 
LINOTYPES Models 5 8,14 
CLEVELAND K Folder 
SEYBOLD 38”, 40”, 44”, 50” Cutters 


TYPE & PRESS 


of Ulinois, inc. 
3312 N. Ravenswood, Chicago 13 


Cable, TYPRESS, Chicago 








HILL RUBBER CO., inc. 
eI han for PRiting — 


BEST IN RUBBER—BEST IN SERVICE 


2728 Elston Ave. ¢ Chicago 47, IIlinois 
73) Commonwealth Ave. «¢ Massillon, O 
3510 Gannett St. ¢ Houston 25, Texas 
16048 Via Paro « San Lorenzo, Calif 


GOOD/YEAR 


VELVA-TONE 
OFFSET PRESS BLANKETS 
COMPLETE CHICAGO STOCK 


(under temperature control) 


SUPPLIES FOR RUBBER PRINTERS 


“SERVICE IS OUR BUSINESS” 








Ps Copyfitting q 
ot you down? Get the 


Visual 


COPY-CASTER 


olf haw much faster, eavie 


f 
py 


ed Habe 


vy Caster ydonty ’ mt @ ‘ ” 
P 1. Complete with gauge WV 
THE HABERULE CO. 
BOX IP .245+ WILTON, CONN, 
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EQUIPMENT & SUPPLIES FOR SALE (Contd.) 


MODERN PRESSROOM & 





BINDERY EQUIPMENT 


Rebuilt Machines. . . 
Sensibly priced 

No. 46 2-col. Miehle, bed 36% x 46, 
chain del, pile feed, A.C. motor 

65” 5/0 s.c. Miehle, Dexter pile or Cross 
feeder, ext. del 

56” 2/0 s.c. Miehle, pile feeder, ext. del 

No. 4/4-roller Miehle swingbock units, 
bed 30 x 42 

No. 41 Miehle unit, bed 31 «x 41 

2-col. 27 x 41 Miller, 4 track, oiling sys 
tem and A C motor 

28” « 41” 4-track Miller Major 

No. 1—22" x 28”; No. 2—22” x 34” 
Kelly presses, reloading feeders, lub 
ricating system 

No. 3 Kelly--25 «x 37, late improvements, 
almost new 

22” «x 28” Miehle 
line del 

22” «x 28” Miehle Horizontal Tandem. 


Horizontal, straight 





Harris Offset Presses 17 2‘'x22", 
21°28", 22°34", 41254" 
2——22x34 Ebco Offset Presses. 
14x20" ATF Little Chieft—— 
D. E. 172x222 ATF Chief 








38.44” Seybold paper cutters 
3—-knife Seybold trimmer, 
84” Oswego mill type paper cutter 








Intertypes, F2-2, C-CSM; Linotypes, 8-14 


NORTHERN MACHINE WORKS 


Tel. MArket 7-3800 
323-29 North 4th Street, Philadelphia 6, Pe 


\_ 





GRIMSBY. ONT 


\ 
BRYAN O10 


a 


—~ — PROVIDENCE} 
RI ‘ 





o 
e- CALOWELL, NJ 
SAN FRANCISCO 

CALIF 


5 CONVENIENT 
SPOTS 


for obtaining engraving rubber 
and refrigerated molded rubber 
in a hurry 


“U.S.” grows its own natural rubber and 
makes its own synthetic rubber. “U.S.” 
has the vast resources, the experience and 
the technical staffs essential in producing 
the best in rubber for printing plates. 
For always fresh rubber, call our distrib- 
utor, Williamson & Co., at any of the 
following refrigerated stocking plants: 
Caldwell, New Jersey + Bryan, Ohio 
San Francisco, Calif. « Grimsby, Ont. 
or contact our Providence, R. L, plant. 


Mechanical Goods Division 
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EQUIPMENT & SUPPLIES FOR SALE (Contd.) 





Insist on Megill’s 
Remember. Only Megill Makes 
Spring Tongue® Gauge Pins 
MEGILI‘S PATENT 














| 
$1.80 doz. with extra Tongues 





Sold by Printers Supply Dealers. 
THE 


EDWARD L. MEGILL CO. 


The Pioneer in 1870 
763 ATLANTIC AV., BROOKLYN 38, NY. 








ADDING or EXPANDING OFFSET? 
Investigate the KENRO CAMERA and 


DO TWICE the work of 1tixi4 Cameras- 
More work than 14x17 cameras-the normal 
work of :6x20 Cameras. 


YOU GET more camera in 
less space for less money 
with the vertical Kenro 


For Sale By: WNU-PALM 
ER-BRINTNALL and other 
Leading Dealers Write 
Kenro Graphic Inc., Com 
merce St., Chatham, N. J 

















¥-50 MIRHLE VERTICAL SERIAL 
16040 with heater (only ix year old 
Perfect Condition 9 Volt A« Cur 
rent \ August 15th 


Form Irie evada, lowa 


tilable Graphi« 


AN EXTENSIVE LINE of new 


built printing 


and re 
equipment on easy terms 


Write for free list Missouri 
Wichita 


Central 


Type Foundry Kansa 


vWv 





GUARANTEED 
eC MACHINERY 


6 0 70" Miehle 2-col., Dext. pile tdr., 
ext. del.; rebuilt 

10 56” Miehle 2-col., Dext. suc. pile 
ftdr., ext. del 

No. 41 Miehle euto. unit, Dext. cont. re- 
loading pile fdr 

LSB Herris 17x22; rebuilt 

74” Seybold Dayton Model auto cutter 

| Seybold 3VA 3-knife trimmer 

Model 189A Dexter Folder, 39x52 








Christensen Pony Model gong stitcher, 


AC motor; tletest style; 


| SPECIAL 
heeds; 


reconditioned 





| 

| Samuel C. Stout Co. 

343 S$. Dearborn $t., Chicago 4, Ill 
Phone: HArrison 7-7464 











EQUIPMENT & SUPPLIES FOR SALE (Contd.) 


MarV-Al 


| TRADE MARK 


will cut your 


DOWN TIME 20% 


on Letterpress 





and 


INCREASE PRODUCTION 


when Varnishing on an 
Offset Press 


Only the best wears this Mark TH 


Send for free sample, brochure and name of 
MarV-Al distributor near you. 


TILESTON & HOLLINGSWORTH CO. 


211 Congress St Boston 10, Mass. 


Magnesium 
base and 


peooucts 


Flottweg 
furniture 





WRITE FOR 
NEW PRICE LIST 


THE MONOMELT COMPANY, INC. 











1614 N.E. Polk, Minneapolis, Minnesota ] 


LINO-INTER-LUDLOW Mat boug 

old Over font immediate del 
Proofs on request Send for late 
Also magazine new & 
Carbone, 617 Cherry Bt Phila Va 


1,000 





RICAAR 
TOUGH TEMPER DIES 


" 4, 
Mi bo 





+ ; 


p 
Swe oe SS 


RICHARDS’ EXPERIENCE PAYS OFF 
Let us help you sell Die-Cut Printing 
Ask for Goose Book full of ideas 
J. A. RICHARDS CO., KALAMAZOO, Mich. 














SAVE! Lino & Ludlow Mat Linotype 
Intertype magazine Midwest Matrix 
Mart, 6 Viyimne 0 

Iiling Phone 


HELP WANTED 


ESTIMATOR AND PLANNER: Loe 
your background embrace production 
planning and estimating of all opera 
tlor from layout through final bindery 
work? We have a definite position for 
il i urat nd dual vith a heavy 
xXpertens n th i d nainly ff { 
ti raph W ! ntrally | ited 
i 1 large idw ter ity W ha 

produ 1 a lat of first la 

om ' il thography for many year 

Send us @ resume of your experience 
We will or der your reply a cont 
dential, Box O-48, Inland Printer, 79 W 
Monroe St., Chicago Ii) 


THE INLAND PRINTER for August, 1956 

















HELP WANTED (Continued) 
MEN WANTED — POSITIONS OPEN 


Production Manager — 
Offset Letterpress INDIANA $10,000-$15,000 
Ass't. Prod. Mgr. & Estimator 
Offset Letterpress NEW 
Ass't. to President—Age 22-30 
learn estimating, purchasing and 
production in offset 
letterpress plant WISCONSIN $ 4 
Foreman—Offset Pressroom— 
4 color work 
Foreman—Trade Bindery 
(NIGHTS 


ENGLAND § 6.500 


00 -$ 5,000 
INDIANA te $10,000 


MIDWEST $7,800 up 
Salesman—Equipment MIDWEST § 8,000-$10,000 
Salesman—Supplies MIDWEST §$ 7,500-$10,000 
WANTED: Cameramen, platemakers, strippers, press 
men, compositors proofreaders, mono 
type, folder operators, binderymen, ete 
Offset pressmen in high demand 


GRAPHIC ARTS EMPLOYMENT SERVICE 
Helen M. Winters, Mgr 

ID-8, 307 E. 4th St., Cincinnati 2, Ohio 

Your Application With Us 


Dept 
List 


Confidential 


TOP NOTCH SALESMAN: If you have 
t provable record of success in selling 
creative advertising lithography to 
agencies and manufacturers, and if you 
for reasor of your own want to locate 
' outhern Ohio, we have an attractive 
offer to present Located as we are in 
the enter of an ever-expanding highly 
ndustrial area our present sale force 

not large enough to properly sell and 
ervice account now on our book to 
iy nothing of the vast untouched mar 
ket ivalilable Newly acquired addi 
tional equipment demands increased 
ale Our reputation for quality print 
ne and lithography date back over a 
half century Your inquiry will be held 
in confidence and no investigation of 
your experience will be made until we 
have your consent Hox ©)-47 


Inland 


Printer, 79 W Monroe St., Chicago 


SALES MANAGER WANTED 


have experience and ucces in man 


agement of men in a printing organiza 


tion Knowledge of manifold carbon 


form and creative 


Will 


Salary 


printing necessary 
der 


$12,000 


con age tO to 45 
ent of profit 
on the West 


Printer, 79 W 


applicant 
plu per 
Oreanizatior “a leader 
Inland 


Monroe St. Chicage 1} 


(oust box ©)-45 


WANTED: Experienced quality man for 
evaluation of letterpre color work 
Must be familiar with heat-set a well 


tandard | 


tandard quality 


ino amillarity with 


| pre 


control procedure ae 


rable but not ¢ ential, Chicago loca 
tion Salary oper Hox €)-39 Inland 
Printer, 70 W Monroe St., Chicago 
PRINTING ESTIMATOR. For modern 
progr ive printing and lithographing 
Plant located in St. Louis County, Mi 
ouri Excellent opportunity for right 
nan, We will help locate. Give all de 
tails and experience Adare reply to 
Box 6-49, Inland Printers 79 OW Mor 
we =f (Chica Il 
CREATIVE LITHO SALESMAN to sell 
for color ) x N vith established 
house on West Coast. Must have good 
er nal and busine reference S700 
onth te tart Write to Box ©.-46, It 
nd Printe ' A Monroe “it (hi 
ime ill 
FOREMAN FOR PLANT OF 206. Must 
be acquainted with all phases of fol 
ind publicatior operatior especially 
COMposing root! Vermanent positior 
Give full details ete. in first letter Bo 
’ Waver le i 
INSTRUCTIONS 
Linotype-Interty pe lostruction 
o>) Linotype chool 
Logan Oh 

MOTOR AND CONTROL EQUIPMENT 
CLINE HLECTRIC MFG. CO. Cline 
Westinghouse Motor and control equip 
‘ t for pr tir } ' 4 

47th et, Cl [hhir 





NOW «v0 LOST 
ORDERS 


Url 


Join the scores of Printers, Stationers 
and Business Forms Agencies that are 
now enjoying profits with G.M.F. Litho- 
graphed Snap-!-Sets 

We do not sell direct — only through 
authorized dealers. Snap-I-Sets carry 
your imprint, they are shipped in your 
name and invoiced direct to you 

Every uotation is confidential and 
competitive regardless of your territory 
Snap-I-Set one-time carbon forms for 
invoicing, a pn sonny | shipping orders 
and-scores of other key operations are 
sweeping the country 

Use our specialized printing services 
to help you turn those lost orders into 
profits. Write today for samples and 
the G.M.F. dealer plan. 


GENERAL 
MULTI FORMS SALES COMPANY 





P. O. Box 1094 


2020 Jo Johnston Ave. Nashville 4, Tenn, 





SALES HELPS 


“mt $lUls printing!” 


Use The Notebook of a Printer 


@ It's the best printer's house-organ you can 
get because it sells printing. Your name designed 
into it. Smart; low cost. Sales copy wins na- 
tional award, ASK, Maybe your city and area 
is open, “It brings in business.” “ Prospects 
call us.” “It makes money”. . , ellents say. 


Send for facts, No obligation, 


The ARBOGUST Company, Advertising 


228 N. La Salle St., Chicago 1, Ili 





SELL SALES BOOKS 









= Give customers complete printing sery 
t ui ice and increase your income You'll 

xt Iske our fine quality, fast delivery, low 
<4) prices, liberal discounts Write tor 
’ handy sales kit and simple price list 


P Ne) Vl Mi -)-le) me-) (a 4-1-lelel aa ole me 
DEPT. P TOPEKA, KANSAS 


SITUATIONS WANTED 

WVANAGEHEH AND ADMENISTRATON: 
Thoroughly experienced in graphic art 
eel position vith New Jersey printing 
fly A pre tox 0-52, Inland Printer 
9 W. Monroe St., Chicago Il 


YOUNG BA PERIENCED TYPOGHKAPH- 


PHER w he p nanent employmer if 
Florida. Write He 9-50, Inland Printer 
709 W. Monrose . 7 40 Hl 


STITCHING WIRE 
SPECIFY PHRENTISS titehing Wire 
(over % it of re drawing ¢ 

er ‘ ipplied neo or of 


lending 


TYPE FOUNDERS 





CENTAUR 





{ for prices and specimens of all 
MGlil ir a 
* MACKENZIE & HARRIS, INC, 
659% reeer AN FRANCISOO ALIFPOUNIA 
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BY WAYNE V. HARSHA, EDITOR 














® JHE WALL STREET JOURNAL recently reported that 


ndreds of manufacturers failed in 1955, in the midst of 
¢ biggest business our economy has experienced princi 
pally because of the following reasons 


Owners tound out too late they were selling their 
product for i than cost 
Inexperienced, poor business judgment and lack of 
financial knowledge was a prime reason even though the 
Owne:;l id technical know-how 
Paper, printing and publishing field ranked sixth in 
business failures in 1954 
Deo yo) know your Costs’ Do you know how to estimate 
correctly in relanon to your costs? Do you know how to 
finance your company?’ If not, youd better learn pronto 
A wood start is to read the lead article by Don M. Nixon 


presid 


ent and general manager of the Bodine Printing Com 
pany in’ Michigan City, Ind. Note the outstanding success 
his firm has had in the past 15 years Nore, too, that his 
profic percentage is considerably above the national average 


How did he do ut 


&® WE ARE ALWAYS BEING PUT ON A COMMIT 
PEE, and, frankly, were petting a little tired of being the 
fifth wheel. All of which reminds us of the crack that a 
commuttee is usually made up of five persons——-one does the 
work, three give him moral support and the fifth calls che 


story into the paper. That's us: always the fifth member 


&® MEET THE PRESS” is the tide of a new booklet just 
issued by the Public Relations Commission of the Inter 
national Association of Printing House Craftsmen 

How little most members of Craftsmen's Clubs, and 
many another organization for that matter, know about how 
to pet publicity for their group! The officers of the average 
club or association haven't, for the most part, the faintest 
idea of what constitutes good publicity how to prepare 
it, or how to get it published, Neither do a great many 
individuals who are named publicity chairman) of public 
relations chairman” of said organizations. The larger the 
city, the less likely the ne wspapers and other public im1ONns 


ife to) pty inv Attcntion at all to the RLOURS on ot said ( lubs 


W OFPANIZATIONS 

So iis with pood grace (and its about ume, too) that 
the Craftsmen are beginning to pay some atrention to the 
business of vetting better publicity on a grander scale. The 
booklet will be a valuable help to Craftsmen publicity 
chamumen 

Craftsmen can get copies by writing to Pearl E. Olde 
Executive Secretary, International Association of Printing 


House Craftsmen, 411 Oak Street, Cincinnati, Ohio 
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& TYPOGRAPHICAL IDIOM: When someone in Amer 
ica has partaken too liberally of that liquid nectar which 
makes glad the heart of man, spectators might say, on 
sccing him weave his way home: “He ts walking a crooked 
mile, or “He walks like a helmsman monogramming his 
name on the ocean,’ or “For a fellow in his condition, two 
blocks is a long way home,” et 

The English, however, may remark sedately and re 
servedly, “He's been in the sun 

But the French have a typographical term for this con 
dition: “Avoir des jambs italiques,’ which means, “To have 


italic legs 


*® THE LID'S BEEN ON THE STORY for the past year 
but the news is out now that the American Medical Asso 
ciation has decided to discontinue printing its Journal and 
other professional publications in its own printing plant in 
Chicago. The McCall Corporation in Dayton, Ohio, will 
now print the weekly Journal along with Today's Health 
AMA's consumer magazine, which McCall has been print 
ing for several years 

AMA found that to bring its somewhat antiquated print 
ing facilities up to date would require the investment of 
some $215-million. So the association had a choice between 
Increasing Its capital account for equipment or poinp to a 
printing plant with low-cost production achieved through 
the use of the most modern facilities 

And so another private plant bites the dust, at least as 
far as a major part of its operation is concerned. The list 
is becoming increasingly long 

If you need ammunition to combat private plant com 
petition in your town, write Printing Industry of America 
1728 Connecticut Ave. N.W., Washington 15, DA 


*® A CERTAIN CHINESE EDITOR was in the habit of 
sending out a rejection slip which read like this 

Your highly venerated manuscript I have read with 
ravishment! But if I publish it, the readers of my humble 
Magazine would immediately command me to take it in 
the furure as my model and never again have the audacity 
to publish anything inferior to it. My long experience with 
literature, however, convinces me that pearls such as this 
cannot be produced more than once in ten million years 
That is why, heartbrokenly and tearfully, I muse return 
your manuscript 

He should have followed the proverb of Confucius or 
Fu Manchu, or whatever his name was, that a picture 1s 
worth ten thousand words, and aped the American editor 
who sends out a perfectly blank rejection slip—blank 


except for the picture of a wastebasket on. it 
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In 1953, the Cromwell 

«\) Paper Company first 
i offered this useful 
booklet that gave 
gs details and techniques 
N\\ of makeready. Since 

\0s \o that time, about 

Auto 40,000 copies have 
been requested 


by printers. 


free copies of Facjaieten elite: 
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THREE IMPORTANT REASONS WHY INTERTYPE MIXERS 
ARE FASTER AND MORE DEPENDABLE 














i (FM €, 








Single distributor box feeds the mat- 
rices directly to one or the other of the 
two distributor bars. 


Short and direct path of travel of 
the matrices from the distributor bars 
to the magazines, 











Finger-flip shift moves the reed rack 
forward and back thus permitting release 
of matrices from either of two magazines 
for quick, easy mixing 








An Intertype Mixer has many fewer parts—a single distributor box instead 
of two, a one-piece magazine escapement instead of a three-piece one, for INTERTYPE 


example. Fewer parts mean less trouble, less maintenance and easier, CORPORATION 


smoother operation which results in more production. 
360 Furman Street 


Matrix assembly and distribution is also faster and more dependable be- Brooklyn 1, New York 


cause matrices follow a shorter, more direct route. On an Intertype Mixer 
the distances matrices travel to and from upper and lower magazines are 
not only shorter but are the same. That is why you can set mixed composi- 

tion at straight matter speed on an Intertype Mixer. 7 mesa [otter hardy 
Vancouver, Halifax 


Chicago, San Francisco, Los Angeles, 
New Orleans, Boston 


A complete explanation of all of the many important Intertype features 
is contained in our 84 page catalog, ‘‘Intertype Streamlined Composing t in Vogue and News Gothic f 
Machines."’ Write for a copy today. Intertype is a registered trade 





